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No.  46 


Irusader  Vanderlip  Tells  His  Plans  to 
Reform  Our  Political  Life 


Attitude  of  Former  Reporter,  Treasury  Official  and  Banker — Bitter  Toward  Press  and 
Washington  Gives  Him  the  “Go-By” — Says  He  is  Spending  Own  Money  Like  a 
“Drunken  Sailor” — What  Correspondents  Are  Saying  of  Him. 


[AT  is  Frank  A.  Vanderlip  doing 
■  Washington? 

the  newspaper  men  of  America 
hare  the  facts  I  went  to  Washing- 
spent  some  time  investigating 
and  present  organization  of  the 
Federal  Research  Bureau,  815 
street,  the  instrument  that  Van- 
bas  set  up  for  the  stated  pur^Mse 
;  conditions  which,  in  his  mind, 
iy  subversive  of  good  govern- 
and  which,  also  in  his  mind,  are 
qe^ected  by  the  newspapers, 
toe-time  president  of  the  National 
of  New  York  has  turned 
and  his  zeal  is  boundless.  His 
aap  and  his  jaw  is  set.  He  is 
and  his  talk  is  earnest,  although 
mi  not  hysterical.  He  appears  to 
aan  to  keep  an  eye  on  for  develop- 
of  a  major  nature. 
ffUp  is  the  sole  director,  and  at 
sole  financial  backer  of  the  bureau, 
dead  set  in  an  attitude  of  hostility 
press  and  is  paying  a  great  deal 
ion  to  oinnions  concerning  the 
attitude  of  the  press"  toward 
The  truth  is  that  little  has  been 
about  his  activities  and  plans. 
Washin^on  correspondents  have 
^  attention  to  his  bureau, 
derlip  tells  you  that  the  volunteer 
he  has  be^n  has  already  led  him 
of  danger — ^his  life  has  been 
He  will  tell  you  that  Big 
is  crying  to  him  to  halt  and 
is  feeling  the  stings  of  virtual 
from  high  places.  But  he  also 
d  that  iiK  general  public,  over 
is  rallying  to  his  support,  giv- 
a  vision  of  a  bureau  wor^g 
It  the  year  for  national  good, 
gate  solMidiaries  accepting  the  same 
gle  ior  iMensive  local  reforms.  And 
•■uiization,  be  it  imderstood,  is  to 
id  by  newspaper  men  of  “the 
1”— crusaders  marching  under 
■s  of  the  ancient  slogan,  “The 
ill  Make  You  Free.” 

In  doing  what  newspapers  of  the 
have  failed  to  do,”  he  said  em- 
/•  "I  am  digging  up  unpleasant 
I  am  working  for  honest  govem- 
JWieve  the  whole  country  will 
W  with  astonishment,  when  it 
taows  the  full  story  of  Wash- 


Justice  and  will  ultimately  go  into  other 

By  PHIUP  SCHUYLER  ,  „  n  , 

The  Internal  Revenue  Bureau  of  the 

_  Treasury  will  be  one.  The  yeterans’ 

Bureau  will  be  an  extremely  rich  field. 
The  Alien  Property  Custodhm  will  be 
another. 

"I  had  to  get  started  in  a  hurry,”  Van¬ 
derlip  explained.  “The  government  was 
appointing  helpless  investigating  commit- 
tfes. 

“With  paralysis  in  the  Department  of 
Justice,  how  far  could  they  go?  Not 
very  far.  This  was  especially  true  of 
Senator  Wheeler’s  committee. 

“Senator  Wheeler  and  I  are  personal 
friends.  His  work  has  been  perfectly 
fine.  I  don’t  want  to  blanket  Wheeler, 
but  it  is  truth  to  state  his  committee  was 
liandicapped  by  lack  of  funds. 

"I  happen  to  have  money.  I  happen 
to  believe  sound  business  can  only  Mlow 
sound  government. 

“I  became  and  am  now  the  servant  of 
the  committee.”  Vanderlip  was  phrasing 
his  explanatory  sentences  carefully.  He 

Fnnk  A.  Vanderlip,  former  preiident  Natloral  City  Bank.  New  York,  and  one-time  new»-  insisted  he  didn’t  wish  tO  be  Considered 

paper  man,  plana  a  “poUtioal  houaecleaninc”  with  hia  two  younc  Uentenanta — Boyd  Fiaher,  "cocky.” 

treaanrer  (next  to  Vanderlip),  and  John  D.  Fearmain,  necretary,  Cttiaena'  Federal  Beaearoh  “Wheeler  tums  Over  to  me  letters  and 

Bureau,  leads  for  investigation.  The  Gtizens* 

Federal  Research  bureau  has  had  as  many 

Vanderlip  is  seen  sitting  at  his  desk  in  papers  of  the  country.  He  believes  the  as  40  paid  investigators  in  the  field  rdh- 
the  bright  new  private  office  of  the  Citi-  newspapers  will  be  “forced  to  print"  the  ning  down  these  tips.  Information  has 
zens’  Federal  Research  Bureau.  Un-  findings,  because  they  will  constitute  come  into  this  office  from  all  parts  of 
marred  floor  varnish  attests  the  mfancy  news,  protected  by  competent  legal  talent  the  country.  We  employ  lawyers.  We 
of  his  latest  enterprise.  He  leans  back  from  libel.  have  investigated  the  volunteer  investi- 

in  his  swivel  chair.  A  lock  of  white  hair  In  the  further  future,  Vanderlip  sees  gators. 

falls  over  his  furrowed  forehead.  He  his  Citizens’  Federal  Research  Bureau  “We  have  supplied  nearly  all  Ae 

seems  a  bit  tired,  but  passion  is  burning  not  confined  to  investigation  of  the  Wheeler  witnesses  and  have  worked  up 

within.  honesty  of  the  federal  government,  but  nearly  all  the  cases. 

“I  am  dead  honest,”  he  says.  “I  have  with  branches  carried  to  state  capitals  “EHd  you  bring  Miss  Roxie  Stinson, 
not  lost  my  head.”  This  incident  came  performing  “housecleaning  campaigns"  the  star  witness  to  Washington?”  Van- 
near  the  close  of  an  interview  crammed  all  over  the  country.  derlip  was  asked 

with  revelations.  It  was  coupled  with  He  appears  swamped  with  correspond-  “No,”  he  admitted 
the  assertion  that  he  was  not  seeking  ence  from  citizens.  He  showed  these  He  was  pressed  to  disclose  names  of 


Frank  A.  Vanderlip,  former  president  Natloral  City  Bank.  Hew  York,  and  one-time  news¬ 
paper  man,  plans  a  “poUtioal  houaecleaninc”  with  his  two  younc  lieutenants — Boyd  Fisher, 
treasurer  (next  to  Vanderlip),  and  John  D.  Fearmain,  secretary,  Cltisens’  Federal  Besearoh 

Bureau. 


near  the  close  of  an  interview  crammed  all  over  the  country.  derlip  was  asked 

with  revelations.  It  was  coupled  with  He  appears  swamped  with  correspond-  “No,”  he  admitted 

the  assertion  that  he  was  not  seeking  ence  from  citizens.  He  showed  these  He  was  pressed  to  disclose  names  of 

personal  power  or  political  office.  It  piles  of  letters  to  the  writer,  passing  some  some  of  the  witnesses  which  have  aip- 


blotted  out  opinions  expressed  by  Wash¬ 
ington  correspondents,  such  as,  “He 
won’t  get  anywhere.” 


of  them  over  for  inspection. 


peared  before  the  Daugherty  investigat- 


Questioned,  Vanderlip  admitted  at  first  ing  committee  and  for  whose  appearance 
the  flood  of  mail  arriving  at  his  Wash-  his  Research  Bureau  was  directly  re- 


Vanderlip  has  a  big  order  to  fill,  as  ington  office  was  made  up  chiefly  of  sponsible,  but  declined 
utUped  in  the  aims  of  the  Gtizens’  letters  from  professional  reformers  and  “I  don’t  want  to  take  any  credit 
'eoeral  Research  Bureau,  namely:  “to  educational  leaders.  from  Wheeler,"  he  insist^  He 


make  a  scientific,  independent,  and  im-  “But  now,  even  business  men 
partial  investigation  of  the  federal  gov-  ing  to  my  support,”  he  declared, 
ernment  and  place  the  findings  before  the  One  letter  the  writer  read  was  from  a 
bar  of  public  opinion.”  business  man  and  echoed  the  ’ 


ers  from  professional  reformers  and  l  dont  want  to  take  any  credit  away 
icational  leaders.  from  Wheeler,"  he  insist^  He  oon- 

But  now,  even  business  men  are  com-  tinned  then  to  tell  how  the  witnesses  were 
to  my  support,”  he  declared.  rounded  up. 

)ne  letter  the  writer  read  was  from  a  “Since  we  have  so  far  been  workiiig 


J 


JWer  spent  considerable  time  at 
htns  Frferal  Research  Bureau,  a 
•lite  in  the  Smith  building,  at 
scantily  manned.  Vanderlip  him- 
^  cooperate.  He  delay^  a^ 
T  ygfat  interviews  to  explain  his 
? Associates  in  the  office 
•ttor  time.  The  writer,  however, 
ttabne  his  queries  to  the  Bureau. 
»ere  asked  Washington  corre- 

I  therefore,  57  varieties  of 
war  in  my  mind.  But.  out 
■s®®.  one  pOTsonality  overshadows 
*  voice  outshouts  the  rest; 
MairS*”^*  attention;  one  picture 


ar  of  public  opinion.”  business  man  and  echoed  the  Vanderlip  on  ready-made  leads,  we  have  relied  al- 

To  accomplish  this,  the  Bureau  has  so  sentiment:  “Sound  business  can  only  niost  entirely  on  detectives. 


far  depended  largely  on  40  detectives  and  follow  sound  government.” 

“many  volimteer  citizens.”  Eventually  “Some  day  we  may  carapaim  for  na-  ment  of  Justice  under  Attorney  General 
Vanderlip  says  the  Bureau  will  ^  tkm^  citizen  membership,  charging  a  Daugherty  was  the  chief  seat  of  mal- 
come  a  “newspaper  organization,”  with  nominal  fee,”  he  said.  “I  don’t  know  how  administration.  I  considered  ha  secret 
a  managing  editor  and  a  staff  of  much  it  will  cost  to  carry  on  these  in-  service  force  was  being  tised  to  obstruct 
trained  newspaper  men  as  investigators,  vestigations  continually.  Now  we  are  the  work  of  the  Congressional  investigat- 
Within  a  week,  this  organization  will  be  spending  money  like  drunken  sailors.”  ing  committees.  Therefore,  I  engaged 
complete,  Vanderlip  positively  asserted.  He  named  a  figure  in  seven  numbers,  but  William  J.  Flyim,  Bums’  predecessor, 
and  the  names  ready  for  publication.  asked  confidence.  “I  know  for  certain  we  with  a  staff  of  ^lled  operatives,  to  carry 

At  present,  Vanderlip  admitted,  the  will  not  stop  for  lack  of  funds.  I  am  on  inquiries. 

Bureau  is  acting  as  a  sort  of  private  de-  solvent,”  he  added  significantly.  “But  the  tendency  of  the  Bureau  is  to 

tective  agency  for  the  Congressional  com-  "The  work  has  bem  easy,  because  the  get  away  froni  the  use  of  detwAives,” 
mittees.  When  these  committees  are  no  Bureau  is  proving  a  reservoir  into  which  Vanderlip  continued.  “We  i^ize  die 
longer  functioning,  he  said,  the  Bureau  information  seems  to  flow  naturally  from  Congressional  investi^tions  must  come 
will  check  up  against  men  in  public  life,  all  parts  of  the  country.  to  an  end,  but  we  realize  corruption  is  apt 

search  out  graft  in  government,  and  “It  has  and  will  continue  to  unearth  to  continue. 

broadcast  findmgs  to  1,000  leading  news-  what  has  been  done  in  the  Department  of  “We  mean  eventually  to  depend  chiefly 


“I  believed  from  the  first,  the  Depart¬ 
ment  of  Justice  under  Attorney  Gercral 
Daugherty  was  the  chief  seat  of  mal- 


search  out  graft  in  government,  and 
broadcast  findmgs  to  1,000  leading  news- 


to  an  end,  but  we  realize  corruption  is  apt 
to  continue. 

“We  mean  eventually  to  depend  chiefly 
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on  trained  newspaper  men,  who  can  dig  “No.”  newspaper  man  now  in  Vanderlip  em-  graft  in  government,  but  how  far  ai 

ig)  leads,  as  well  as  run  them  down.  I  Vanderlip  insisted  he  did  not  intend  ploy.  He  has  been  associated  with  Van-  tindings  sink  into  the  public  m^j 

want  to  get  the  best  newspaper  men  I  either  to  buy  or  establish  a  newspaper.  derlip  for  a  month.  questioned. 

can,  newspaper  men  of  the  old-school.  Then,  too,  it  was  explained,  Vanderlip  Mitchell  said  his  newspaper  experience  “The  pid)lic  seems  only  capj^ 
unafraid  and  capable  of  carrying  on  in-  does  not  intend  to  depend  entirely  on  went  back  to  when  he  was  14  and  “owned  grasping  ejemental  facts — such  aii| 
vestigations.  newspapers  to  spread  his  information  to  and  edited”  the  Graham  (N.  C)  Tribune,  case  containing  $100,000  bills. 

“One  will  act  as  managing  editor  and  the  public.  The  Citizens’  Federal  Re-  He  is  now  past  middle  age.  In  1897  he  Uc  made  to  see  more  subtle  dishooa 

at  least  six  will  be  reporters  of  excellent  search  Bureau  plans  to  issue  pamphlets  was  Washington  correspondent  for  a  “I  have  and  am  still  trying  to  j 

training.  1  have  a  man  in  New  York  containing  the  results  of  investigations,  string  of  North  Carolina  newspapers.  the  public  see  a  land  steal  far  p 

now  conferring  with  the  newspaper  man  Before  concluding,  Vanderlip  recalled  During  the  McKinley  and  Roosevelt  than  Teapot  Dome,  which  is  takiwi 


now  conferring  with  the  newspaper  man 


He  is  now  past  middle  age.  In  1897  he  t>c  made  to  see  more  subtle  dishooa 
was  Washington  correspondent  for  a  “I  have  and  am  still  trying  to  j 
string  of  North  Carolina  newspapers.  the  public  see  a  land  steal  far  p 
During  the  McKinley  and  Roosevelt  than  Teapot  Dome,  which  is  takiiyj 


I  would  like  to  have  as  my  managing  an  incident  of  his  own  newspaper  days,  days,  he  was  with  the  Associated  Press  right  now  under  our  very  ni 


editor. 

.“I  want  this  managing  editor  to  co 


When  he  was  financial  editor  of  the  Chi-  a  number  of  years  in  Washington.  He  Boulder  Dam,  Colorado  lUver 


cago  Tribune,  the  late  Charles  T.  Yerkes  left  Washington  to  edit  the  Helena  is  a  steal  running  into  billions  of 


ordinate  the  work  of  the  staff,  to  sit  on  was  president  of  all  the  street  railways  (Mont.)  Independent 


but  it  excites  no  great  popular  ia 


assignments  and  build  up  cases,  which  and  gas  companies  'of  Chicaigo.  The  Returning  east  he  became  a  reporter  It  **  rarely  even  printed  in  the 


will  pass  the  inspection  of  lawyers.  corporations  did  not  furnish  much  news,  and  political  writer  on  the  New  York  “Why  should  newspapers  be  dij 

“Francis  J.  Heney,  prominent  lawyer  so  Vanderlip  decided  to  “investigate  the  Herald,  and  later  continued  newspaper  bi  and  blamed  because  graft  has  an 

of  San  Francisco,  is  on  his  way  now  to  corporations.”  He  bought  stock  and  work  with  the  New  York  World.  He  brought  to  light  before?  It  is  IBii 

confer  with  me.”  went  to  meetings  as  a  stockholder,  and,  was  representing  Hearst  in  1914,  when  Ifbig  in  an  innocent  bystander,  hi 


“Why  should  newspapers  be 


confer  with  me.” 


Other  lawyers  in  the  employ  of  Van-  >n  that  way,  speakers  not  knowing  a  re 
derlip.  Editor  &  Publisher  learned  are 

Jerry  Mathews  and  L.  R.  Gladis,  of  ■  '  '  - — 

Washington,  both  national  fig^ures.  Be¬ 
fore  engaging  in  law  practice,  l^thews 
was  Washington  correspondent  for  the 
Indianapolis  News  and  then  for  the  New 
York  Sun.  Gladis  was  formerly  in  the 

Interior  Department,  where  he  was  said  C/Mwir'C  r\T? 

to  have  been  responsible  for  the  undoing  StiNviO  Or 

of  Ballinger. 

Vanderlip’s  criticism  of  Washington  {Copyright,  i924,  ir 

correspondents  goes  back  to  what  he  By  Henry  B 

calls  the  “evolution  of  newspapers.” 

“Newspapers  are  now  largely  purveyors 

of  merchandise,”  he  declared.  “Naturally  WHAT’ 

the  business  office  has  influence  over  news 

and  editorial  policy.  Publishers  couldn’t  “What's  news?”  .  .  Tl 

make  large  newspapers  except  through  Glanced  up  and  made  r 

the  aid  of  advertising,  but  when  they  do  When  everything  is  gait 

make  large  newspapers,  the  old  function  News  doesn't  happen  < 

of  digging  up  unpleasant  things  is  cut  That  makes  it  news;  in 

off.  That  news  is  somethin) 

“We  have  seen  a  great  cliange  in  the  Unusually,  as  when  a  1 

newspaper  world  since  the  days  when  Picks  up  an  elephant  t 

I  was  a  reporter  on  the  Chicago  Tribune.  Away  with  him;  that’s  i 

In  those  days,  in  the  ’90’s,  newspapers  The  cub  reporter  scrat 

regarded  it  a  proper  function  to  search  .4nd  cleared  his  throat, 

for  news.  “I  see;  I  understand — ! 

“Since  then  newspapers  have  in  many  “You’ve  made  it  very  < 

ways  improved ;  they  are  larger,  as  1  Then  hied  him  forth,  s 

said  before,  they  cover  the  news  of  the  But  full  resolved  to  ge 

world  better  but  generally  they  have 
abandoned  that  function  of  investigation.  The  day  wore  on;  the  clock  ticked  through 

“That  is  particularly  true  in  Washing-  Bs  regular  way  till  half-past  two, 

ton.  And  there  is  special  reason  for  it.  Then  three,  then  four,  then  five,  then  they 

During  the  war,  Washington  developed  Who  toiled  cleared  all  their  junk  away 

publicity  bureaus  in  all  the  departments.  And  grafting  passes  for  the  show. 

These  handed  out  ‘flimsies’  of  what  they  Pu*  their  hats  and  coats  to  go. 

wanted  said  was  going  on.  And  at  that  moment,  through  the  door 

“The  correspondents  still  take  these  Came  one  disheveled,  weary,  sore, 

publicity  tissues.  If  they  go  off  investi-  Unhappy  and  discoursed  dtd>— 

gating,  their  newspapers  don’t  like  it  other  than  the  Hopeful  Cub. 

and  they  are  ostracised  in  Washington.  H'8  brow  was  furrow^,  and  his  cheeks 

Naturally  then,  they  don’t  go  in  for  it  sunken!  .  .  He  approaches!  .  .  s] 

if  their  employers  don’t  care  for  it.  “y®’.  *  brmg  distress! 

“Then  a  gp'eat  many  correspondents  **  no  news.  .  .  Go  stop  the  press, 

have  two  employers — ^their  newspaper,  I!”"**  awful  way  ! 

which  does  not  pay  them  any  too  well,  paper  •  c®nie  out  today, 

and  a  government  official  who  helps  along  They  helped  him  to  a  chair,  poor  boy, 

their  incomes. 

“Finally,  some  of  the  well-paid  corre-  recently  so  filled  v 

spondents  like  the  social  life.  They  are  ^  hope,  amh 

‘wined  and  dined’  as  the  expression  goes.  shame  m  see  b 

by  the  leading  politicians.  If  they  turned  iir  * 

real  investigating  newspaper  men  their  “f  feebly  lifted  up  h 

hosts  wouldn’t  l&e  it.  I Y*  aP*u*  ™y  whole  i 

“Thus,  the  correspondent  is  content  to  Following  the  tip  1  goi 

take  the  handouts ;  he  is  a  very  high-  I watched  the  elepm 

grade  messenger.  They  no  longer  sit  at  came  b 

the  table  with  the  heads  of  government 
in  conference  as  they  used  to,  when  I 
was  assistant  Secretary  of  the  Treasury.” 

“But  your  plan,  Mr.  Vanderlip,  to 
supply  newspapers  with  the  findings  of 

the  Bureau’s  investigations  after  the  com-  _ 

mittees  cease  to  function — isn’t  it,  too, 

part  of-  the  hand-out  system  you  are  ,  ,  r  ■  u  j 

^ting?”  the  writer  queried.  ve 

“Y<m^”  he  admitted  “But,”  he  added  news. 

-r:ii  lerkes  used  to  say  I  was  the  woi 

‘  “VUV  aro  fhp  wpannnc  of  tkp  enemy  he  had  in  the  world,”  Vander! 

•  We  are  using  the  weapons  of  the  r.  mpmhprpH 

enemy.  It  is  necessary.  As  in  the  war,  ,  ,  •'  v, 

1 _ _  ...uu  I"  the  nine  room  suite  to  which  Va 

one  must  fight  might  with  might.  ^  .  ,,  r,.„„ 


the  United  States  Marines  took  Vera  t®  "i*  duty  of  the  press  is  ml 

the  news  as  it  develops,  and  k] 


SONGS  OF  THE  CRAFT 


{Copyright,  1924,  by  Editor  &  Publisher) 
By  Henry  Edward  Warner 


WHAT’S  NEWS  ? 


“What’s  news?”  .  .  The  pink-haired  City  Ed 
Glanced  up  and  made  reply:  “Well,  Son, 

When  everything  is  said  and  done 
News  doesn't  happen  every  day — 

TTiat  makes  it  news;  in  brief.  I’d  say 
That  news  is  something  that’s  occurred 
Unusually,  as  when  a  bird 
Picks  up  an  elephant  and  flies 
Away  with  him;  that’s  news — get  wise!” 

The  cub  reporter  scratched  his  hea  ' 

.4nd  cleared  his  throat,  and  smiled,  aii.l  said: 
“I  see;  I  understand — I  see! 

“You’ve  made  it  very  clear  to  me.” 

Then  hied  him  forth,  shy  to  enthuse 
Rut  full  resolved  to  get  some  news. 


So  recently  so  filled  with  joy. 

So  fat  with  hope,  ambition — Oh! 

It  was  a  shame  to  see  him  so! 

“What’s  wrong?”  inquired  the  City  Bid; 
He  feebly  lifted  up  his  head: 

“I’ve  spent  my  whole  day  at  the  Zoo 
Following  the  tip  I  got  from  you; 

I’ve  watched  the  elephant  all  day. 

But  not  a  bird  came  by  that  way!” 


they  do  not  become  governnrt 

porter  was  present,  furnished  some  very  Cruz,  and  subsequently  covered  the  agents  and  still 
sensational  .lews.  A.  B.  C.  conference.  He  resigned  and  connections, , the  writer  wi^ 

“Yerkes  used  to  say  I  was  the  worst  became  Washington  correspondent  for  the 
enemy  he  had  in  the  world,”  Vanderlip  Public  Ledger.  He  has  also  been  on  the  Washington  soow 

remembered.  editorial  staff  of  Nations  Business.  lau^ea  awa>^  _ 

In  the  nine  room  suite  to  which  Van-  pvom  the  steam  bath  of  “Crusader”  wav 


le  must  fight  might  with  might  ”  ,  oatn  ot  Grusaaer  i ip’s  position  in  this  way: 

He  was  next  asked  what  he  meant  bv  i  ^  ^  T  ®  •  J  °  .1,  Vanderlip  s  conversation,  the  writer  step-  .<He  says,  ‘sound  business  as 

nc  was  nexi  asKea  wnai  ne  meant  oy  3-rooni  office  he  formerly  occupied  in  the  mto  the  reaction  of  the  cold  reason- 

the  wcpressiOT  that  the  newspapers  will  same  building,  the  sn4ll  visible  staff  atmosphere  of  seasoned  newspaper 

U  “forced  to  print  the  findmgs  of  the  loses  itself.  The  offices,  it  is  explained,  k-  ooytxm 


Bureau.” 

“We  will  send  out  mimeographed  re 


A  prominent  Washington  editor,  was 


,  ports  to  at  least  1,000  newspapers,”  he  field 


of  detectives  and  investigators  in  the  called  on  immediately  following  the  Van- 


follow  sound  government’;  ffl*T 
reverse  be  true:  sound  goverffl 
only  follow  sound  business? 
“Government  is  always  opeaji 


derlip  interview.  He  didn't  wish  his  continually  being  made 


explained.  “They  will  be  good  news  Vanderlip  occupies  one  room;  F.  W.  name  “pitted  against  the  former  banker’s  reformers. 


stories,  truthful,  and  free  from^  libel.  I>)ying,  who  call^  himself  simply  a  investigating  enterprise  without  first  “It  seems  to  me  Vanderlip 


.(Surely  one  of  the  thousand^  will  ‘break|  “niember.  of  the  staff”  and  Boyd  Fisher,  making  a  closer  personal  study  of  what  have  spent  his  money  and  ep**® 


our  stories,  and,  in  fear  of  being  ‘scooped,’  treasurer,  share  another  room.  John  D.  Vanderlip  has  in  mind”  than  he  has  yet  reforming  big  business  which 


the  majority  will  follow. 


Pearmain,  secretary,  also  has  his  private  nad  opportunity. 


hind  closed  doors.  Then  sowid 


certainly  been  fulfilling  that  dot;. 

“It  seems  to  me,”  he  remarfaf 
if  newspapers  are  acting  nov  ju 
they  did  back  at  the  time  of  t^  fill 
episode  and  the  looting  of  Alaska. 

“I  would  like  to  ask  Vanderlq^ 
some  investigations  he  carried  og  1 
on  the  Chicago  Tribune.” 

The  Yerkes  incident  was  relate! 
“Well,”  reasoned  the  editor,  "I 
accomplish  a  great  deal  ?  As  1 1 
stand  it  Yerkes  merely  transit 
operations  to  the  London  undetp 
railways  and  another  crowd  cav 
Chicago  and  continued  in  muchtki 
evil.  1  don’t  think  Chicago  is  oi 
satisfied  yet  with  her  street  rail 
What  do  the  Washington  coni 
dents  think  of  the  Vanderlip  into 
He  has  bitterly  antagonized  them  nil 
sarcasm,  “glorified  messengers,”  id 
sinuations  as  to  their  honesty. 

1  talked  with  them  about  the  bk 
liandout  system.  This  they  admttd 
sometimes  abused,  but  it  was  gei 
agreed  that  the  use  of  what  Vad 
described  as  “publicity  tissues’’  dnd 
news  rather  than  suppres^  k. 
handouts  often  furnished  tips  tkati 
run  down. 

“Of  course,”  said  one  correto 
“the  big  mischief  in  Washington  iik 
town  in  the  department  fouildi^Il 
press  agents  do  abound.  The  cbiei  gi 
er  is  the  State  Department.  Thoti 
must  see  the  press  agent,  Wfin 
name.  If  one  attempts  to  go  firte 
is  invariably  referred  back  to  hk 
“The  correspondents  hold  cobot 
daily  with  either  the  Secretary  or  Ui 
Secretary  of  State,  and  herein  fa  i 
wo'rst  trouble  existing  in  Wi 
wonderful  stories  are  told  ‘in 
“One  very  frequently  runs  dw 
good  story  only  event^ly  to  hi 
sewed  up  by  one  of  these  ‘codfa 
conferences’  with  high  goi* 
officials." 

They  hesitate  to  believe  VanWt 
not  seeking  personal  political  | 
Their  candid  picture  of  him  is  of  * 
paper  man  who  succeeded  briOiik 
Chicago  and  who  stepped  from  fa 
editor  of  the  Chicago  Tribone  h 
sistant  Secretary  of  the  Treasmy 
which  it  was  easy  progress  to  a 
lianking  position  in  New  Yoi 
cannot  understand  this  “suddo 
lient.”  Many  question  his  motnoi 
judgment.  . 

Emphatic  denial  was  made  to  Vi 
lip’s  assertion  that  “many  oor^ 
served  two  employers,”  insim^ 
form  of  bribery.  Many  work  ■ 
employers — ^that  is,  two  newspafB' 


'0^ 


“Do  you  intend  to  start  a  newspaper?”  office,  as  has  Roscoe  C.  Mitchell,  the  only  “Vanderlip  may  succeed  in  uncovering  ment  might  follow.” 


Editor  &  Publi$her  for  April  12,  1924 


s 


iawes  report  opens  new  press  cable  era 


jrd  File  of  39,727  Words  Brought  on  Three  Lines  Direct  From  Paris  to  New  York  Through 
Co-operation  of  A.  P.,  U.  P.  and  1.  N.  S. — Buenos  Aires  Gets  Report  in  Record  Time 


Press  in  Madison  avenue  over  private 
telegrajrfi  wires.  This  operation  would 
involve  a  complete  transmission  of  the 
entire  message  at  all  of  the  intermediate 
points  affected. 

With  the  adoption  of  the  regenerating 
repeaters,  however,  now  used  exclusively 
by  the  Western  Union  Cable  Company, 


and  translated  them  into  English,  tran¬ 
scribing  them  on  a  typewriter  as  they 
were  received.  The  typewriter  was 
equipped  with  wax  stencils  from  which 
many  copies  of  the  messages  were  made. 

Three  cables  were  used  in  transmission 
and  a  fourth  was  in  readiness  in  case  it 
was  needed.  The  method  was  to  break 
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EV^S  transmission  history  was 
^en  April  8,  when  the  full  text 
dc  Dawes  report  was  brought  by 
,  direct  from  Paris  to  New  York. 

’Htem  Union  Telegraph  Comi»ny, 

5  in  co-operation  with  Associated 
Intematiotial  News  Service,  and 

Press,  was  responsible  for  the  .  ,  ,  ,  .  ,  .  , 

^le  feat.  necessity  for  these  several  handlings  the  message  into  3  sections,  the  sending 

Newcomb  Carlton,  Western  Union  at  the  intermediate  stations  no  longer  of  each  of  which  was  begun  and  carried 
nt  goes  full  credit  for  making  the  exists.  By  the  installation  of  this  re-  on  simultaneously, 
ise  possible.  He  gave  his  personal  pcater  Pans  can 
to  the  undertaking.  Arrange-  now  establish  in- 
„  New  York  were  in  the  hands  of  stantaneous  contact 
Garges,  chief  of  the  traffic  depart-  with  New  York  at 
Associated  Press.  all  times  and  send 

^  speed  records  were  broken.  The  cable  messages  di- 
consisting  of  39,727  words  was  rect  to  this  coun- 
onder  the  Atlantic  to  New  York  try,  thereby  elim- 
g  hours  time.  Four  cables  were 
into  the  A.  P.  office  to  speed 
^  so  that  the  full  report  might  be 
jle  for  publication  in  the  United 
simultaneously  more  with  its  pre- 
..  to  the  Reparation  Commission. 

[iTnarked  the  first  time  in  history  an 
cable  was  operated  directly  into  a 
..^per  or  news  association  office, 
fatem  Union  officials  declared  the  re- 
was  the  longest  individual  message 
sent  by  any  means  of  wire  com- 
Jeation,  either  cable  or  domestic.  At 
regular  rate  for  press  matter  from 
ris  to  New  York  of  10  cents  a  word, 
of  the  message  would  total  more 
14,000. 

|Q*ck  up  of  the  operation  shows  that 
t  cable  was  working  almost  contimious- 
from  11  A.  M.,  to  4  P.  M.,  New  York 
and  continuously  from  4  P.  M.,  to 
[45  P.  M.,  Monday ;  that  a  second  was 
ring  continuously  from  4  P.  M.,_  to 
[45  P.  M.,  and  that  a  third  was  working 
littcntlv  from  4  P.  M.  to  9:45 
U. 

This  gives  an  average  speed  of  2,700 
per  hour  for  cable.  The  usual 
is  1,200  wtwds  per  hour. 

[Filed  at  the  Western  Union  office, 
the  report  was  carried  to  London, 
re  it  went  through  a  mechanical  relay 
New  York.  Copies  were  taken  off  at 

Using  4  cables.  United  Press  relayed 
(report  from  New  York  to  La  Prenza, 

Aires,  in  14  hours.  Release  was 
I  from  Paris  at  5.45  A.  M.  (Buenos 
I  time)  Tuesday.  Thirty-five  minutes 
■  La  Prenza  was  on  the  street  giving 
t  foil  text.  The  South  American  news- 
claims  it  was  first  in  the  world  to 
the  full  report. 


which  will  also  be  presented  to  the  inter¬ 
national  convention  for  ratification.  • 
Membership  in  the  A.  B.  C.  is  worth 
what  it  costs  for  a  paper  of  2,500  circu¬ 
lation,  according  to  J.  M.  Dunning  of  the 
Pendleton  (Ore.)  ^st  Oregemian.  The 
majority  favored  this  conclusion,  though 
some  adverse  opinion  was  expressed. 

The  value  of  circulation  contests  was 
a  subject  which  awakened  spirited  dis¬ 
cussion  following  the  reading  of  a  paper 
by  E.  G.  Adams  of  the  Portland  Telegram 
in  which  the  statement  was  made  that  all 
such  contests  pay.  The  majority  of 
members  present,  however,  express^  an 
opposite  opinion. 

Ellis  B.  Hall  of  the  Centralia  (Wash.) 
Chronicle  discussed  the  benefits  to  be 
derived  by  smaller  papers  from  join¬ 
ing  the  Pacific  Northwest  Circulators’ 
group. 

"How  I  Keep  My  Subscription 
Records”  was  the  subject  of  a  talk  by  W. 
R.  Woodward  of  the  Everett  (Wash.) 
Herald,  which  was  followed  by  a  dis¬ 
cussion  of  the  value  of  premiums  as 
business  builders  by  M.  E.  Clark  of  the 
Yakima  (Wash.)  Republic.  Other 
speakers  and  their  subjects  were:  E.  P. 
Hopwood,  Portland  (Ore.)  Oregonian, 
“Public  Stage  Transportation  Service”; 
E.  M.  Regan,  Albany  (Ore.)  Herald. 
“Country  Newspapers  Should  Collect  All 
Subscriptions  in  Advance.” 

.Among  speakers  at  the  Thursday 
sessions  were :  W.  H.  Brooks.  .Astoria 
(Ore.)  Astorian;  F.  L.  Garrison,  Seattle 
Post  Intelligencer;  H.  F.  Gates,  Van¬ 
couver  (B.  C.)  Sun;  H.  B.  Davies,  Boise 
(Idaho)  Capitol  News;  D.  H.  Smith, 
Portland  (Ore.)  Journal;  G.  L.  Hurd. 
Corvallis  (Ore.)  Gazette-Times;  and 
W.  H.  Henderson,  Salem  (Ore.)  States¬ 
man. 

The  Pacific  Northwest  Circulation 
Managers’  Association  now  has  36 
members  r^resenting  newspapers  in  Ore¬ 
gon,  Washington.  Idaho,  and  British  Co¬ 
lumbia.  virtually  all  of  whom  attended 
the  meeting. 


Tweiity*t«TeD  hundred  wordt  an  hour  tumhled  off  the  euMet  into  the  (hrerinnd  siphon 
recorder  as  the  Dawes  report  was  rushed  from  Paris  to  Kew  Tork  over  three  lines.  The 
wary  line  that  the  recorder  writes  as  its  shortiiand  on  the  tape  la  shown  in  tiie  small 
photograph  inset  at  the  top. 


inating  the  vexatious  delays  that  accrued 
under  the  old  method  of  operation. 

This  remarkable  invention  is  further 
enhanced  by  what  is  khown  as  the 


The  regenerating  cable  repeaters  and 
the  overland  si^on  recorder  apparatus 
which  made  this  performance  possible 
were  developed  by  the  engineers  of  the 


Reduced  Fares  for  A.  N.  P.  A. 

With  the  American  Newspaper  Pt^- 
lishers  Association  convention  less  thiui 
15  days  away,  efforts  are  being  made  to 
insure  attendance  of  at  least  250  out-of- 
town  delegates  in  order  that  reduced 
railroad  fares  will  be  allowed. 

The  "certificate  plan”  as  followed  in 
former  years  will  be  in  force  at  the 


^  wn,  .uii  iciKiii.  ennanceo  oy  wnai  is  Known  as  inc  were  ucvciopcu  oy  me  ciiKincers  oi  me  rnmincr /r.nw-n.Ir.n  T.  kaU 

Story  of  the  feat  goes  back  to  the  “Overland  Recorder  System”  of  'operat-  Western  Union  Telegraph  Company  and  return  tr?o  over  the  «ani* 

I>art  of  February,  when  it  was  ing,  another  basic  improvement  over  are  considered  two  of  the  most  progres-  .i,-.  .t,.  v.,,!, 

ed  at  a  meeting  of  the  Board  of  cable  apparatus  of  other  days.  While  the  sive  steps  in  the  history  of  submarine 

:ors  of  the  Associated  Press,  that  regenerating  repeater  enables  Paris  to  telegraphy  made  during  the  past  W  ^ . °  aepenoOT 

A  P.  arrange  to  handle  long  reports  establish  and  maintain  instantaneous  con-  years. 

Ofiltt  to  mevent  clogging  of  cables  by 


tact  with  New  York,  the  overland  re¬ 
corder  makes  it  possible  to  further  extend 
the  sphere  of  direct  communication  to  in¬ 
clude  any  city  in  the  United  States  and 
made  it  possible  for  Paris  to  send  direct 
to  the  offices  of  the  Associated  Press  as 
was  illustrated  in  this  instance. 

Except  for  test  messages  sent  last 

ri«k- fv  *" —  -  — Saturday  to  satisfy  the  experts  that  they 

ulobe- Democrat  and  Washington  could  transmit  the  Dawes  report  direct  to 

the  office  of  the  Associated  Press  it  had 
never  been  used  before  in  the  way  it  was 
employed  this  week. 

The  amount  of  labor  and  time  saved 


ion.  It  was  tried  out  first  on  an 
>s  made  Iw  Premier  MacDonald  in 
Feb.  12.  At  this  time,  cables 
not  brought  into  the  A.  P.  office. 
[Auociated  Press  newspapers  which 
the  full  report  were  the  New  York 
r  York  Tribune,  New  York 

Philadelphia  Public  Ledger,  St 


jjdegraph  officials  were  jubilant  over 
snccKs  of  their  attempt  with  the 
'nethod  and  said  the  achievement  was 


COAST  MEN  PROTEST 
A.  B.  C.  BULK  RULE 


mem^rs  of  their  families,  if  at  least  250 
certificates,  procured  from  local  ticket 
agents  at  the  time  tickets  to  New  York 
are  purchased,  are  turned  in  for  valida¬ 
tion  at  convention  headquarters. 


Pacific  Northwest  Circulation  Managers 
Put  Question  Up  to  I.  C.  M.  A. — 
Contests  Fail  to  Meet 
General  Favor 


(By  TeUtraph  to  Eoitos  4  Puslishes) 


Hoe  Buys  Hall  PUnt 

R.  Hoe  &  Co.,  printing  press  builders, 
have  purt^sed  the  entire  plant  of  the 
Hall  Printing  Press  Company,  Dunnellen, 
N.  J.,  and  are  planning  extensions  and 
improvements  to  the  plant  which  will 
greatly  increase  capacity.  The  purchase 
included  16  acres  of  land,  and  was  made 


lUntil 


-  - -  i  lit  aiiiuuiii  latn.;!  aiiu  iiiiit  aavtu  _  «  .s  s  a  r 

a  parallel  in  the  annals  of  ocean  by  the  new  process  is  recognizable  from  Poktland,  Ore.,  -April  10.— A  protest  ‘o  rare  for  t^  rapidly  growing  volniw 
telegraphy.  the  company’s  description  of  the  route  the  against  the  ruling  of  the  Audit  Bureau  of  of  business  officials  announced.  It  is  the 


recrat  years,  such  a  voluminous 
OTication  filed_  at  Paris  could  only 
New  York  City  by  a  most  circuit- 


message  would  have  taken  under  the  old 
condition. 

root  P  •  f  '  - -  system  gives  the  necessary 

j.  “arjs,  for  example,  would  power  and  there  was  no  trouble  in  getting 
me  entire  message  to  I^ndon.  the  signals.  The  signals  were  caught  on 
't  1 retransmit  it  to  a  siphon  recorder  at  the  receiving  end. 
If '  ’  jf®*”  thence  to  Hearts  They  came  in  as  a  zigzag  blue  line  with 

.  ewfoundland.  Here  again  it  the  dots  on  one  side  of  a  neutral  line 
aiKmlff^a^  r  t<)  North  Sydney,  N.  S.,  and  the  dashes  on  the  other  recorder  on  a 
v~.i  J  North  Sydney  narrow  band  of  paper  which  unwound  at 
‘  fr^  the"”  retrans-  the  rate  of  3  yards  a  minute. 


Circulations  on  bulk  sales  was  voiced  by 
the  Pacific  Northwest  Circulation  Man¬ 
agers’  Association  convened  in  Portland 
for  its  first  regular  meeting.  Wednesday 
and  Thursday,  April  9  and  10. 

A  committee  was  appointed  to  draft 
resolutions  for  ratification  by  the  Inter¬ 
national  Circulation  Managers’  Associa¬ 
tion  convention  at  I.ouisville  in  June, 
after  which  a  joint  resolution  embodying 
this  protest  will  be  presentetl  to  the  A.  B. 


intention  of  the  company  to  continue  Uiah- 
nfacture  of  the  Hall  lines  of  direct  litho¬ 
graphic  and  offset  printing  machinery. 


to'^'th*  '  *  operator  sat  by  the  recording  tape  C.  Another  committee  was  appointed  to 

me  otnees  of  the  Associated  anif  as  it  unwound  read  the  cable  sign:^  draft  resolutions  on  transporation  matters 


Vandarbilt  Cuts  Pries 

.San  Francisco  Illustrated  Daily  Herald 
published  by  Cornelius  Vanderbilt.  Jr., 
lias  gone  back  to  its  original  price  of  one 
cent  after  two  months  at  two  cents.  Tlic 
reduction  closely  followed  a  similar  cut 
on  his  Los  Angeles  Illustnit^  Daily 
News  atmoimced  recently. 


PRINTERS’  WAGES  UP 
IN  NEW  YORK 


ALL  IN  THE  DAY’S  WORK 


Drawn  for  Editok  &  Puilishek 

By  CHARLES  HENRY  SYKES 

Muter  Craftsman  of  Public  Ledger  Smiles  When  He  Hits  His  Foes  Hardest 


Thirtjr-Month  Contract  Provides  $3  to 
$5  Increase  During  Life — Lunch- 
Time  No  Longer  Included 
In  Work-Day 


Newspaper  publishers  in  New  York 
this  week  settled  down  under  a  thirty- 
month  contract  with  the  Typographical 
Union,  signed  April  9,  setting  wages  from 
$3  to  $5  per  week  higher  than  those  of 
the  past  year,  Typographical  Union  No. 

6  having  accepted  the  terms  noted  in 
Editor  &  Publisher  of  April  5.  Wages 
are  retroactive  to  January  1,  1924,  and 
the  working  day  has  been  changed  from 
one  of  eight  hours,  including  a  half-hour 
for  luncheon,  to  hours,  excluding  the 
luncheon  period.  Overtime,  also  retro¬ 
active  to  January  1,  is  computed  at  the 
new  rate  of  pay  and  on  the  shorter  work¬ 
day. 

Wages  now  effective  are  $58,  day,  for 
45-hour  week;  $61,  night,  45-hour  week; 
$64,  third  shift,  42-hour  week.  Brook¬ 
lyn  papers  pay  $58,  day,  45  hours ;  Satur¬ 
day  night,  $10.16  for  6^4  hours;  double- 
header  premium,  $2.55  instead  of  $2.25. 

These  wages  are  to  be  increased  $1  on 
July  1  and  an  additional  $1  on  January 
1,  1925,  until  July  1,  1926. 

Twenty-five  changes  have  been  made  in 
various  clauses  of  the  contract,  mostly  of 
minor  character. 

A  new  section  permits  the  termination 
of  the  agreement  by  the  I.  T.  U.  if  a 
mailers’  strike  is  sanctioned  by  the  I.  T. 
U.  The  section  governing  the  reproduc¬ 
tion  of  advertising  matter  which  is  also 
new,  as  as  follows : 

Section  33.  All  type  matter  in  local 
advertisements,  when  matrices,  cuts,  type 
matter  or  plates  are  furnished  the  office 
instead  of  copy,  shall  be  reset  as  nearly 
like  the  original  as  possible  within  four 
working  days  of  publication.  A  local  ad¬ 
vertisement  is  construed  to  be; 

(a)  The  advertisement  of  any  concern, 
firm  or  corporation  distinctively  a  New 
■S'ork  concern,  where  such  advertising  is 
not  identical  with  and  a  part  of  a  gen¬ 
eral  advertising  campaign; 

(b)  The  advertising  of  any  New  York 
retail  concern,  firm  or  corporation  (except 
a  factory  branch  store)  selling  more  than 
one  sort  of  merchandise  direct  to  the  con¬ 
sumer.  All  advertising  not  answering 
this  description  shall  be  deemed  out-of- 
town  advertising  and  need  not  be  reset. 

(c)  Type-matter  in  local  advertise¬ 
ments  as  determined  above  when  repro¬ 
duced  by  the  photo-engravers’  process 
must  be  reset.  Provided,  it  shall  not  be 
necessary  to  reset  hand-lettered  portions 
of  such  advertisements,  or  rotogravure 
advertisements. 

(d)  Financial  offerings  of  securities 
advertising,  other  than  local  issues,  shall 
not  be  reset. 


f  V’KNO^^J  \ 
WHftT  TIME  IT'S 
GETTIN’  TO  BE.*? 


THE  ZERO  HOUR 


CONCENTRATES  ON  A.  M.  FIELD  '  '  — — — i 

-  course  they  call  him  “Bill”  in  the 

R.  G.  WaUon  Discontinuet  Houston  office  and  on  the  links,  but  he  was 
(Tex.)  Evening  Post  Started  in  1922  Charles  Henry  Sykes  to  his  parents  in 

Roy  G.  Watson,  president  and  pub-  where*^"he  ^as 
lisher  of  the  Houston  (Tex.'^  Post,  has  12 

discontinued  publication  of  the  Evening  2gg2  There  also 
Post,  merging  it  with  his  morning  news-  committed  the 

usualcrimes 

Reason  for  the  step  was  given  m  an 
editorial  announcement,  which  read ; 

“The  Post  feels  that  public  interest  will  T,,®  uS? 
he  served  best  by  the  greater  develop- 
ment  of  the  Morning  Post  through  con- 
c^tration  of  the  entire  organization  on 

tSn  Poir'  ^  ^  lampblack  il- 

R  established  May  *°;ch* 

R.  1922.  The  Post,  as  a  morning  news-  i- 
paper,  was  founded  in  1886. 

at  Drexel  Insti-  . 

Puckette  Join.  N.  Y.  Time.  ‘"If’.  Philadelphia,  were  follow^  by  a  saril; 

job  in  the  art  department  the  Philadel-  as  p< 

(  harles  McD.  Puckette,  formerly  phia  North  American,  which  he  quit  for  and  wherever  possible,  with  a  broad,  Paris  Action  Francaise  ccnfU 
managing  editor  of  the  New  York  Eve-  the  glory  of  being  cartoonist  of  the  friendly  grin.  He  is  tall.  thin,  and  red-  printing  the  long  finding  of  thtO* 
iiing  Post,  has  gone  to  the  New  York  Williamsport  (Pa.)  News.  hoys  and  a  God.  and  still  has  hopes  that  the  front  page,  wdthout  a  sinikl 

Times  as  an  assistant  to  Louis  Wiley,  When  the  News  was  sold  two  years  he  may  someday  effect  the  production  of  graph  break  in  it,  thrown  at  tift 
business  manager.  He  was  managing  later,  Sykes  took  the  vacation  as  a  gift  really  satisfactory  cartoops,  though  in  in  one  ugly  slab  of  type.  It 
editor  of  the  Evening  Post  from  January,  from  Heaven  and  returned  South  with  rielancholy  moments  he  frankly  admits  tically  unreadable  owing  to  iU  ^ 
1918,  to  February,  1924.  his  bride  and  their  laonth-old  son  and  that  that,  like  his  golf  game,  is  a  matter  appearance. 


of  opinion  and  conjecture  wtrid 
alone  can  decide. 


Craele.  H.  Sttu 


I 
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HE  RIGHT  WAY  TO  USE  NEWSPAPER  SPACE 


•irst  of  Revealing  Series  Authorized  by  Bureau  of  Advertising,  A.  N.  P.  A. — “Three  Times  a  Week” 
Policy  Discussed — A  Contribution  to  the  Science  of  Successful  Trade  Publicity 


A  Word  in  Advance  — ^ 

^  medium  of  advertising  has  its  EDITOR  &  PUBLISHER  herewith  pn 
in  merchandising,  hut  no  medium,  Li 

ver  good,  insures  the  advertiser  Advertising  Bureau.  American  New 

piost  disappointment  or  failure.  of  a  series  of  cogent  and  auihorital 

may  depend  upon  the  medium 

but  much  also  depends  upon  how  buyers  as  a  means  of  promoting  i 

I  ii  uted.  portant  contribution,  valuable  to  everyo 

ns  medium  of  newspaper  advertising  .1  ,  l  u 

p  the  approval  of  advertisers  —  local  being  published  in  pamphlet  form  hy  th 
^  aational — because  it  is  peculiarly 

^fUble  to  modem  requirements  in  — 

rntbiudising.  The  bulk  of  all  advertis-  to  impress  the  retailer  with  its  consumer 
pjoes  to  newspapers.  value.  Inadequate  consumer  campaigns 

then,  is  the  6est  way  to  use  are  frequently  "merchandised  to  the  re- 
bb  aseful  medium?  tail  trade”  at  great  expense  for  the  mer- 

ns  Bureau  of  Advertising  is  endeav-  chandising. 

to  answer  this  question  with  facts,  “I  have  $50,000  for  advertising  and 
■d  to  stimulate  further  study  of  the  $75,000  for  dealer  helps,  portfolios,  elec- 
CiUein.  tros  and  the  like,”  says  an  advertiser. 

I^t  is  the  reason  for  this  series.  The  same  effort  and  money  thus  spent, 

[  h  My  serve  as  a  guide  for  new  ad-  merely  to  make  the  dealer  believe  that  a 
LMhers  and  may  help  even  those  of  campaign  is  adequate,  mij^t  better  be 
PliHience  to  make  their  advertising  invested  in  a  schedule  of  copy  that  would 
yopriations  return  better  service.  really  make  customers.  Such  a  cam¬ 
paign  will  automatically  “deliver  the 
NEWSPAPER  advertising  is  primarily  dealer.”  You  can  “merchandise”  a  cam- 
consumer  advertising.  Its  chief  oh-  paign  like  this  to  the  trade  at  a  minimum 
jjCt  is  to  influence  retail  buying.  of  expense,  ^iefly  because  you  will  be 

Because  of  its  power  as  a  “consumer  able  to  deal  in  facts,  rather  than  fancies.  * 
afan,”  the  newspaper  is  also  effective  Therefore,  in  considering  the  “ideal 
a  a  “dealer  medium.”  Dealers  will  sell  campaign”  in  newspapers,  we  shall  take  it 
goods  backed  by  advertising  which  makes  for  granted  that  the  advertiser’s  purpose 
-i<(»mers.  is  to  “get  the  retailer  by  reaching  the 

Therefore,  an  advertiser  who  uses  consumer.” 
oetspaper  space  intelligently  and  ode-  „  „ 

^ely,  fixes  his  attention  on  his  final  Reading  and  Buying 

(hI— the  ultimate  purchaser.  Many  details  enter  into  the  making  of 


(hI— the  ultimate  purchaser.  _  Many  details  enter  into  the  making  of 

Snch  an  advertiser  can  look  with  con-  such  a  campaign.  But  the  successful  ad- 
Sdoice  right  through  the  dealer’s  store,  vertiser  would  probably  offer  this  advice 

as  fundamental; 

ainillliill’.linUUIIIIliilliiiillllllllllli:  “Cover  your  markets  —  persistently  — 

S  ^  5  and  advertise  frequently  while  you  are 

S  S  's  assumed  that  most  newspaper  ad- 

I  S  vertisers  are  interested  in  covering  good 

S  ^  markets  and  avoiding  unproductive  ones. 

3  5  "Selective,  intensive  cultivation”  is  the 

S  ,  S  .  essence  of  newspaper  advertising  value. 

:  S  Why  cover  these  markets  persistently? 

S  Because  people  buy  every  day. 

3  S  Why  advertise  frequently? 

S  T  .  .  •.  0  S  Because  people  read  newspapers  every 

I  Just  try  ttl  E  day 

3  '  S  The  daily  buying  habit  becomes  sig- 

S  “  nificant  when  it  is  remembered  that  nearly 

S  delicious  Chicken  a  S  $2,000,000  is  spent  each  day  by  adver- 

:  la  King  you’ll  want  S  tisers  to  interest  newspaper  readers  in 

3  It  often.  5;  buying  merchandise. 

-  It  s  so  easy  to  pre-  S  Xbe  daily  reading  habit  is  best  em- 

:  pare  and  it  s  the  g  phasized  by  the  fact  that  31,453,6M 


THEHGHTHART 

Hereafter,  the  Paris  Salon 
will  include  an  exhibition  of 
cooking  as  one  of  the  fine 
arts. 

It  will  be  called  the  “Eighth 
Art”,  although  it  certadnly 
Tanks  first  in  importance, 

For  uTOn  the  delightful  art 
of  cooking  all  the  others  to 
some  degree  depend. 

At  CHILDS  this  art  reaches 
its  culmination  in  the  trio  of 
delectable  griddle  products — 

Whaai,  buckwheat  and 
commeal  oakea,  aarved 
with  daUcious  butter 
and  amiix 


But  how  close  can  advertisers  get  to 
daily  or  cvery-other-day  schedules? 

C^ce  again  let  us  consider  the  com¬ 
mon  .sense  behind  the  policy  of  frequent 
newspaper  advertising — the  ordinary  wis¬ 
dom  from  which  sprang  the  present  day 
study  of  newspaper  copy. 

A  favorite  criticism  of  newspaper  ad¬ 
vertising  is  its  short  life.  |But  a  com¬ 
pensating  factor  is  its  extremely  active 
life. 

Nothing  is  approached  with  keener  in¬ 
terest  during  the  day  than  the  new  news¬ 
paper  of  that  day.  This  eagerness  for  the 
news  establishes  for  the  advertiser  a 
daily  point  of  contact  with  the  millions 
who  read. 

Is  there  a  better  opportunity  for  the 
advertiser  than  this  one  which  perimts 
the  bringing  of  a  sales  message  to  the 
consuming  public  in  an  eager  and  recep¬ 
tive  state  of  mind? 

Now,  it  is  not  claimed  for  any  advertis¬ 
ing  medium  that  all  the  advertising  will 
be  read.  The  newspapers  cannot  promise 
that  eviry  advertiser  will  get  the  atten¬ 
tion  of  every  reader. 

But  the  more  frequently  the  advertiser 
tries  for  that  constantly  available  attm- 
tion— casual  as  it  ma^  be  in  many  in¬ 
stances — the  greater  his  chances  for  ob¬ 
taining  and  holding  it  finally. 

The  name  or  the  trade-mark  which 
merely  catches  the  comer  of  the  reader’s 
eye  today  may  miss  it  altogether  tomor¬ 
row  or  may  arrest  it  a  week  from  now. 
But  eventually  it  is  bound  by  repitition  to 
make  its  impression  no  matter  where  it 
may  be  in  the  newspaper. 

The  "Page  a  Week" 

We  asked  an  advertiser  which  he 
would  rather  have— one  page  a  week  in  a 
newspaper  or  three  one-quarter  pages 
running  one  every  other  day.  He  said 
without  hesitation :  “The  three  one- 
quarter  pages.”  He  added,  however: 

“If  I  had  a  full  page  of  advertising  and 
no  more  to  run  during  one  wedc,  I 


Just  try  it! 

Once  you  try  this 
delicious  Chicken  a 
la  King  you’ll  want 
it  often. 

It’s  so  easy  to  pre¬ 
pare  and  it’s  the 
most  economical 


Ths  Child!  Company,  whieh  oporatoa  ovar 
one  hundred  reataurants  in  thirty  eitiat, 
uiea  four  and  Sve  inch  oopy  two  and 
thm  timet  a  week  in  the  lartar  eantort. 
Eaty-to-road,  let  in  Cheltenham  Usht  face, 
the  famUiar  leript  lignatura  in  hold  faoa. 
tocether  with  due  reaard  to  white  space, 
it  it  a  (ood  example  of  tale-maklnc  and 
yood-will-bnildinc  copy. 


What  is  it  worth  to  him  to  reach  all 


2  way  you  may  enjoy  S 

S  chicken.  E 

5  Your  grocer  hew  it.  S 

I  COLLEGE  INN  I 

I  CHICKENAUKING  | 

S  Fnm  tke  famous  CoUege  Inn  Kiifhem  s 
8  of  Hotel  Shenmam,  Ckkogo  S 

iH'iniiiiiiiiiiiiiiiinniiiinniiHniiiiE 

nrte-itch  "reminder  space"  for  CoUece 
In  Oiickea  a  la  kins,  ruaninc  with 
tt^n-lneh  oopy,  hat  had  a  part  in  the 
AMy  increase  in  tala  of  that  produot. 
(nktn  from  proof,) 


copies  of  English  language  newspapers  read  with  the  prospect  of  influencing 
are  sold  each  weekday,  and  21,463,2^  who  buy? 

on  Sunday.  His  newspaper  appropriation  for  each 

Is  there  any  national  habit  so  uni-  market  should  logically  be  reckoned  on 
versally  observed,  so  consistently  followed  ^he  volume  of  business  there.  But  in 
as  this  daily  practice  of  looking  for  the  making  such  an  estimate  he  must  bear  in 
day’s  news— in  the  papers?  mmd  the  very  reasonable  cost  of  using 

name  unknown  yesterday  becomes  a  adequately  the  one  medium  through  which 
household  word  in  a  day— through  the  he  can  hope  to  reach  this  prospective 
newspapers.  business.  .  _  _  .  . 

An  event  furnishes  a  topic  of  conversa-  Newspaper  space  is  the  chrapest  of  all 


newspapers. 

An  event  furnishes  a  topic  of  conversa-  ,  .  ,  -  ,  -  .  „ 

tion  over  night— from  coast  to  coast—  advertising  space,  actually  and  potentially, 
through  the  newspapers.  fhe  cost  of  a  newspaper  campaign 

must  be  considered  in  relationship  to  the 
The  Appropriation  large  results  expected  of  it. 

...  „  .  .  An  appropriation  that  is  adequate  to 

“Still,  says  an  advertiser,  ‘  you  may  the  tosk,  market  by  market,  is  the  only 
talk  about  what  we  should  do.  but  we  are  safe  newspaper  appropriation. 


h»*mg  that  newspaper  advertising,  jimit^  absolutely  bjr  our  appropriation 
MswTtv  j  what  we  may  do. 

Very  true.  But  consider  for  a  mo- 
merdiant  who  passes  it  ^  newspaper  ap- 


the  counter. 

Real  Dealer  Support 


Frequency  Reasonable 
It  may  be  asserted,  however,  that  even 


my  special 
mid-weehbakmg 
of  the  tinea 
BAISIN  Bread. 

At  txfcgfifp  y  octfy  tcocct  soA 


propriation  and  what  you  do  with  it^  4  libwal  appropriation  will  not  always  _ _ _ _ _ _ _ 

Real  Dealer  Support  after  you  make  it.  permit  a  sched^e  of  long  duration  and  U  nwod  u  Xaid  lui^~*ef«wVn 

Take  the  position  of  the  average  ad-  frequent  insertions.  x ^iMr**sh*ws4^^  *w**Lnt 

^“Phasis  is  laid  upon  the  suggestion  vertiser  whose  product  is  sold  throughout  This  objection  is  invariably  based  upon  idctwsss  otw  u  mm  Um  U  isS! 

y  »  newsparer  campaign  must  be  an  the  year,  or  at  least  during  certain  selling  the  assumption  that  a  newspaper  adver-  _ 

"NMte  campaign — a  bona  fide  consumer  seasons.  tisement  must  be  big  to  be  effective. 

to  enlist  successfully  the  in-  This  advertiser  makes  a  newspaper  ap-  It  would  be  idle  to  advocate  small  copy  should  run  about  six  columns  in  one 
*Wof  the  storekeeper.  propriation  to  cover  markets  known  be-  in  preference  to  big  copy  or  for  amy  rea-  insertion  and  make  up  two  small  ads  from 

national  advertising — in  news-  forehand  to  represent  profitable  oppor-  son  other  that  that  of  economy  imposed  the  balance  and  run  them  even^  other 

as  well  as  in  other  mediums — is  tunities.  He  wants  to  build  a  volume  of  by  necessity.  A  full  page  a  day  would  day  following  the  big  ad.  In  this  way  I 

r®*  purely  for  the  purpose  of  "influenc-  business  in  those  markpts  rather  than  to  naturally  be  the  ideal  schedule,  but  no  should  feel  that  my  big  display  was  in- 

H  ™  dealer.”  It  succeeds  in  this  mis-  make  a  few  scattered  sales.  He  hopes  to  lational  advertiser  so  far  has  been  able  sured  by  the  smaller  ads.  I  would  bank 
**  only  insofar  as  the  advertiser  is  able  enter  every  possible  channel  of  sale.  to  afford  ft.  upon  a  large  number  of  readers  seeing 


TUs  small  "rsmladsr"  osw,  tlUac  la  ka- 
twMa  laiRs  display  ta  lasora  “fTaqaaaoy," 
ia  nsad  ta  tha  Baa  Itaid  Saisla  Siasrars 
oampaica.  Tba  tala  of  bakan'  ralslas  at 
February  1.  IMS.  shawad  SOO  par  oant 
inoreasa  over  Hits  at  Ham  Uma  ia  ISIS. 
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iny  big  ad  and  1  would  also  bank  upon  a 
large  number  being  reminded  of  the  big 
ad  by  the  small  copy." 

Another  advertiser  recently  sent  for  a 
representative  of  this  Bureau  witli  the 
announcement  that  he  had  a  spring  cam¬ 
paign  perfected.  He  wanted  our  opinion 


RIDDING  AD  COPY  OF  FROWSY  PHRASES 
AND  OUTWORN  APPEALS 

_ By  R.  GILBERT  GARDNER - 


ADVERTISING  HIT  bJ 
NEW  POSTAL  PLAN 


The  campaign  provided  for  half  a  dozen  'THERE’S  one  thing  we  must  hand  to  penny-pinchers  willingly  parted  with 
full  pages  to  be  run  at  intervals  of  a  the  theatrical  profession.  It  is  quick  their  money,  half  expecting  it  would  be 
'  eelc  apart.  The  pages  featured  the  to  sense  when  an  act  begins  to  get  frowsy,  found  wanting  and  returned  before  the 

Some  advertisers  ought  to  wake  from  week  was  gone.  Somewhat  to  their  sur- 


Increases  in  First  to  Fourth  Z.JI 
Second  Class  Urged  by  Postmasla 
General  to  Forestall  W.,, 

Rise  Deficit 


sliced/ 


.  .  ....  .  ,  •  .L  '  1  Second  class  mail  rate  increasti 

their  Rip  \  an  \V  inkle  sleep,  and  grasp  pnse  the  money  seenit^  to  pass  muster,  advertising  matter  in  the  brst.^Ll 
the  fact  that  people  t^ay  are  a  canny  lot.  Its  new  owners  so  fell  in  love  with  it  „,ird  and  fourth  zones,  calculated  tTT 
Now  heres  one  of  those  relics  of  ad-  >t  never  returned  to  the  old  stocking.  additional  revenue  of  n^i 

vertising  antiquity  so  old  that  It  s  a  pity  V\  e  reserve  the  right  to  return  your  :j;5,0()0.(KHJ  annually,  from  part  oH 
simielKxly  dwsn  t  kindly  direct  it  to  the  money  slogan  perhaps  had  its  great^cst  ^ate  advances  proposed  by  P* 

cemetery.  The  advertisers  never  will,  hng  in  stock  selling  enterprises.  While  General  New  to  take  are 

VVe  all  know  the  critter-  We  reserve  the  the  stock  promoters  reserved  the  right  .g,  increases  for  postal  employed 
right  to  return  your  money.  It  hath  a  to  return  the  money,  so  magnanimous  vv«,’e  cnurwcfinnc 

„„bk  o(  high  ide.1,-  they  ,h„  they  „.v.,  „aiW  ,h.m- 

p.„„asiv.  power  ,h.  .a.. 

call  his  money  back  if  he  isn’t  satisfied.  uf 

Most  of  the  big  reputable  firms  operate  ®  drfcit.  Hts  plan,  submits 

on  this  basis  nartirolarlv  fh,.  mail  ^enator_  Edge_  of  New  Jersey,  chairs 


Grill  Room  Bacon  cornea 
sliced  up....neatly  ready 
for  the  broiling  or  fry¬ 
ing  pan.  The  first  cousin 
of  that  same  flavory, 
tasty  FERRIS  Bacon  that 
famous  hotels  and  exclu¬ 
sive  clubs  have  served 
for  years. 


on  this  basis,  particularly  the  mail  order  •  " 

houses.  That  is  one  thing  that  makes  of  the  Joint  Postal  Committee,  is  » , 
them  successful. 

So  why  don’t  advertisers  do  the  need-  i  i  •  -j  j  i 

ful  to  the  "reserve  the  right”  act?  These 

i  are  “wise”  to  it.  Call  expenditures  $122,000,000*1 


later  generations 


first  year  and  $150,000,000  annually  ties  | 
after. 


The  Paige  bill  provides  that  the  ip  [y 


Perfected  by 

FERRIS 

Becomeers  Extraordhury! 
cA  little  higher  to  price— BWi 


Oh  leokyl  see  who’s 
here  I  Just  one  dims 
— and  you’ll  say  it’s 
the  sweetest  dime 
you  ever  spenti 


advances  be  met  out  of  parcel  post  i 
increases,  but  the  Postmaster 
contends  such  a  program  would  wrea 
the  parcel  post  service  without  prodi^ 
anywhere  near  the  revenue  needed.  Ew 


F.  A.  Ferris  A  Company,  using  four  and 
five  inch  space  sdith  a  distinctive  small 
copy  style,  have  popularised  and  stimulated 
sales  of  their  products.  (An  untouched 
rewspaper  clipping.) 


Oh  Henry! 


names  of  dealers  handling  the  product. 
He  had  an  elaborate  and  expensive  dealer 
merchandising  plan,  including  portfolios 
of  the  advertising  which  were  to  be  sent 
broadcast  to  the  trade  in  the  hope  of 
stimulating  distribution. 

We  said  to  him :  “You  have  a  dealer 
cami>aign,  not  a  consumer  campaign.” 

He  said :  “What  can  I  do  to  make  it  a 
consumer  campaign?” 

We  replied ;  “Put  it  on  a  three-times- 
a-week  , 'basis.  Let  it  run  throughout 
your  entire  selling  season.  If  you  feel 
unable  to  increase  your  appropriation  to 
do  this,  then  do  it  by  readjusting  the 
size  of  your  advertisements.  If  you  feel 
you  must  have  some  big  copy  to  make 
an  impression  upon  the  trade,  cut  your 
smaller  copy  down  to  reminder  size.  If 
y<iu  are  using  more  than  one  newspaper 
in  a  town,  ‘stagger’  your  schedule  so  that 
you  have  some  copy  before  some  portions 


A  Fine  Candy 
10c  Everyivhere 


George  Williamson,  president  of  the  com* 
pany  making  *'Oh  Henry!’*  oa.ndy  products, 
now  nationally  told,  says: 

**We  are  convinced  that  amall  copy,  in* 
sert^  twice  a  week  throughout  the  year, 
with  a  reserve  of  l.OCO  lines  to  be  applied 
whenever  we  find  the  town  needs  a  little 
extra  effort,  will  give  ua  greater  results 
than  larger  copy  used  more  or  less  spas* 
modically.’*  He  adds  that  newspaper  ad¬ 
vertising  is  the  backbone  of  his  campaitn 
and  that  1923  sales  showed  40  per  cent 
Increase  over  1922,  with  1M4  proindsing  a 
aimilar  increase  over  last  year.  (Untouched 
Newspaper  Clipping.) 


LOCAL  ADS  SELL  SHOES 


Highly  Effective  Medium  Agency  Man 
TelU  Salesmen 


a  reliable  undertaker.  After  the  ob- 
se<|iiies,  let’s  word  it  some  other  way. 

For  instance  :  Remember,  you  send  your 
money  here  n'ith  the  understanding  that 
if  lehat  you  buy  isn't  exactly  as  repre¬ 
sented,  if  in  any  small  particular  the 
goods  do  not  satisfy  you,  you  are  to  re¬ 
turn  them  and  get  your  money  back.  On  . ,  , 

no  other  basis  will  the  goods  be  sold —  ®  reasonable  readjustrnent  of  wages  sal 
or  words  to  that  effect  proposes,  Mr.  New  asserts,  gge 

“Only  a  few  left”  is  also  getting  old  ^  N'’  :«lvances  in  all  classes  of 

and  haggard.  So  many  time.s  has  the  class.  ^ 

obliging  advertiser  informed  the  public,  .  l^cpartment  s  substitute  sugges^ 

through  magazines  of  nafioiial  circula-  with  respect  to  second  class  nutto. 
tion,  tliat  there  “arc  only  a  few  left”  we  "7otc  Postmaster  General  New,  > 
are  cfuistrained  to  believe  that  his  per-  vides  for  increasing  the  rates  on  adre 
spcctivc  is  twisted.  Why  in  the  name  of  "latter  in  the  lirst,  second,  litre 

all  that’s  sensible  spend  good  money  tell-  fourth  zones ;  in  the  first  and  seme 

ing  thousands  of  possible  customers  there 
arc  “only  a  few  left"?  There’s  danger  in 
these  words.  The  reader  reasons  like 
this :  “I’d  like  to  have  the  article,  but 
if  there  arc  only  a  few  left,  they  are 
probably  already  sold — so  it’s  no  use  to  $4,985,000.  The  other  rates  incrtaie 
write.”  9nd  the  return  expected  are ;  third  cla» 

“Only  a  few  left”  is  a  boomerang  that  $500,000;  fourth  class  (including  parai 
hits  nobody  but  the  man  who  throws  it.  post)  $30,100,000;  insured  mail,  $1730  ■ 
Suggest  something  else,  you  say?  Cer-  000;  C.  O.  I).,  $1,200,000;  registered, $1-  {» 
tainly — You  should  place  your  order  at  100,000;  special  delivery,  $900,000  ad 
cnee,  for  our  stock  is  limited.  If  you  money  orders,  $2,761,000,  or  a  total  oi 
order  too  late,  you  must  wait  until  we  $43^29<>.(KK). 

can  re-stock,  or  your  money  will  be  re-  The  readjustment  of  salaries  pro- 
turned.  vided  by  the  New  substitute  would  if 

Once  more.  This  time  the  greatest  feet  post  office  inspectors,  postmaaer- 
jokcr  in  the  pack.  Usually  it  is  found  of  all  four  classes;  assistant  postmasw 
in  the  direct -mail  apjieal — as  a  part  of  clerks  and  supervisory  employees;  dti 
the  follow-up.  “Only  15  days  more.  On  letter  carriers,  auxiliary  service  clette 
Dec.  15  this  great  offer  positively  ex-  carriers,  watchmen,  messengers  and  h- 
pires.  Order  today — this  minute — or  vou  borers  ;  motor  vehicle  service ;  vilhp 
lose.”  What  rotten  luck !  I  wanted  to  delivery  service ;  night  work,  railn; 
buy,  but  I  won’t  get  my  salary  check  till  mail  service  and  rural  delivery,  incro! 


zones  I'i  cents  jn-r  pound;  in  the  tfct 
zone  1'4  cents  per  ixnind.  and  in* 
fourth  zone  '/4  cent  iwr  pound.  For 
( Iffice  I  lepartnieiit  experts  estinaK 
the  revenue  from  these  advances  Z  { 


.\.VER1( 

A 

Cmi' 


Local  ncwspapct  advertising  is  a  high-  the  first  of  the  month.  Then  it  will  be  ing  the  annual  payroll  of  the  postal  sen- 
"L ^  ^  ^  ly  effective  medium  for  selling  shoes,  ac-  too  late.  Disconsolate.  I  worry  along  ice  $42,974,148. 

pL/  f  -  j  cording  to  Walter  F.  Dunlap  of  the  without  the  article,  when  on  Dec.  17  I  _  _  _  _ _ 

not  Pietersom-Dunlap  Advertising  receive  another  letter  purporting  that  be- 

Milwaukee,  Wis.,  in  speaking  cause  a  few  persons  hav^’t  yet  sent  in 
^  Salesmen  of  the  Nunn-Bush  their  order,  the  board  of  directors  has 

paiier  campaign,  but  it  is  a_  profitable  op-  *  Weldon  Shoe  Comoanv.  tV,.  tJ-n. 


persons  haven’t  yet  sent  in 

_  _ ,  the  board  of  directors  has  “Well,  now  I’ll  sing  a  little  song  to*! 

IK.rtunity  which  cannot  be  ignored.  ^  “Thi  wise^  d^l^JX^^ecomiizes  that  n«?"ammously  agreed  to  extend  the  time  fair-haired  girl  in  Chicago.”  Wmdrf 

Vewsraner  conv  in  sreneral  and  small  l-i  ^  recognizes  that  limit  to  Jan.  15,  so  the  tardy  ones  may  Hall,  song  writer,  used  to  say  m 

In  i  ^ter  the  fold  with  the  ninety  and  nine.  facing  his  choicest  ditty  from  rafr 

X  all  b^’use  f  Thf  t  rof  Ad-  !?,  Well,  I  still  have  a  month-I  ought  station  WOG  at  Davenport.  la.  Nowte 

iiL  rr,ziA„  cLr^A  invActi'irtitinnc  custofiier  who  dccides  what  the  to  get  busy — but  I  don’t.  Somehow  I  engagement  to  the  “fair-haired  girt- 

lifiAs  fnr  fliA  IwnAfit  ^  ad-  dealer  Only  buys  am  a  mite  less  confident  than  formerly.  Miss  Marion  M.  Martin  of  the  refnw 

and  ♦!!;«  cnhlAAt  I'c  dAaif  wifh  ctistomcr  wants  and  will  buy  My  nose  begins  to  say  “rat.”  What  big  room  of  the  Chicago  Tribune,  has  Inc 

L  Another  ebajjer.  customer.  indeoendent  firm  can  afford  to  shift  dates  announced. 


(To  be  continued.) 


...  independent  firm  can  afford  to  shift  dates  announced. 

“Because  he  is  interested  in  purchasing  just  to  accommodate  me,  and  a  few  lowly  - 

merchandise  that  wHll  sell,  the  dealer  is  persons  like  me?  Time  runs  on  and  fan.  ..  q.  t  i,  p..a  Ad 

interested  in  what  the  manufacturer  is  15  comes  and  goes.  I  am  out!  Stay,  rumiture  More  Take* 
doing  to  make  it  sell.  He  is  highly  in-  though,  not  yet.  Jan.  17  brings  another  Muskogee  (Okla.)  Daily  Phoenix  • 


German  EzUtor  Seek*  Aid  terested  in  local  newspaper  advertising  ietter.  ’ It  'appears  that  owing  to  the  March  30  printed  a' 16-page  advertiffl! 

Dr.  Ludwig  Stein,  foreign  editor  of  the  because  this  is  the  factor  he  uses  him-  super-generosity  and  consideration  of  the  section  purchased  by  the  Harbour  Fonu- 

Berlin  Vossische  Zeitung,  spoke  in  New  self.  And  if  there  are  any  questions  in  board  of  directors,  the.  time  limit  has  ture  Company  of  Muskogee.  It  cw- 

York  April  10,  seeking  aid  for  German  your  minds  about  retail  newspaper  ad-  again  been  extended  at  the  old  rate,  prin-  tained  2,3.52  inches,  believ^  to  be  ^ 

intellectuals  and  artists,  impoverished  by  vertising  results,  let  me  refer  you  to  cipally  for  my  sake.  While  feeling  great-  largest  single  advertisement  ever  caf""^ 

post-war  conditions.  experiences  of  your  company  in  Mil-  ly  honored,  common  sense  tells  me  that  by  a  retail  firm  in  Oklahoma. 

_  waukee  and  New  York.”  it  is  simply  a  ruse  to  get  my  order.  So  _ 

D.. .  c-  un--A  I  D  -j  I  j  -  they  don’t  get  it.  Had  the  firm  been  as 

Pythian*  Form  WhiteUw  Reid  Lodge  port  W.yne  New-Sentinel  Win*  as  its  word,  and  shut  down  on  Dec. 


Brown  Edit*  New  Texa*  Daily 


Order  Knights  of  Pythias  has  forme<l  Fort  Wayne  (Ind.)  News-Sentinel  IS,  I  would  have  retained  my  respect  for  Amarillo  (Tex.)  Globe,  an  aftt"*® 
a  new  lodge  in  New  York,  naming  it  after  was  recently  awarded  a  silver  loving  it,  but  now  my  resj^t  has  gone.  paper,  has  made  its  appearance  with  Cr 

the  late  Whitelaw  Reid,  editor  of  New  cup,  the  first  prize  in  a  “Best  Dressed’  The  day  has  arrived  when  these  ad-  Brown,  formerly  of  the  Atchison  (K* 

York  Tribune.  All  members  are  news-  Front  Page”  contest  conducted  by  tht  vertising  ruses  have  outgrown  their  use-  Globe,  editor.  The  paper  carries 

paper  men.  Indiana  Republican  Editors’  .\ssociatiot.  fulness — if  they  ever  had  any.  Unite.f  Press  leased  wire  report. 
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CONVENTION  GUIDE  TO  SYNDICATE  AND  SUPPLY  EXHIBITS 


TH IRTY  -  THIRD  STREET 


AMERICAN  NEWSPAPER  PUBLISHERS’ 
ASSIK-TATION  . 

Ojnventicn.  Astor  Gallery,  Rooms  154,  155, 
156 

Headquarters.  Room  153,  Space  B 
Committee  meetings.  Rooms  1,  2,  3,  4 
Committee  service.  Room  143 
Bureau  of  Advertising  headquarters.  Room 
120 

Bureau  of  .Advertising  banquet.  Grand 
Ballroom 

General  offices,  63  Park  Row 
Registration  Ko>m  153  B 

ASSOCIATED  PRESS 

Convention.  Astor  Gallery.  Rooms  154,  156 
Annual  luncheon.  Grand  Ballroom 
Cemmittee  meetings.  Rooms  1,  2,  3,  4 
Committee  service,  R<«m  143 
General  offices,  383  Madison  avenue 

ARTGRAVCRE  CORPORATION,  Space  H  in 
corridor 

A.  H.  Sherin  R.  N.  Getches 

F.  D.  Murphy  W.  A.  Milanese 

B.\SIL  U  SMITH  SYSTEM,  Oassified  Ad¬ 
vertising,  Fifth  avenue  corridor.  Conven¬ 
tion  Floor 

SYNDICATE,  Space  D  in  corridor 
John  N.  Wheeler  Homer  Sprague 

Heniy  M.  Snevily  James  J.  O’Connell 

Jay  Jerome  Williams  Marie  Cleary 

benjamin  ADVERTISING  CORPORA¬ 
TION,  Spare  G  in  corridor 

BmAU  OF  ADVERTISING,  A.  N.  P.  A., 
Room  120 

William  A.  Thomson  William  C.  Flad,  Jr. 
Th^as  H.  Moore  E.  M.  Johnaon 

F.  Douglas  CampbeU  E.  U  B^e 

^^^^-AGO  TRIBUNE,  Men’s  Lounge,  main 
floor 

&  MANUFACTURING 
,  COMPANY,  Space  O  in  corridor 
A  L  CTne  C.  A.  Dresser 


EDITOR  A  PUBUSHER,  Rcom  116 
Mr.  Brown  -Mr.  Kane 

Mr.  Pew  Mr.  Roche 

Mr.  R(bb  Mr.  Stan'fieM 

Mr.  Schuyler  Miss  McMahon 

Mr.  Bassett  Miss  Higgins 

Mr.  Keeney  Miss  Ferro 

Mr.  Dowling  Miss  Sheldrick 

Mr.  Strate  Miss  Clougher 

Mr.  Tanner  Miss  Smith 

Mr.  Drummond  Miss  Lovett 

Mr.  Ijtmbert  Mrs.  Robbin 

Mr.  Walker  Miss  Breck 

ELROD  CASTER  COMPANY,  Space  M  in 
corridor 


Parks 


H.  S  Patterson 


KING  FEATURES  SYNDICATE,  Rcoms 
114.  115 

F.  J.  Nicht  F.  E.  McIntyre 

I.  F.  Alofsin  John  Brogan 

W. 


S.  S.  Paquin 


W.  WiUiams 


CUTLM-HAMMER  MANUFACTURING 

_  9P*^?ANY,  Space  S  in  corridor 
T.  H.  Rodman  H.  R.  Eilertson 

£•  Schnell  Gmrge  E.  Booth 

»-  W.  Bamecott  F.  S.  Wilhoit 
George  R.  Hefner 

DCPLEX  PRINTING  PRESS  COMPANY, 
t  T ™  corridor 
*■  L.  Mone  Sam  R.  Young 

,  Bechnun  H.  E.  Vehslage 

H-  G.  Samson 
tharles  S.  Brown  B.  M.  Phelps 
'•  C.  Squier  H.  K.  Allwardt 

« esley  Dammes 


FOURTH  ESTATE,  Room  106 

C.OSS  PRINTING  PRESS  COMPANY, 
Room  117  and  118 
George  A.  Eddy  R.  T.  Thomas 
M.  U  Redfield  H.  D.  Bell 

M.  W.  Brueshaber  H.  S.  Mount 
J.  W.  Spencer  Harry  Sheldon 

E.  M.  Arnold 

FREDERICK  T-  HASKIN,  Room  107 

R.  HOE  &  CO.,  Room  112 

A.  J.  Gallien  Howard  Reynolds 

Oscar  Roesen  Charles  Peterson 

H.  V.  Ball  P.  H.  Gallien 

O.  L.  Crain  Gilbert  H.  Higgins 

&  L.  Johnson  Edgar  Rodd 

HIGHWAY  LIGHTHOUSE  COMPANY, 
corridor,  convention  floor 
Val  A.  Schmitz 

J.  M.  HUBER,  Room  144 

A.  H.  Gere  Fred  Allen 

C  W.  Luttinger 

IMPERIAL  TYPE  METAL  COMPANY. 
Space  T  in  corridor 
Harry  A.  Bray  H.  W.  McGrath 

INTERNATIONAL  FEATURE  SERVICE, 
Rooms  114,  115  (Sec  King  Feature  Syn¬ 
dicate) 

INTERN.ATIONAL  NEWS  SERVICE,  Rooms 
102.  104 

George  Sbor  W.  B.  Goode 

Barry  Paris 

INTERNATIONAL  SYNDICATE,  Room  14 

INTERTYPE  CORPORATION,  Room  153-A 


H.  R.  Swartz 
U  C.  Willings 
Charles  Chidsey 
T.  A.  MacElwee 
T.  H.  Palmer 
F.  A.  Hill 
W’.  S.  Scudder 
T.  S.  Homans 
C.  W.  Caskell 

W.  K. 


F.  H.  Dunham 
Albert  Sterling 
W,  R.  Coleman 
O.  J.  Houck 
F.  H.  Hayles 
Richard  Hennelley 
J.  W.  Schuh 
W.  C.  Lund 
W.  H.  Borden,  Jr. 

Young 


LANSTON  MONOTYPE  COMPANY,  Space 
Q  in  corridor 

Harvey  D.  Best  H.  H.  Rossiter 
Frederick  W.  Goudy  Richard  Beresford 
T.  Frank  Morgan  L-uis  Seipp 

David  H.  Mallalieu  William  Kirby 

H.  H.  Morley  S.  E.  Haigh 

G.  Walter  Leib  H.  F.  McMahon 

F.  L.  Rutledge 

LEDGER  SYNDICATE,  Room  100 

John  E.  Watkins  Frank  R.  Margeson 
!^gar  E.'  Parker 

LUDLOW’  TYPOGRAPH  COMPANY,  Space 
L  in  corridor 

W'.  A.  Rcade  M.  O.  Menaige 

H.  H.  Muir  R.  McGIaughlin 

W.  F,  Mulcahy  E.  Benny 

D.  E.  Roseman  V.  V.  Evans 

McNAl’GHT  SYNDICATE,  Second  floor 

V.  V.  McNitt  Chas.  V.  McAdam 

MERCENTHALER  UNOTYPE  COMPANY, 
Rooms  151,  152 

Fred  C.  Grumman  Jack  Sterrett 

Walter  H.  Savory  Alfred  AjrebCT 

Walter  C.  Blelo^  Mark  H.  Boston 

Fred  W.  Bott  F.  C.  Schaick 

Thomas  Butler  Harry  E.  Reid 

METROPOUTAN  NEWSPAPER  SERVICE, 
Room  146 

Maximilian  Elser,  Jr.  E.  J.  Oods,  Jr, 

Earl  J.  Hadley  Carter  Lucas 

A.  L  Brandt  Mrs.  Helen  Scnrl 

NEW  YORK  WORLD  NEWS  SERVICE, 
Room  124  (See  New  York  World  Syndi¬ 
cate) 

NEW  YORK  WORLD  SYNDICATE,  Room 
124 

F.  B.  Knapp  W.  H.  Williams 

R.  E.  Moyer  H.  C-  Thiele 

NEA  SERVICE,  INC.,' Space  1  in  corridor 
N.  C.  Ferguson 

NEWSP.APER  FEATURE  SERVICE  Rooms 
114,  115  (See  King  Feature  Syndicate) 

NEW  YORK  HERALD-TRIBUNE  SYNDI¬ 
CATE.  Room  142 

W.  H.  Johnson  C.  O.  Davidson 

Harry  Staton  Miss  O.  Rohde 

Philip  L.  Dietz 

POLLARD  -  ALUNG  MANUFACTURING 
(XJMPANY,  Room  110 
Wm.  M.  Stretch  F.  DcMinico 

Fretlerick  H.  Alline  Miss  L  Peiatuh 
Chas.  R.  Ketchum 


SPEEDAUMATIC  CXl-MPANY,  Space  R  in 
cc  rridor 

William  Aver  McKinney  H.  M.  Pierce 

Miss  S.  M.  Johnson 

THOMPSON  FEATURE  SERVICE,  Room 
109 

R.  S.  Thompson  A.  A.  Creciado 
A.  E  Fowle 

UNITED  FEATURE  SYNDICATE,  Room 
235,  Second  floor 

N.  A.  Huse  H.  A.  Beierlsin 

UNIVERSAL  SERVICE,  Rooms  102,  104  (See 
King  Feature  Syndicate) 

CHRISTY  WALSH  SYNDICATE,  Space  J 
in  corridor 

(Kristy  Walsh  Joseph  Bihler 

SAMUEL  P.  WESTON 

WOOD  NEWSPAPER  MACHINERY  COM¬ 
PANY,  Space  N  in  corridor 

Benjamin  Wood  Ray  Sinzer 

NMhan  Maynard  Washington  Wood 

N.  O.  MacKinnon 

WORLD  COLOR  PRINTING  COMPANY. 
Room  144 

CUFFORD  YEWDALL,  Room  225,  second 
floor 

Thoo.  E  Fortune 


Koenigaberc  Host  at  “Mutllark” 

M.  Koenigsberg,  chief  of  the  Hearst 
feature  syndicates  and  wire  services,  will 
entertain  publishers  and  editors  attending 
the  A.  P.  and  A.  N.  P.  A.  conventions  at 
a  “Mudlark”  the  evening  of  April  23  at 
the  Friars’  Monastery,  New  York. 


B.  F.  Grant  Joins  Deseret  News 

Heber  J.  Grant,  publisher  of  the  Salt 
Lake  Gty  Deseret  News,  has  announced 
that  his  brother,  B.  F.  Grant,  will  here¬ 
after  have  a  part  in  the  management  of 
the  daily  as  his  personal  representative. 


Advertising  Organ  Sold 

Advertising  and  Selling,  monthly  ad¬ 
vertising  journal,  has  bem  sold  to  Ad¬ 
vertising  Fortnightly.  TTie  two  wblka- 
tions  will  be  merged  with  the  May  7, 


NEW  AND  AUTHENTIC  HISTOBY  OF  THE 


COPyRiGHT  1924  0y  EDITOR  t  PUDU5MER- ALL  RIGHTS.  iMCLOOirrC  roREIGM  RIGHTS,  PROTECTED. 


II  hal  IJas  Been  Told — James  Gordon  Bennett,  born  in  Banffshire,  Scotland, 
'x  f’l  I  1795,  ten  his  native  land  and  his  studies  for  the  Rotnan  Catholic  priesthood 
wd,  hardly  more  than  a  boy,  found  his  way  to  the  United  States  z-ia  Nova  Scotia, 
f" tiding  to  .succeed  as  a  teacher  of  bookkeeping,  selling  books,  or  lecturing,  he  came 
to  Nezv  York  in  1823.  During  the  next  five  years  he  rapidly  learned  the  elements 
t)f  contemporary  journalism  as  a  reporter  for  obscure  journals,  went  to  Washington 
fw  the  Enquirer,  effected  a  consolidation  of  that  paper  with  the  Courier  and  during 
the  ^t:xt  few  years  shaped  the  national  policies  of  the  Courier  and  Enquirer  until 
It  pAssed  into  the  hands  of  James  Watson  Webb,  ivhose  views  clashed  sharply  with 
^ose  ttf  Bennett  and  resulted  in  the  latter's  resignation.  He  founded  the  New  York 
Globe  %n  October  \^2,  but  suspended  it  after  a  month,  then  purchased  a  small 
T  Philadelphia.  Pennsylvania,  whose  debts  also  proved  too  heavy. 

In  1834  Iw  returned  to  New  York,  and  founded  the  Morning  Herald,  whose  infanev 
uwj  marked  by  many  exchanges  of  compliments  with  the  Sun,  its  great  rival. 

Mr.  Bennett  had  early  realized  the  demand  for  a  Sunday  paper,  and 
on  June  14,  1835,  issued  the  first  Sunday  Herald.  It  had  four  pages, 
gave  all  the  news  for  the  past  week  carefully  summarized,  in  addition  to 
much  interesting  miscellaneous  matter.  People  who  were  not  regular 


If  you  don’t  stop,  Bennett,  there  b 


editor  has  been  in  training  for  his  profession  during  a  period  of  more  than  fifteen  tr  j 

years.  He  has  prosecuted  the«e  studies  under  every  clime ;  in  Europe  and  -America _  then  advocate 

in  the  North  and  the  South — iti  society  and  solitude.  For  nearly  five  years  he  helped  Catholic  Church  from  1 

to  build  up  and  adorn  the  editorial  reputation  of  Major  Noah  and  Colonel  Webb,  can  Hierarchy  These 

tor  which  these  gentlemen  are  kind,  silent  and  grateful.”  Ltement : 

I  tT  ever  published  in  the  ..Qn  the  Sunday  befon 

United  otates ,  these  were  continued  daily  and  gained  wide  attention,  ter,  one  of  the  Catholic  pr 

When  the  Herald  had  reached  the  sixth  week  of  its  existence  he  declared  embraced  the  opportunity 
that  it  already  circulated  ten  times  more  papers  daily  than  any  newspaper  congregation  the  rcadi 
that  ever  was  attempted  in  New  York  had  done  in  double  the  same  period.  provide 

The  statement  was  followed  by  this  fling  at  his  rivals :  He  then  made  a  c 

“Stimulated  by  the  success  of  the  Herald  we  see  around  us  crowds  of  block-  with  this  paragraph 
heads  issuing  .small  papers  in  floods.  They  are  the  mere  flies  of  summer  which  the 
next  thunder  gust  will  sweep  away!” 

On  June  19  the  following  slurring  squib  appeared: 

“One-half  the  editorial  matter  in  the  Star,  one-third  in  the  Courier  and  two- 
thirds  in  the  Sun  and  Transcript  are  cribbed  from  others  papers;  have  a  head,  a 
tail  and  a  few  leads  put  into  them  and  then  are  passed  off  for  original  thought, 
bright  ideas,  masterly  lucubrations !  Printers  call  such  matter  ‘leaded’  and  so  it  is — 
heavy  as  lead.” 

To  this  the  Sun  replied  with  the  following  vicious  slap  next  day: 

“A  little  mushroom  contemporary  charges  us  with  general  plagiarism,  whereas 
we  write  upon  an  average  more  original  editorial  matter  than  any  other  paper  in 
tlie  city.” 

The  Sun  was  at  this  time  engaged  in  a  bitter  warfare  with  the 
Courier  and  Enquirer,  terming  it  the  most  mendacious  and  unprincipled 
of  all  prints.”  A  A 

The  Herald  and  Catholicism 

About  the  middle  of  June,  the  feeling  amid  some  classes  of  the  com¬ 
munity  hostile  to  the  Catholic  Church  and  Irish  residents  was  intensified 
by  attacks  that  appeared  in  the  Evening  Star  and  the  Courier  and  En¬ 
quirer.  The  Herald  denounced  these  utterances,  Mr.  Bennett  declaring: 

“We  like  the  Irish  boys  and  will  defend  them.” 

Serious  riots  followed  the  newspaper  discussions,  and  due  to  the  dis¬ 
turbed  state  of  public  opinion  then  existing,  Mr.  Bennett  with  wonted 
impetuosity  on  June  27th  printed  an  editorial  attack  on  the  Catholic 
Bishop,  Mgr.  Dubois,  upon  whom  he  partly  placed  the  blame  for  the  dis- 
turbance.s.  He  defended  the  Irish  members  of  the  Catholic  clergy  in 
New  York  as  men  of  talented  education,  while  terming  those  of  other 
nationalities  as  “ignorant  and  vulgar.”  He  went  on  to  say  that : 

“The  riots,  the  burnings  and  the  outbreaks  in  various  parts  of  the  country,  in 
relation  to  the  Irish  Catholics,  have  revealed  some  deep-seated,  some  radical  defect 
in  the  whole  Catholic  system  as  now  practised  in  this  country.  The  Pope  and  the 
College  of  the  Propaganda  at  Rome  hold  the  Catholic  Church  in  this  country  in  a 
state  of  absolute  colonial  vassalage.  The  conduct  of  the  Bishop  here  has  been  that 
of  the  veriest  slave  to  the  Vatican  and  an  ignorant  tyrant  towards  his  educated  and 
respected  Irish  clergymen.” 

His  editnrinl  was  like  a  two-edged  sword — he  wounded  friend  and 
foe  Giibe.  and  the  deepest  resentinent  was  manifested,  for  on  June  29, 
under  ilie  head  of  “Further  Developments  of  Catholicity.”  he  printed 
several  threatening  letters  he  had  received.  One  writer  termed  him  “an 


great  propriety,  rip  down  the  hem  of  his  shirt  tail  and  cry  out:  ‘there  I  amt 
inches  taller  and  a  smarter  fellow  to  boot.’  ” 

Toward  the  end  of  July  Mr.  Bennett  talked  of  a  marine  news  est! 
lishment  as  a  great  necessity,  while  he  issued  his  evening  edition  only 
the  receipt  of  important  foreign  or 
domestic  news. 

On  August  6  he  thus  epitom- 


ized  the  excellent  news  features  of 
his  little  paper: 

“With  all  tlie  usual  local,  foreign 
and  domestic  news,  the  Herald  contains 
each  morning  elaborate  reports  of  the 
operations  in  Wall  street ;  the  state  of 
the  money  market  and  the  fluctuations 
of  exchange.  The  general  accuracy  and 
fullness  with  which  these  reports  have 
been  got  up  have  given  great  satisfac¬ 
tion  to  business  men.” 

He  then  remarked: 

“At  the  end  of  the  first  three  months 
of  its  existence,  the  receipts  of  the  Her¬ 
ald  pay  its  own  expenses,  a  fact  which 
never  happened  before  in  any  newspa¬ 
per  enterprise.” 

(Continued  next  week) 
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DAMON  RUNYON  DISSECTS  THE  SPORTING  PAGE 


HMust  Produce  Circulation  or  It  Has  Failed,  Declares  Veteran  New  York  American  Sports  Writer,  Who 

Plays  Up  the  Fans*  Angle  to  Draw  Readers 


By  WARREN  BASSETT  horse  raciriK,  and  for  u  few  years  he 

travelerl  through  the  west  as  an  appren- 

lumns.  It's  purely  a  matter  of  news,  experience  1  liave  seen  only  twi>  b*>uts  I  tice  jockey.  When  14  he  enlisted  in  the 
T  have  heard  much  criticism  of  the  thought  were  lixed.  army  and  saw  service  in  the  Philippines 

lount  of  space  given  to  Babe  Ruth.  “Syndicate  ownership  of  big  league  On  his  return  _  he  joined  the  Pueblo 
t  it  doesn't  mean  anything.  The  public,  ball  clubs  is  another  story  often  en-  (Cof.)  Chieftain  staff  as  reporter, 
rough  the  newspapers,  pay  him  $30,000  countered.  Professional  baseball  is  a  later  going  to  the  Colorado  Springs 

business  built  on  public  confidence.  It  Gazette  and  the  Glenwood  Avalanche, 

— - - couldn't  survive  crookedness.  He  served  as  sporting  editor  of  the  St 

i  "Colleges  are  freer  today  of  the  taint  Joseph  (Mo.)  Gazette,  and  at  another 

■  of  professionalism  than  ever  before,  time  was  managing  editor  of  the  Trinidad 
Sports  are  almost  indispensable  in  the  (Col.)  Advertiser.  During  all  this  time 
schools.  They  create  prestige.  he  was  an  ardent  follower  of  sports, 

"I  do  not  agree  that  purses  nowadays  organizing  and  promoting  baseball  and 
rkUK  3re  far  out  of  proportion  to  what  they  fight  clubs.  In  1908  he  covered  politics 

were  years  ago.  1  can  remember  when  for  the  Denver  Rocky  Mountain  News, 
'  i  newspapers  thought  it  a  crime  for  a  later  going  to  the  Denver  Port,  where 

'  m  heavy  to  ask  $1,000  to  defend  his  title,  he  staged  the  first  Mile  High  Marathon. 

.4^  That  was  big  money  in  those  days,  as  big  In  1910  he  came  to  New  York  with 

as  $100,000  now,  considering  the  gate.”  Charles  Van  Ixtan.  who  was  then  a 
Runyon  does  not  admit  that  newspaper  fellow  reporter  on  the  Post,  to  write 
syndication  of  “big  names”  in  the  sporting  short  stories  with  sporting  slant 
world  hurts  sports  writers.  Through  Van  I^n  he  obtained  a  place 

"If  a  newspaper  wants  to  contract  Babe  on  the  New  York  .American  sporting 
^  Ruth,  Dempsey,  or  Tilden  for  a  series  staff  in  1911  and  has  remained  there  evei 

«  of  articles  1  see  no  harm  in  to  the  pro- 

fession,"-he  declared.  “The  bad  feature  Of  all  spurts  Runyon  likes  basebal 


newspapers,  ror  <:3  years,  with  a  lew- 
interruptions,  he  has  b^  covering  sports. 

Today  he  is  one  of  the  luminaries  in  the 
lield.  known  to  newspaper  readers  in  all 
sections  of  the  country.  Perhaps  it  is  no 
exaggeration  to  say  that  his  daily  column 
is  to  the  sporting  fraternity  what 
Brisbane's  column  is  to  readers  of  edi¬ 
torials. 

To  recount  the  places  he  has  been  and 
the  historic  contests  he  has  witnessed 
would  make  the  average  fan  dizzy  with 
envy.  He  is  a  walking  history  of  Ameri¬ 
can  sporting  events.  Take  all  the  famous 
contests  in  the  category  in  the  past  20 
years  from  Ixiwling  to  baseball,  trap¬ 
shooting  to  tennis,  pugilism  to  pinochle- 
shake  ’em  up  in  a  derby  hat  and  draw- 
three— it's  an  even  liet  Runyon  saw  and 
reported  two  of  them. 

But  Runyon  leaves  speculation  upon 
the  pleasure  and  romance  of  his  pro¬ 
fession  to  readers  less  sophisticated  than 
newspaper  men.  His  chief  concern  is 
building  circulation. 

What  is  the  secret? 

The  big  city  ro»im  of  the  American  was 
working  full  speed  on  the  early  6  o’clock 
edition  when  F.ditor  &  Publisher  asked 
this  question.  Copy  readers  bent  over 
typewritten  sheets  wielding  agile  pencils. 

Telegraph  keys  clicked  and  stuttered.  Of 
all  the  staff,  Runyon,  at  his  desk  in  a 
comer  of  the  city  room,  seemed  to  have 
plenty  of  time. 

.-And  as  he  talked  the  “secret”  proveti 
to  be  only  a  direct  application  of  common 
sense. 

“Get  the  psychology  of  the  crowd,”  he 
advised  sports  writers  who  would  re¬ 
cruit  readers.  writer  will  __  _  _ 

“Sporting  events  today  are  drawing  the  Pollyanna  instincts,  Runyon  intimated — in  *”*1  amusing  hash  carrying  all  the  savor 
greatest  crowds  in  history.  After  a  base-  other  words,  don’t  continually  “knock.”  *he  sport  they  are  writing  about.  The 
ball  game  or  a  prize  fight  the  fans  want  “The  fans  quickly  tire  of  panning,”  he  copy  reader  s  blue  pencil  is  powerless, 
to  read  a  description  of  the  contest  as  declared.  “If  they  thought  a  contest  Runyon  appreciates  this  and_  advises 
they  saw  it.  Give  it  to  them  and  they’ll  good  they  won’t  thank  you  for  proving  sports  writers  to  cultivate  a  vivid,  per- 
conie  back  for  more.”  it  w-asn’t — even  if  you’re  right!”  sonal  style. 

The  man  to  keep  in  mind  is  not  the  Radio,  instead  of  injuring  newspaper  ”1  prefer  the  semi-humorous  vein,”  he 
professional  follower  of  sports  who  sees  circulations  through  the  broadcasting  of  remarked.  “1^^  was  supposed  to  be  a 
everything  and  has  little  enthusiasm,  sporting  events,  boosts  them,  according  once.” 

Runyon  believes,  but  the  fan  who  sees  to  Runyon.  It  whets  interest.  Whether  The  “once’  refers  to  time  when  he 
only  a  few  big  contests  a  year  and  reads  the  result  only  is  flashed,  or  whether  a  descended  upon  New  York  with  Charles 
about  the  rest  in  the  newspapers.  When  play  by  play  account  is  given,  newspapers  ’  Loan  to  write  short  stories  after  a 
the  latter  goes  to  watch  Dempsey  slam  are  purchased  for  the  complete  story.  strenuous  newspaper  apprenticeship  in 
Firpo  to  the  ropes  it  is  a  gala  day  for  him.  Despite  the  tremendous  crowds  which  West.  _His  father  was  a  newspaper 
He  will  always  remember  the  picture  of  attend  sport  contests  of  every  type  today,  compositor  in  Manhattan,  Kan.  .At  10, 
the  huge  Polo  grounds  on  such  an  oc-  Runyon  is  convinced  that  the  Golden  Age  Rtinyon  was  before  the  cases  sticking 
casion — the  tiers  of  humanity  going  wild  for  both  writers  and  contestants  is  *yP®-  The  first  sport  to  attract  him  was 
*5  down  in  the  brilliantly  lighted  ring  the  ahead. 

tense  figure  of  the  referee  counts  over  a  “Dempsey’s  $500,000  purse  was  greeted 
battered  figure  sprawled  on  the  canvas,  with  amazement,  but  the  day  is  coming 
He  buys  a  newspaper  to  get  the  round  by  w  hen  a  million  dollar  purse  will  go  to  one 
nwnd.  In  a  sense,  it  is  a  slow  motion  man.”  he  prophesied.  “The  day  of  the 
picture  of  the  bout.  It  recalls  leisurely  I^IOC.IXX)  sports  writer  is  also  coming.  In 
to  his  mind  the  frenzied  milling — the  fact,  through  syndication,  that  figure  is 
^sic  of  _  padded  knuckles  caressing  a  apnroached  by  some  even  now.” 

Gibraltar  jaw.  He  sees  again  each  move  There  are  three  popular  suspicions  in 
®*  lbe  pugilistic  behemoths.  And  it  also  regard  to  sporting  contests  which  Runyon 
tells  him  what  happened  each  time  the  big  in  inclined  to  term  utter  fallacies,  namely : 
smf  in  the  seat  just  ahead  leaped  up  and  that  a  great  many  professional  contests 
bwted  out  the  view.  are  “fixed;”  that  professionalism  is  ram- 

B^ides  covering  contests  from  the  fan’s  pant  in  the  colleges ;  that  purses  today  are 
*ngle  Runyon  has  another  way  of  playing  proportionately  much  higher  than  they 
’’P  fhe  crowd.  were  10  or  IS  years  ago. 

I  am  often  asked.”  he  said,  “why  I  In  disposing  of  these  ideas  he  declared : 

Kiw  so  much  space  to  So-and-So.  Right  “More  things  which  are  untrue  are  sus- 


sporting  columns.  Here  the  sky  is  the  and  for 

stylistically — even 
sports  say 

they  please  in  whatever  manner  they 
P«r«>i:.l  journ.li.m  U  nuikinc  iU  U.t  stand  In  P'^ase  If  the  Battling  Kid  is  a  hulking 

thn  sporUnz  column.,  believe.  Demon  Rnnyon.  four-flusdier  he  IS  set  down  aS  JUSt  that, 

who  wrttM  of  diamond,  rinff.  and  gridiron,  as  ”  chaiice  has  a  reporter  or  editorial 

the  emeteur  fen  tee.  them.  writer  to  say  the  same  thing  of  a  local 

Chamber  of  Commerce  dignitary,  even 
a  year  to  read  stuff  he  doesn’t  even  write,  though  it  were  equally  as  true? 

Y’ou  can  hardly  overplay  a  man  like  that.  Sptirts  writers  have  the  most  colorful 
You  can’t  go  w-rong  giving  space  to  the  materials  with  which  to  work  of  any 
man  in  the  public  eye.”  group  of  newspaper  writers.  Mixing 

Remembering  all  this,  the  wise  sports  slang  with  fancy  and  imagination  with 
'"  do  well  to  cultivate  his  ‘act  they  are  able  to  dish  up  a  glittering 


Ahead  on 
its  Merits 

Circulation  and  lineage 
increasing  by  leaps  and 
bounds — news  satisfac¬ 
tion  —  advertising  re¬ 
sults.  These  merit  the 
CTOwth  of  newspapers. 
It's  the  answer  for  the 
continued  great  growth' 


The  Mt.  Vemon,  N.  Y. 
Da9y  Argus 

AND 

The  New  RodieDe,  N.  Y. 
Standerd  Star 

Writs  for  laioraMtko.  boo  to  eevor 
tois  rich  IcM. 

WESTCHESTEB  NEWSPAPDES.  he. 


The  Business  Men  of  Your 
Town  Want  to  Read 


Facts  About 


New  York 

The  Sun  jrainetl  three-quar¬ 
ters  of  a  million  lines  of 
advertising  in  the  first  quar¬ 
ter  of  1924  over  the  corre¬ 
sponding  period  last  year. 

More  than  450  advertisers 
now  make  their  announce¬ 
ments  exclusively  in  The 
Sun  among  New  York 
evening  newspapers. 

Circulation  more  than  250fiM 


We  Can  Prove  It  By  the 
Written  Endorsements  of 
Hundreds  of  Leading 
Merchants  Representing 
Every  State  In  The  Union 

IVrite  for  Particulars  to 
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Editor  &  Publisher  j  or  April  12,  1924 


MERGERS  NOT  YET  REFLECTED  IN  NEW  YORK  CIRCULATIONS 


.  SUN  1^-  ” 
TELEORW^ 

”  GtOBE  I 


:\  /-/ 


^  ~  ST.UNION  - - —  — 

rBKLMTINES 

1^  F  OAlLvlNtWS/  _ L_ 

CIRCULATION  statements  filed  by 
^  New  York  City  newspapers  for  the 
six  months  ending  March  31,  1924,  do 
not  yet  reflect  the  results  of  the  suspOT- 
sions  and  consolidations  that  crowded  in¬ 
to  the  end  of  that  period.  While  the 
general  tendency  of  individual  circula¬ 
tions  is  upward,  the  indications  of  gain 
for  most  of  the  papers  are  by  no  means 
as  sharp  as  they  would  be  were  a  shorter 
period  taken  as  a  basis.  In  the  consolida¬ 
tions  of  the  Herald  and  the  Tribune  and 
of  the  Telegram  and  Evening  Mail  es¬ 
pecially  are  the  six-months  averages  poor 
indices  of  present  conditions.  The  Herald 
Tribune  circulation  is  now  somewhat  less 
than  double  the  154,000  sworn  to  for  the 
six  ninths,  only  the  last  ten  days  of 
which  figure  in  that  figure.  The  Tele¬ 
gram-Mail  figure  is  stated  by  its  publish¬ 
ers  to  be  approximately  thirty-three  and 
one-third  per  cent  too  low  for  present 
circulation. 

The  Daily  News  again  showed  the 
largest  gain,  on  the  accompanying  chart 
of  over  90.000  daily.  The  Sun  climbed 
from  235,000  to  2^,000  in  its  second 
statement  following  its  purchase  of  the 


5T-UNtOW_ 

67,553  ’ 


Globe.  The  Journal  also  swore  to  a 
handsome  increase,  and  the  Evening  Post, 
for  the  past  three  months  under  C.  H.  IC 
Curtis  ownership,  is  2,500  ahead  of  its 
old  figures,  despite  an  increase  in  price 
from  three  to  five  cents  per  copy.  Gains 
were  also  made  by  the  Times,  World 
and  Brooklyn  Elagle,  while  the  Evening 
World  and  Brooklyn  Standard  Union 
noted  a  slight  drop.  The  American  is 
also  below  its  figures  for  October. 

.\11  daily  and  Sunday  papers,  except 
the  Daily  News  include  their  Sunday 
figures  with  the  six-day  in  the  Post  Office 
statement.  The  Daily  News  average 
covers  six-day  circulation  only.  No 
figures  are  shown  for  the  Herald,  or  the 
Evening  Mail,  both  of  which  suspended 
before  March  31. 


News-Sentinel  to  Build 

Fort  Wayne  (Ind.)  News-Sentinel  re¬ 
cently  purchased  a  site  125  by  100  feet 
upon  which  the  News  Publishing  Com¬ 
pany  will  erect  a  modem  newspaper  plant. 
Plans  are  now  being  drawn  and  construc¬ 
tion  will  begin  immediately  upon  their 


completion.  The  new  structure  will 
afford  50,000  square  feet  of  floor  space. 


Get  the  1923  popu¬ 
lation  figures  for 
Detroit — then  you’ll 
know  why  the 

DETROIT  TIMES 

is  over  200,000  daily 
and  over  2 1 0,000 
Sunday. 

1 920  census  figures 
are  “moth-eaten.” 


Cn-to-Britain  Circle*  Quiet 

(Juiet  iiervaded  On-to- Britain  ciri 
in  New  York  this  week,  pending  an* 
from  London  of  Andrew  Milne,  conm 
tion  secretary,  due  April  11,  aboard  tW 
S.  S.  Aquitania.  Milne  is  coming  to  tk 
country  to  arrange  co-ordination  » 
American  and  British  departmental  pr, 
grams  at  the  international  conventioai 
Wembley,  next  July.  Conferences  a- 
scheduled  in  New  York  over  the  waj! 
end  between  Milne,  Lou  Holland,  A  i 
C  W.  president,  Harry  Tipper,  chainin' 
and  Earle  Pearson,  secretary  of  the  L* 
don  Program  Committee. 


39  Clubs  Join  A.  A.  C,  W, 

Associated  Advertising  Qubs  of  k 
World,  conducting  a  membership  drht 
has  added  39  clubs  to  its  list  since  k 
Atlantic  City  convention  last  year,  *. 
cording  to  a  report  made  public  this  ini 
Earle  Pearson,  in  charge  of  the  drix 
expects  at  least  12  more  clubs  will  h 
added  before  July.  Lou  Holland,  A  i 
C  W.  president,  this  week  approved) 
new  ruling,  which  makes  possible  p, 
ment  of  the  $150  entrance  fee  in  41, 
stallmeiits.  The  report  shows  301  dk 
affiliated. 

ISO  Chicagoan*  Sign  for  Londei 

One  hundred  and  fifty  Chicago  ad.r 
tising  men  and  women  have  signed  ii 
the  A.  A.  C  W.  London  convention,  .V 
vertising  Council  of  the  Chicago  Kx- 
ciation  of  Commerce  announced  tk 
week.  The  group  will  leave  for  Nn 
York  by  special  train  July  2. 


McKinstry  Named  Editor 

Directors  of  the  West  Chester  (Pi 
News  have  named  Edwin  L.  McKmscr 
editor,  succeeding  the  late  Wilmer  Thon 
son.  George  M.  Huey  was  elected  li 
rector  and  Oiarles  Stoneback  adveilisB 
manager.  McKinstry  has  been  conned 
with  the  News  for  31  years. 


A  Security  Market  i 

with  complete  newspaper  fituiidil  j 
service.  ' 

Buffalo  offers  a  promising  marfiet  fcr  | 
high  grade  securities.  The  Bufilo  . 
Evening  News  financial  and  bosisea  ■ 
pages  are  complete,  interesting,  pras^;  ) 
carrying  TO-DAY’S  news  of  activiOB  * 
iii  commerce  and  markets  TO-DAY.  ; 

The  News,  with  its  effective  com-  ' 
age  and  responsive  reader  interest,  <f-  ; 
fers  the  financial  advertiser  the  coa-  i 
plete  audience  in  the  Buffalo  territesv.  ] 
A.  B.  C.  Sept.  30.  1923,  *119.754  toal  ' 
net  paid  I 

Cover  the  Buffalo  Market  with  the  I 

BUFFALO  EVENING  NEWS  I 

'Present  average  dixulaUaB  IHJi  j 

Edward  H.  BuUer,  Eifitew  and  PubUikir 
Kelly-Smith  Company,  Rcprsssntadva  j 
MarbrUge  Bldg.  Lyttsa  BU|.  j 

New  York,  N.  Y.  CUcafW  a 


FIRST  IN  PUBUC  SERVICi 


The  World  and  the  Eve¬ 
ning  World  have  a  ooi^ 
bined  circulation  daily,  ol 
650,000  (or  $1.20  per  agate 
line  grass,  subject  to  con¬ 
tract  discounts.  They  cam 
more  high  class  dry  goods 
advertisiag;  are  read  by 
more  jobber*,  departmeat 
and  chain  store  buyer*,  sM 
by  more  retailer*;  oto 
more  circulatiao  per  dow 
*nd  *  more  concentrated 
circulation;  a  reader  and  a 
dealer  influence  more  local¬ 
ised  than  any  other  mtm- 
ing  and  evening  corabinatioB. 

AJvrtitt  In  Ntwtpaptrt 
by  tha  Yaar 

Pulitaer  Building,  New  York 
Mallcra  Bulldkig  FoH  BiMi 

CUeago  DehaB 


elroit  News 

Kfirst 


Sunday^/Mf  Weekdays 
^  JbrFirst3  Months 

1934 


another  proof  of 
Detroit  News 
superiority 


Automotive  advertisers  of  the  world’s  greatest 
automotive  center  have  again  signally  honored 
The  Detroit  News  by  showing  a  marked  preference  for 
its  columns  during  the  first  three  months  of  1924. 


Here,  too.  is  a  newspaper  with  an  automotive  section 
that  is  equalled  by  few  newspapers  in  the  country  for  real 
information  and  news.  The  automotive  section  of  The 
News  has  a  reader  interest  and  confidence  that  is  invalu¬ 
able  to  the  advertiser.  Motorists  look  to  The  News  for 
information  about  roads,  routes  and  the  newest  in  the 
automotive  field,  for  in  its  columns  they  are  sure  to  find 
it — accurate,  authentic  and  uninfluenced.  The  News  is 
the  Detroit  motorist’s  guide. 


And  it  is  no  wonder  that  they  do  so.  Here  is  a  news¬ 
paper  with  a  circulation  of  more  than  300,000  Sunday 
and  280,000  weekdays — by  far  the  greatest  in  Michigan 
with  a  coverage  of  its  field  unequalled  by  any  other 
Detroit  newspaper. 


Leads  in  Automotive  Advertisings  Weekdays,  Sunday 


During  January,  February  and  March  of  this  year  The  Detroit  New*  printed,  weekdays, 
136,682  line*  of  automotiTe  advertising,  while  the  second  paper  printed  111,664.  Sundays,  The 
News  during  the  same  period  printed  282,450  lines,  while  the  second  paper  printed  264,586  line*. 


Detroit  News.  No  other  city  of  Detroit’s  size  can 
be  covered  so  thoroughly  as  Detroit  is  by  The 
News. 


This  is  the  best  proof  of  results.  Automotive 
advertisers  seeking  to  cover  the  Detroit  field  and 
wishing  to  do  so  economically  must  employ  The 


Detroit,  Michigan 


More  Than  300,000  Circulation  Sunda]f — 285,000  IV eelfdays 
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LA  PREN 


BEATS  THE  WORLD  ON  DAWES  COMMITTEE  REPORT 


Main  Office  of  La  Prensa  of  Buenos  Aires 

LA  PRENSA 

(f 

South  America’i 


Editor  &  Publisher  for  Ap 


T! 


TEXT  OF  EPOCH-MAKING  DOCUMENT 
PRINTED  FIRST  IN  BUENOS  AIRES 


IP 


The  Dawes  committee  report  was  released  in 
Paris  to  all  newspapers  at  5:45  a.  m.  (Buenos 
Aires  time),  April  9.  Thirty-five  minutes  later 
La  Prensa  was  on  the  street  with  the  text 
Spanish — the  first  newspaper  in  the  world  to 
publish  the  text  in  any  language.  The  Dawes 
report,  said  to  be  the  longest  single  cable 
dispatch  ever  transmitted,  was  delivered  to 
La  Prensa  by  United  Press,  which  supplies 
La  Prensa’s  world  news  service. 


BUENOS  AIRES 

Greatest  Newspaper 
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GEDDES’  JUMP  TO  OIL  PRESS  AGENTRY 
STIRS  A.  P.  AND  ITS  CRITICS 

Washington  Superintendent  Warns  Staff  That  Former 
Associates  Have  No  Special  Privileges^  a  Charge  Made 
Subsequently  by  “Labor,”  a  Rail  Union  Publication 

By  SAM  BELL 

(IVashingtoH  Correspondent,  Editor  &  Publishtk) 

W7ASHINGTON  newspaper  men  have  circiini«tancr5  are  they  to  ‘have  the  run  of 
not  come  oflf  from  the  Senate  7  «-nj->y  any  other  lil^rties  which 

investigations  wholly  unscathed.  ° 

”^1]^  “.\ny  news  which  they  may  have  to  offer 

|{and  P.  Geddcs,  _  shmild  !»e  received  and  handled  as  news,  subject 

to  the  same  investigatii.ns  and  verificaticns  as 
news  coming  from  other  sources,  and  particu¬ 
larly  Ijecause  we  know  them  personally  we 
should  lie  careful  not  to  accept  something 


f 


ASHINGTON  newspaper  men  have 
”  not  come  oflf  from  the  Senate 
investigations  wholly  unscathed. 

The  action  of 

Hand  P.  Geddes,  _ 

formerly  of  the 
Associated  Press 
Capitol  staff,  in 
joining  the  Sin¬ 
clair  oil  forces 
has  raised  the 
question  of  the 
propriety  of  a 
newspaper  man 
accepting  a  pub¬ 
licity  job  with  a 
big  corporation, 
particularly  a 
corporation  in¬ 
volved  in  the  L.  C.  P.OBERT 

news  the  reporter 
has  handled. 

One  Washington  publication — Labor — 
a  weekly  owned  by  the  railroad  labor 
organizations,  has  made  capital  of  Mr. 
Geddes’  move,  intimating  that  he  was 
employed  by  Sinclair  because  of  his  long 
Associated  Press  service. 

l.abor’s  attack  appeared  in  a  front  page 
seven-column  editorial  last  week. 

“.Associated  Press  Chief  to  Direct 
Propaganda  for  Indicted  Oil  Magnate,” 
was  the  streamer  head-line  that  carried 
the  editorial.  The  direct  question  was 
asked  whether  Mr.  Geddes’  app)intment 
was  a  reward  for  past  services  or  made 
in  the  belief  that  he  could  influence  As¬ 
sociated  Press  reports  in  the  future. 

The  Associated  Press  made  no  answer 
to  I.ahor,  hut  the  Geddes  incident  did 
given  an  iippcrtunity  to  L.  C.  Probe rt ; 
superintendent  of  the  Washington  Bureau, 
to  state  the  Associated  Press  attitude 
toward  men  who  leave  the  service  for 
publicity  jobs.  Mr.  Probert’s  statement, 
a  letter  to  his  staff,  was  made  upon  March 
25.  before  the  editorial  was  published  in 
I.ahor.  Whether  Mr.  Probert  expected 
such  an  attack  is  not  known,  but  it  is 
apparent  that  he  was  determined  that 
members  of  his  staff  should  conduct 
themselves  so  that  no  one  could  be  misled 
into  believing  that  a  former  employee 
could  accomplish  anything  with  the  A.  P. 
that  any  other  person  might  not  do  prop¬ 
erly.  The  letter  follows; 

*‘To  THE  Staff:  The  occasion  of  another 
memitcr  of  the  Washington  Bureau  staff  leav¬ 
ing  our  service  to  enter  the  employ  of  a 
corporation  as  a  publicity  agent,  leads  me  to 
re-state  to  you  what  I  have  said  before  on  the 
subject,  in  order  that  the  matter  may  be  fresh 
in  your  minds  and  that  you  may  guide  your¬ 
selves  accordingly. 

“Several  men  of  the  staff  have  from  time  to 
time  taken  similar  emplojTnent.  I  cannot  say 
that  I  ever  have  known  any  of  them  to  mis¬ 
use  his  personal  acquaintance  with  any  of  us, 
or  his  knowledge  of  office  procerlure,  to  take  any 
unfair  advantage.  On  the  other  hand  I  do 
know  of  many  specific  instances  in  which  these 
men  have  been  helpful  in  connection  with  mat¬ 
ters  rf  legitimate  news. 

•*But  there  is  another  feature  of  the  matter 
which  must  he  regarded  very  seriously.  If 
coTf»oration8  employ  these  men  on  the  sole  con¬ 
sideration  of  their  ability  as  newspaper  men, 
we  hope  they  will  not  be  disappointed.  If  they 
employ  them  seeking  any  improper  entree  to  the 
Assf  'ated  Press  in  any  degree,  however  slight, 
.e  intend  that  they  fiall  be  disappointed. 

“In  the  present  state  of  affairs,  there  is  a 
certain  innate  embarrassment,  which  we  all 
feel,  although  none  may  be  intended,  in  having 
a  man  of  this  staff  join  a  corporatism,  particu¬ 
larly  one  of  those  which  is  under  fire  in  the 
Coneres‘^ional  investigations.  For  that  and 
other  obvious  reasms  all  of  us  need  to  be  ver>’ 
circuintpect  in  our  relations  with  these  men. 

“We  are  glad  to  deal  with  them,  as  we  deal 
with  other  p»:hlicity  agents,  so  long  as  we  have 
reasim  to  feel  that  they  are  dealing  fairly  with 
us:  but  we  must  be  scrupulous  not  to  permit 
the  equation  created  by  persiinrd*  associations 
and  friendships  to  lead  us  any  further.  When 
these  men  come  to  the  office  they  must  be  re¬ 
ceived  and  dealt  with  as  ate  other  business 
callers,  ri:  a  strict  business  basis,  and  under 


the  naval  reserves  was  a  good  thing  and  that 
Fall,  Denby  and  Daugherty  were  faithful  pub¬ 
lic  servants. 

“Was  Mr.  Geddes’  sclectiim  as  head  of  this 
pro|>aganda  machine  a  reward  for  service  ren¬ 
dered  in  the  past,  or  was  it  made  because 
Sinclair  l)elieved  Mr.  Geddes  could  influence 
As'ii'ciated  Press  reports  in  the  future?*’ 

OWEN  BILL  HAS  TUSKS 
FOR  NEWSPAPERS 

Would  Enact  French  “Reply  Law,’’ 
Force  Publication  of  All  Owners’ 
Business  Ties  and  Signa¬ 
ture  of  Stories 

By  S.\M  Bku. 

\V.\SHiNGTON,  D.  C.,  April  9. — Denial 


which  we  would  not  accept  from  someone  else  of  the  mails  to  newspapers  failing  to 
in  similar  circumstances.  All  of  us  must  be  comply  with  what  he  term.s  "the  law  of 
circumspect  to  insure  that  none  of  our  dealings  replv"  is  provided  in  a  bill  introduced 
or  relations  with  any  of  these  men  can  be  sub-  hv  Senator  Robert  L.  Oweit  of  Okla- 
'"■‘‘vve  .  homa  and  sent  to  the  Senate  Judiciary 

We  all  know,  of  course,  that  no  man  has  i 

any  more  influence  than  any  other  man  in  deal-  t^o'JS'OCtation. 

ing  with  r.eiss  in  the  Associated  Press.  But  1  he  law  ot  reply  IS  delined  by  Sena- 
in  the  present  state  of  affairs  it  is  especially  im-  tor  Owen  as  one  retluiriilg  newspapers 
portant  that  we  shall  all  so  conduct  ourselves  “assailing  or  reflecting  on  citizens  or 
that  no  one  may  have  the  least  ground  on  which  companies  in  their  columns  tO  publish  an 
to  mislead  anybedy  into  believing  that  any  one  answer  to  SUch  injurious  publicity  bv 
of  our  former  employees  is  in  any  position  to  priming  in  precisely  the  same  place  the 
accomplish  anything  wiih  us,  which  any  other  r  .1  -i  1  •  •  1  •• 

person  might  not  properly  do.  tile  one  assailed  or  injuret . 

“L.  C.  Probekt,  hnforcement  of  the  law  is  placed  in  the 

“Superintendent  ”  hands  of  the  Postmaster  General. 


person  might  not  properly  do.  aiiswci  ui  me  01  c  assaiieu  or  injure.  . 

“L.  C.  Probert,  hnforcement  of  the  law  is  placed  in  the 

“Superintendent  ”  hands  of  the  Postmaster  General. 

The  fact  that  Mr.  Geddes  covered  the  ,  text  of  the  measure,  which  may 

Teapot  Dome  investigation  in  its  early  >' 

stages  and  the  additional  fact  fhat  little  to  bring  alk.nt  g.Tvern- 

space  was  given  the  hearings  in  any  news 

renort.;  Ascori.-itr-H  Pro«  or  mhnrwis..  grounds  that  new .spapers  are  agencies  of 


reports.  Associated  Press  or  otherwise, 
until  Archie  Roosevelt  told  his  story, 


public  service,  follows :  That  no  publi- 


was  cause  for  Labor  to  intimate  that  the 

A.  P.  sought  to  cover  up  or  minimize  transmission  m  the  mails  of  wha  - 

the  story.  As  a  matter  of  fact  the  early  after  cer  . heat. on  to  he  ^st- 

hearings  failed  to  develop  sensations  and  ‘  Pof  "aster  Gcn- 

newspaper  men  with  few  exceptions  found  eral  or  any  quahlied  assistant  to  whom 
them  without  vivid  news  interest.  Most  Pos  master  General  may  dejegate  au- 
of  the  exhaustive  stories  carried  out  of  tluinty  to  furnish  such  certitication,  to  the 
Washington  when  Senator  Walsh  first  pubhration  has  refused 

began  his  probe,  were  sent  because  of  “P®"  receipt  and  in  precisely 

their  “loral’’  interest  *amc  page  and  position  on  the  page 


their  “loeal”  interest  “ic  same  page  anti  position  on  tne  page 

The  editorial  in  Labor  is  reproduced  '1"  " previously  liave 

below  •  pubhslictl,  a  spccihc  name  or  reference  to 

..Tj  \  -n  r-  jj  r  .  r  ^iiy  pcrsou  Or  persons,  whether  natural 

Bond  1’.  Geddes,  for  several  vc.Trs  chief  .-u-i  ai  1.. 

of  the  Capitol  staff  of  the  Associated  Press,  artihcial,  a  sworii  or  affirmed  s^tcment 
has  resigned  to  become  chief  publicity  agent  ^if  correction,  explanation  or  denial  of 
for  Harry  K.  Sinclair,  the  oil  magn.i’te,  who  said  reference  reasonably  proportional  as 
secured  a  lease  on  the  -Teapot  Dome  naval  oil  to  length  to  the  latter. 

reserve  from  former  Secretary  Fall  and  who  “SECTION  2 :  The  Postmaster  General 
is  now  under  indictment  for  refusing  to  authorized  to  prepare  and  promulgate 
answer  q.iestioM  projwiinded  by  the  Senate  ^^.11  regulation  as  may  be  deemed  essen- 
committce  which  is  probing  the  crooked  deal.  *■  1  .  •  .  .  .u-  .• 

“In  the  opinion  of  LaW  this  is  the  most  ‘'3.1  to  give  effect  to  this  action, 
significant — not  to  say,  SINISTER — of  recent  bECTION  3;  Jurisdiction  Over  pro- 
.levelnpments  in  the  oil  scandal.  ceedings  arising  under  this  act  shall  vest 

“The  Associated  Press  is  th«  greatest  news  in  the  several  District  Courts  of  the 
agency  in  the  world.  It  seiw'es  the  vast  ma-  Unit^  States. 


tor  from  Oklahoma  in  1918  and  outliq 
his  views  on  the  general  subject  of  ra 
lation  of  the  press,  was  read  into  ■ 
Record  at  his  request.  Senator  Owen' 
lieves  every  paper  should  publish  d; 
a  statement  demonstrating  the  linan 
obligations  of  its  proprietors,  and  l*! 
tinancial  associations.  Each  item, 
news  or  editorial  comment  should 
signed  by  the  author  and  the  paper  sha 
carry  daily  the  citizenship  of  all  th 
writing  for  the  paper. 

His  argument  for  regulation  of  nr. 
paiiers  is  based  upon  the  statement  ni 
by  Frederick  W.  Lehmann,  in  arguing- 
case  of  the  Associated  Press  agairw- 
International  News  Service  in  May,  IV 
Mr.  Lehmann  contended,  and  his  cunt; 
tion  was  upheld,  that  news  was  a  c-- 
motlity  and  that  a  news  report 
value.  The  assembly  and  distribution^ 
news,  the  Owen  memorandum  holds, 
and  should  lx-  a  public  service  and  th- 
engaged  in  it  "subject  to  the  same  carr 
and  delicate  restriction  as  those  who : 
gage  in  other  public  or  semi-public  ^r 
ice. 

Plan  Newspaper  for  Lubbock,  To. 

Plains  Publishing  Company  has  ti« 
formed  at  Lubbock.  Tex.,  for  the  purpr* 
of  launching  a  newspaper  by  J.  C  Nan? 
Ivosa  A.  Nance  and  C.  A.  Keen,  »* 
cajiital  stock  of  $27,500.  Liibboclc  ra 
IxTii  designated  as  the  site  of  the  rn 
Texas  Technological  College.  A 
000  structure  is  Ixing  erected. 

Iowa  Daily  Awarded  Cup 

Iowa  State  College  Ch:mter  of  .sicr. 
Delta  Chi,  honorary  ji^rnalistic  i:; 
ternity,  has  awarded  the  Storm  U 
(la.)  Pilot-Tribune  a  silver  loving  :. 
for  leading  all  Iowa  weekly  newspage 
in  community  service  in  1923. 

Newark  News  Prints  Ad  Booklet 

Newark  (N.  J.)  News  has  compile:,; 
booklet  “l)f  Interest  To  .Advertises 
carrying  its  lineage  figures  and  circ.!'.,;:  ■ 
analvscs  for  1923. 


jority  of  the  newspapers  of  this  country. 


Section  4;  This  act  shall  take  effect 


“Millions  of  Americas  know  nothing  about  after  its  approval.” 

what  IS  f^oing  on  m  Washington  except  what  * 


the  Associated  Press  tells  them  through  their 
morning  and  evening  newspapers. 


“The  measure  proposed  should  not  be 
objected  to  by  publishers  who  use  their 


“The  man  who  can  dictate  the  Associated  great  powers  in  good  faith,”  Said  Senator 
Press  reiiorts  from  the  national  Capitol  is  in  Owen,  who  spoke  briefly  on  the  bill  when 
a  position  to  mold  public  opinion  as  he  sees  fit.  be  submitted  it,  “but  it  is  of  importance 
“Last  November,  when  the  Senate  commit-  abating  the  influence  of  those  who  act 

tee  began  its  investigation  of  the  naval  oil  re-  ^ad  faith  and  abuse  the  facilities  of  the 

serve  leases  the  Associated  Press  broadcasted  .  i  _ i  * _ 

reports  indicating  that  the  whole  affair  was  I"**  transportation  services  af- 


only  a  tempest  in  a  teapot. 

“For  weeks  thereafter  the  newspapers  were 
so  impressed  by  these  misleading  reports  that 
they  practically  ignored  the  highly  sensational 
testimony  submitted  to  the  committee. 

“It  was  not  until  after  McLean  confessed  he 
had  lied,  and  Doheny  admitted  he  had  slipped 
$100,000  to  Fall,  via  a  suitcase,  that  they  awoke 
to  the  fact  that  the  original  Associated  Press 
reports  were  untrue. 

“Now,  the  ‘chief  of  the  Capitol  staff  of  tie 
.Associated  Press’  takes  his  place  on  the  pay 
roll  of  the  Sinclair  interests. 

“The  incident  has  been  ignored  by  the  news¬ 
papers,  except  for  a  formal  little  notice  of  Mr. 
Geddes’  change  of  position. 

“But  the  agents  of  ‘Big  Business’  know  that 
it  means. 

“In  a  ‘confidential’  report,  ‘for  clients  only,’ 
issued  this  week  by  one  of  the  high-priced  ‘in¬ 
formation’  bureaus  maintained  in  Washington 
by  business  interests  appears  this  paragraph; 

“  ‘There  are  many  indications  that  Di  heny 
and  Sinclair  are  going  to  put  up  one  of  the 
most  dramatic  fights  the  country  has  ever 
witnessed,  according  to  current  reports  of  the 
preparations  being  made.  The  Sinclair  inter¬ 
ests  have  employed  for  this  publicity  work  the 
recent  head  of  the  Associated  Press  offices 
here.’ 

“That  means  that  the  country  is  to  be  flooded 
with  jiropaganda  showing  that  the  leasing  of 


forded  them  by  the  public.” 

A  memorandum  prepared  for  the  Sena- 


In 

Baltimore 

The  paper  that 
“made”  the 
shopping  district 

The 

Baltimore 

News 


^  ~Jn  daily  circulattai 
-in  lineage 
-in  reader  interest 
-in  proved  results 

Indianapolis 

NE7WS 


The  Washington  Herald  | 

Largest  Sunday  CirculatioD 
Any  Washington  Paper 

The  Washington  Herald 

morning 

and 

The  Washington  Times 

evening 

Largest  Daily  Circulation  at 
attractive  combination  rate. 
Concentrate  in  These  Paperi 

G.  Logan  Pajme 

Publisher  and  Gen.  Mgr. 
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Here  Are  New  and  Valuable  Facts 
About  One  of  America's  Greatest  Markets 

^  and  how  to  sell  it 


is  a  great  new  conunonwealth  known  as  the 
49th  State. 

Within  this  circle,  not  including  St.  Louis, 
are  A'/z  million  people — over  1,100,000  fam¬ 
ilies — 

rich  market!  The  very  center  of  the 
Mississippi  Valley! 

Here  is  tremendous  buying  power!  A  large 
market  naturally  concentrated  and  reached 
every  day  by  St.  Louis’  one  morning  news¬ 
paper,  The  Globe-Democrat! 

If  you  are  seeking  a  market  particularly 
adapted  to  efficient  sales  effort,  center  your 
efforts  on  the  49th  State!  It  is  easily  and 
quickly  covered!  Selling  costs  are  low! 

“St.  Louis  and  the  49th  State” 

Sent  to  Executives 

The  book,  “St.  Louis  and  the  49th  State,” 
together  with  booklets  giving  a  detailed 
description  of  how  the  St.  Louis  newspaper 
survey  was  conducted,  and  “How  the  People 
of  St.  Louis  Choose  Their  Newspapers,” 
have  been  mailed  to  certain  executives  of 
manufacturing  concerns,  selling  organiza¬ 
tions,  advertisers  and  advertising  agencies 
throughout  the  United  States. 

Executives  who  did  not  receive  them,  and 
are  interested  in  the  sales  opportunities  of 
this  big,  responsive  market,  may  obtain 
copies  by  requesting  them  on  their  business 
stationery.  At  last,  in  one  large  market  at 
least,  facts  have  supplanted  guesswork! 


■sents  a  true  picture  of  what  the  million 
people  of  Metropolitan  St.  Louis  think  of 
their  several  newspaper.s — 

How  they  choose  them  ....  Why 
they  prefer  one  to  another. 


Here  in  this  book,  "St.  Louis  and  the  49th 
State,”  just  published,  are  new  and  valuable 
facts  and  all  the  facts  about  St.  Louis  and 
the  surrounding  territory  as  a  market  for 
your  product.  Facts  never  before  compiled 
or  published ! 

This  analysis  is  based  upon  an  impartial 
survey  conducted  by  the  Research  Bureau 
of  the  D'Arcy  Advertising  Co.,  St.  Louis. 
It  deals  with  the  circulations  of  the  St. 
Louis  newspapers,  the  reading  habits  of 
their  readers,  and  the  degree  of  public  ac¬ 
ceptance  accorded  to  each  paper. 


Reaching  the  Purchasing  Power  of 
Metropolitan  St.  Louis 

Here,  too,  is  the  first  real  thorough  analysis 
ever  made  showing  the  concentration  of  pur¬ 
chasing  power  in  this  responsive  market — 
in  the  high  ranking  mass-class  section-^ 
based  on  the  weighted  average  of  eight  pri¬ 
mary  economic  characteristics. 

Whatever  you  desire  to  know  about  Metro¬ 
politan  St.  Louis  is  here  at  your  finger-tips. 


Magnitude  of  The  St.  Louis  Newspaper 
Survey — 80,797  Effective  Interviews! 

Months  of  field  work  by  an  army  of  fifty 
highly  trained  investigators  were  necessary 
.  .  .  110,000  of  the  226,224  homes  in 

the  district  were  called  upon  .... 
Practically  one  hundred  square  miles  of  ter¬ 
ritory  covered  thoroughly  ....  80,797 
effective  interviews  obtained — one  for  every 
third  home  in  the  entire  area! 

The  results — 1,200,000  facts — were  secured, 
tabulated  and  analyzed  under  the  complete 
supervision  of  a  large  organization  especially 
fitted  for  the  work — unprejudiced  and  un¬ 
biased! 

A  True  Picture  of  Public  Opinion 

In  words,  photographs,  drawings,  charts  and 
maps,  “St.  Louis  and  the  49th  State”  pre- 


The  New  St.  Louis 

Here,  also,  are  the  facts  about  the  New 
St.  Louis — a  great,  progressive  metropolis 
in  the  center  of  the  main  producing  area  of 
the  United  States.  The  logical  central  mar¬ 
ket  for  practically  70%  of  the  country’s 
agricultural  products,  75%  of  the  lumber  and 
forestry  products,  60%  of  the  minerals,  and 
70%  of  the  petroleum.  Know  this  market! 
Sell  it! 

The  49th  State — 

A  Market  of  4^  Million  People 

Spreading  out  ISO  miles  in  every  direction 
from  St.  Louis,  its  natural  trading  center. 


St.  Louis  Largest  Daily 


Paris  aad  London 
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NEWSPAPER  MAKERS  AT  WORK 

- By  ROY  M.  EDMONDS  - 


Touth  Ho  Handicop— E.  LAH8IHO  BAT. 


rctary,  continuing  as  advertising  manager. 

When  D.  M.  Houser  died  in  1916, 
Charles  H.  McKee  was  elected  president 
and  editor  to  succeed  him,  and  Mr.  Ray 
liecame  vice-president  and  general  man¬ 
ager.  Charles  H.  McKee  died  in  191^ 
and  Mr.  Ray  became  president  and  edi¬ 
tor. 

£.  Lansing  Ray  is  a  direct  descendant 
of  William  McKee,  of  the  founders  X)f 
the  Globe- Democrat.  His  father,  Simeon 
Ray,  was  secretary  and  business  man¬ 
ager  for  many  years  before  his  death  in 
1891.  Ownership  of  the  paper  is  still 
vested  in  the  descendants  of  William  Mc¬ 
Kee  and  D.  M.  Houser.  The  latter’s 
son,  Douglas  B.  Houser,  is  vice-president 
and  advertising  director,  and  his  grand¬ 
son,  W.  C  Houser,  is  secretary  and 
treasurer. 

.\mong  the  great  men  who  have  served 
the  Globe 'Democrat  are  John  Hay 
N’icolai,  Henry  M.  Stanley,  Joseph  Mc- 
Cullagh  and  Myron  T.  Herrick. 


Caatoria  Made  Him  $2,754,553 

Charles  H.  Fletcher,  pioneer  advertiser, 
head  of  the  Centaur  Company,  makers 
of  Castoria,  left  a  net  estate  of  $2,754,553, 
according  to  an  appraisal  filed  by  the 
New  York  State  Tax  Commission. 


Gunderaen  Writea  Claaaified  Booklet 

New  York  Telegram  and  Evening  Mail 
has  just  published  “The  Story  of  Classi¬ 
fied  Ads,”  a  59-page  booklet,  written  by 
Gilbert  N.  Gunderson,  classified  advertis¬ 
ing  manager.  Nearly  a  year  of  research 
and  investigation  work  was  spent  in  com¬ 
pilation  of  the  story,  Gunderson  claims. 


The  history  if  classified  advertising 
carried  from  1795  until  the  present  day. 

Providence  Newa  Sued  for  Libel 

Suit  for  libel  was  entered  this  wed 
against  the  Providence  (R.  1.) 
and  also  against  John  A.  Hennessey 
former  editor  of  the  paper,  by  Way* 
H.  Whitman,  an  attorney.  The  con- 
plaints,  which  are  similar,  allege  that  tk 
Providence  News  published,  Feb.  25,  j 
story  to  the  effect  that  at  a  meeting  of  dt 
Ku  Klux  Klan  held  in  Anthony,  Ut. 
W’hitman's  car  was  i»rked  outside  and 
the  number  of  the  license  taken  who 
he  left  the  meeting.  He  alleges  that  be 
cause  of  this  “false,  malicious  libel  in¬ 
tending  to  convey  the  impression  that  k 
was  a  member  of  the  Klan,”  he  was  dis¬ 
charged  as  attorney  in  a  case. 

Brazil  PreM  Fights  for  Freodom 

Freedom  of  the  press  in  undergoing  i 
test  in  Rio  de  Janeiro,  Brazil,  in  a  sot 
brought  by  former  President  Epitacio 
Pessoa  against  a  newspaper,  according  to 
the  Chicago  Tribune.  The  former  pre». 
dent  is  suing  the  newspaper,  Correio  da 
Manha,  for  cliarging  that  he  misappro¬ 
priated  a  $25,000,000  loan  raised  in  tk 
United  States  to  electrify  the  Cntral 
Railway  of  Brazil.  Action  was  brougk 
under  the  new  press  control  law. 

To  Launch  Sports  Magazine 

Sports  Graphic,  an  illustrated  semi¬ 
monthly  inagazine,  will  make  its  ^pear- 
ance  April  26,  with  Thornton  Fishs, 
formerly  sports  editor.  New  York  World, 
as  editor,  and  Don  M.  Parker,  busints 
manager. 


T’HE  president  of  the  St.  Louis  Globe-  war,  and  Mr.  Ray  was  one  of  a  party 
Democrat  has  always  been  its  editor  of  editors  that  visited  Europe  in  1918  to 
as  well  as  publisher.  This  dual  authority  learn  conditions  over  there, 
is  in  the  hands  of  the  youngest  man  who  Besides  directing  the  Globe-Democrat, 
ever  held  it— E.  Lansing  Ray,  who  was  Mr-  Ray  is  interested  in  civic  affairs, 
only  34  years  old  when  he  took  charge  m  which  he  believes  not  only  the  news- 


$  years  ago. 


paper  should  lead,  but  that  publishers. 


Mr.  Ray’s  responsibility  is  far  greater  as  well,  should  be  active.  However,  he 
than  any  of  his  predecessors.  Since  he  believes  the  newspaper  man  should  hold 
took  charge  the  Globe-Democrat  has  be-  himself  free  to  criticise,  if  criticism  is 
come  the  only  morning  paper  in  St.  Louis,  ne«ssary.  . .  ^  ^  -  r.  v 

which,  with  its  suburbs,  has  a  population  js  president  of  the  St.  Louis  Pub- 

of  more  than  1,000,000.  Association,  vice-president  of  the 

Out  in  Missouri,  they  uke  their  poli-  Missouri  Association,  a  director  in  num- 
tics  very  seriously ;  their  campaigns  are  erous  civic  organizations,  and  chairman 
as  bitter  as  can  be  found  anywhere.  And  of  the  executive  ^rd  of  the  Board  of 
yet,  the  Globe-Democrat,  an  independent  Curators,  University  of  Missouri.  Ust 
newspaper,  gets  along  with  all  parties,  year  he  was  vice-president  of  the  Missouri 
They  r^rd  the  Globe-Democrat  as  fair.  Press  Association 


^ving  toth  sides  of  all  political  ques¬ 
tions. 


Mt._  Ray  has  been  a  director  of  the 
Associated  Press  since  1922,  and  has 


Before  the  Globe-Democrat  absorbed  serv^  on  a  number  of  rammittees  of 
die  Republic  in  1919,  iu  editorial  lean-  the  American  Newspaper  Publishers’  As- 
ings  'Were  Republican.  Overnight  the  sociatiom  ......  . 

Globe -Democrat  was  placed  in  the  field  Mr  Ray  obtained  his  education  at 
of  absolute  independence.  Academy,  a  leading  preparatory 

“What  we  wanted  to  do  was  made  «bool  of  bt.  Louis  in  his  youth,  and 
practicable  by  the  absorption  of  the  Re-  had  planned  to  go  to  Princeton.  Instead, 
public.”  said  Mr.  Ray.  “With  only  one  he  went  to  work  on  the  Globe-Democrat, 
morning  newspaper  in  the  field,  we  felt  it  *  short  time  spent  in  travel.  In 

was  our  duty  towards  the  readers  of  all  sorted  in  the  business  office  of 

parties  to  be  an  independent  paper.”  the  Globe- Democrat,  taking  want  ads.  He 

The  spirit  of  fairness  towards  politics,  was  a  bookkeeper,  then  «shier,  then 
religion  and  people  in  the  treatment  of  advertising  mana.^r.  In  1908,  be  became 


news,  dominates  E.  Lansing  Ray. 

“We  want  the  facts  and  all  of  the 
facts  in  the  Globe- Democrat,”  he  said. 

“We  offer  our  columns  to  print  both 
sides  of  all  questions.” 

Even  before  the  change  from  a  Re¬ 
publican  to  an  independent  paper,  the 
Globe-Democrat  advocated  the  League 
of  Nations,  and  continues  that  advocacy. 
It  suppc.rted  President  Wilson  during  the 


a  director.  In  1910,  he  was  elected  sec- 


There  i.  no  unemployment  in 

PORTSMOUTH,  OHIO 

and  this  city  is  in  very  piusperoiu 
shape.  An  averaae  ot  $20,000,000  is 
spent  in  Portsmouth  every  year  and 
this  prosperous  marltet  can  be  reached 
only  via  the 

EVENING  TIMES 
MORNING  SUN 
SimOAY  SUN-TIMU 
They  cover  South  Central  Ohio  Uke  the 
dew. 

NaUooal  AdvertWaa  Rsprsssntnthfe. 

ROBERT  E.  WARD.  Inc. 

StI  Fifth  Avs.  $  Sn.  Wahuh  Ave. 
New  York  Chicago 


Few  Paper.  (If  any)— empnae  the 

TRENTON  TTIIfirCl 

NEir  JERSEY  ^ 

AS 

A  Food  Medium 

A  recent  reader  survey  indicates 
that  among  the  housewives  of 
the  city  our  Thursday  Food 
Feature  Department — upward  of 
four  pages  devoted  to  food 
recipes  and  news  and  food  ad¬ 
vertising —  is  the  best  feature 
carried  by  the  Times 
OnuInliaB  SS,«S  Mmmbmr  A.  B.  C 

KELLY-SMITH  CO. 

Marlbonnizh  Bids-  Lytton  BU(. 

Ntw  Yoric  Chlcnyo 


The  Ludlow  Gives 
The  Waterloo  Tribune 
Improved  Typography 

AFTER  three  months  experience  with 
the  Ludlow,  Mr. W illiam A. Reed, co- 
publisher  of  The  Waterloo  (Iowa), 
Tribune,  writes  about  their  Ludlow  equip¬ 
ment  as  follows: 

“A  few  weeks  ago,  we  printed  an  edition  con¬ 
taining  4,000  inches  of  advertising.  We  would 
have  failed  in  getting  the  edition  out  in  time  had 
it  not  been  for  the  Ludlow.  We  would  not  have 
had  enough  type,  nor  enough  slugs. 

“Not  only  in  composition  is  the  Ludlow  a  time- 
saver,  but  in  the  fact  that  there  is  no  distribution; 
in  the  fact  that  there  is  no  time  lost  hunting  sorts; 
in  the  fact  that  we  are  never  out  of  36  point,  48 
point  or  even  any  of  the  smaller  sizes.  Our  men  are 
never  pulling  letters  or  figures  out  of  forms,  never 
searching  for  something  they  can’t  find  on  the 
‘dead’  stone,  at  a  great  waste  of  time  and  tax  on  the 
disposition. 

“The  Ludlow  casts  a  wonderfully  true  slug. 
It  gives  the  Tribune  improved  typog- 
raphy  and  impresses  our  advertisers.’’ 

tarrB|  Ludlow  Typograph  Co. 


San  Francisco: 
Hears!  RIdg. 


2032  Clybourn  Avenue 

CHICAGO 


New  York : 
World  Bldii 


LUDLOW  QUALITY  COMPOSITION 
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Do  You  Need  Presses  This  Year? 

W^e  have  space  in  our  Production  Schedule  for  a 
few  additional  presses  for  shipment  before  the  end 
of  1924.  Owing  to  our  superior  and  enlarged  Manu¬ 
facturing  Facilities,  our  Standardization  of  Units  and 
Folders,  our  Organization  for  Two-Shift  Operation 
'  which  has  now  been  running  successfully  for  eight 
years,  and  our  Modern  Production  System,  we  are 
Actually  Ahead  of  our  Schedule,  and 

We  Are  Making  Deliveries  When  Promised 

In  fact,  for  the  past  two  years  we  have  had  practi¬ 
cally  all  presses  ready  for  delivery  On  Time  or 
sooner — and  in  many  cases  earlier  than  the  pur¬ 
chasers  were  ready  to  receive  them. 

Quick  Action 

We  can  supply  either  “Multi-Unit”  or  “Straight- 
Unit”  Presses,  Floor-fed  or  Underneath-fed,  and  can 
fit  practically  any  pressroom  condition.  Telephone 
or  Telegraph  us  and  our  representative  will  promptly 
bring  you  complete  information,  prices,  delivery 
date,  etc. 


SCOTT  “Multi-Unit”  DOUBLE  SEXTUPLE  PRESS  Underneath-fed  Pattern 

With  Solid  Forged  Steel  Printing  Cylinders,  in  Roller  Bearings,  driven  by  Steel  and  Fabroil  Gears 
— with  Scott  Heavy-Duty  64  Page  Folders,  Double-size  Knife  Cylinders  and  Steel  Folding 
Cylinders.  The  Strongest,  Smoothest-running  Press  Built. 


WALTER  SCOTT  &  COMPANY 


New  York 
1457  Broadway 


MAIN  OFFICE  AND  FACTORY 


Chicago 


PLAINFIELD,  NEW  JERSEY,  U.  S.  A.  1441  Monadnock  Block 


NEW  BUILDING  STARTED 


ALERT  MERCHANDISING  DEPARTMENT  IS 
DAILY’S  GREATEST  ASSET,  SAYS  LUTZ 

_  By  LUCILE  BRIAN  GILMORE - 


ADDRESSES  WANTED 

I).  S.  MacRAE 
T.  J.  YOUNG 
SAM  LITTLE 
GEORGE  o.  McCarthy 
JAMES  H.  STEVENS,  JR. 


An  efficient  newspaper  merchandising  witli  C.  George  Krogness,  newspaper  Standard-Star,  published  by  Westchester 
department  is  the  greatest  aid  to  the  representative  in  Chicago,  and  a  few  Newspapers,  Inc.,  began  last  Monday, 
selling  of  advertising  which  has  been  de-  years  later  became  manager  of  the  The  building  will  be  20  by  140  feet,  em- 
veloped  in  recent  w’estern  office  of  the  Munsey  papers.  bracing  the  latest  efficiency  features. 

■ - years.  There  is  Mr.  Lutz  started  his  own  business  in  Mechanical  equipment  will  consist  of  a 

virtually  no  limit  1917.  At  the  start  he  represented  the  24-page  Scott  press  and  nine  linotypes, 

to  the  possibilities  Baltimore  News,  the  Indianapolis  News,  The  new  plant  was  necessitated  by  the 

of  business  for  a  the  Washin^on  Star  and  the  Montreal  growth  of  the  Standard-Star  since  the  .  -  -  - - 

.  daily  which  lias  Star.  He  still  represents  all  of  these  ex-  merger  of  the  Evening  Standard  and  the  to  unions 

alert,  efficient  cept  the  Baltimore  News,  which  has  T  ",  T  "  . 

ttien  in  this  de-  changed  ownership.  In  addition  he  now  Newspapers,  Inc. 

M  partmeiit.  is  representative  for  the  New  York  _ 

.*  ■  Tlt's  ts  the  Telegram  and  Mail,  the  Booth  papers 

JU  opinion  of  J.  E.  of  Michigan  and  the  Detroit  News.  Newmark  Lae 

V  Lutz,  one  of  the  Mr.  Lutz  was  married  in  1907  and  he  r  u  nt  ] 
leading  news-  and  Mrs.  Lutz  have  one  daughter.  Their  r),,‘  -...i 

H  paper  representa-  home  is  at  Winnetka,  a  suburb  north  of  ctnrted  a  ponera 
tives  of  Chicago.  Chicago.  Golf  at  the  North  Shore  Golf  ^ ^ 

Mr.  Lutz  has  Club  is  Mr.  Lutz’  chief  diversion.  t  u  nJ 

J.  E.  Lutz  ^^^5. 

paper  advertising 
work  in  Chicago  for  nearly  25  years. 

Since  1917  he  has  had  his  own  business 
at  6  North  Michigan  avenue. 

“Successful  selling  of  national  adver¬ 
tising  depends  first  on  convincing  the 
advertiser  of  the  possibilities  of  your 
market,"  Mr.  Lutz  said.  “You  must 
make  Jiim  know  that  there  is  buying 
power  and  a  demand  for  his  product  in 
your  territory.  Then  show  him  that  your 
newspaper  covers  that  market  most  ef¬ 
fectively  and  will  help  him  to  take 
advantage  of  the  existing  demand  for  his 
product  and  to  create  additional  demand. 

“A  wide-awake  merchandising  bureau 
is  an  asset  of  untold  value  to  any  adver¬ 
tising  department,”  he  continued.  “Repre¬ 
sentatives  of  this  bureau  should  make 
frequent  friendly  calls  on  advertisers  who 
have  accounts  with  other  newspapers.  It 
is  just  as  important  that  they  should  see 
their  own  advertisers  frequently  and  be 
of  maximum  service  to  them.  Such  work 
makes  it  comparatively  easy  for  the  man 
who  closes  contracts  for  space. 

“One  of  the  most  encouraging  tend¬ 
encies  in  the  advertising  field  in  recent 
years  is  the  co-operation  among  adver¬ 
tising  salesmen  and  the  manner  in 
which  they,  almost  without  exception, 
make  their  work  constructive.  Absolute 
honesty  in  dealing  with  the  advertiser  is 
essential  to  success  and  it  prevails  among 
the  solicitors  of  1924.” 

Mr.  Lutz  reminisced  interestingly  on 
the  changes  in  the  character  of  news¬ 
paper  advertising  evxn  during  his  com¬ 
paratively  short  career.  He  recalled  the 
day  when  advertisements  of  patent  medi¬ 
cines  filled  a  huge  proportion  of  news¬ 
paper  space,  then  the  era  of  pushing 
fo^s,  followed  by  the  rise  of  the  auto¬ 
mobile  industry  and  the  large  extent  to 
which  it  used  advertising.  Now,  he  said, 
no  one  industry  is  using  a  large  pro¬ 
portion  of  the  newspaper  space,  but  all 
have  been  convinced  of  its  effectiveness 
and  are  using  it. 

Mr.  Lutz  was  born  in  Ohio  and  reared 
in  Tacoma,  Wash.  After  being  gradu¬ 
ated  from  Northwestern  University, 

Evanston.  Ill.,  in  1899  he  spent  a  year 
in  a  business  college.  In  1900,  when  20 
years  old,  he  became  a  stenographer  in 
the  Scripps-McRae  office  in  Chicago. 

After  six  months  in  this  position,  he 
became  assistant  to  I.  S.  Wallace  in  the 
same  office.  His  work  was  soliciting. 

Six  years  later  Mr.  Lutz  started  work 


New  Labor  Weekly  for  New  York 

Eor  the  Ix-nefit  of  "the  750,000  orga: 
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Daily  Star  last  July  by  Westchester  affiliated  with  tlic  Central  Trades  as 

Labor  Council  who  are  “without  a  monti). 
piece,”  the  Council  is  laying  plans  ton 
new  labor  weekly  to  start  inihlicatic 
about  Jan.  1,  1925.  It  is  expected  tk 
by  that  time  $50,000  will  be  subscribe, 
by  the  unions  interested  “to  insure  | 
proper  start  and  guard  against  failmt’ 


HARRIS’S  CODE  APPLAUDED 


In  the  dead  of  night  a  fire  breaks  out — the  alarm 
must  be  given.  A  child  is  taken  sick — the  doctor 
must  be  called.  A  thief  enters  the  home — the  police 
must  be  located. 

In  the  dead  of  night  the  American  turns  to  his 
telephone,  confident  he  will  find  it  ready  for  the 
emergency.  He  knows  that  telephone  exchanges  are 
open  always,  the  operators  at  their  switchboards,  the 
wires  ready  to  vibrate  with  his  words.  He  has  only 
to  lift  the  receiver  from  its  hook  to  hear  that  calm, 
prompt  “Number,  please.”  The  constant  availa¬ 
bility  of  his  telephone  gives  him  security,  and  makes 
his  life  more  effective  in  wider  horizons. 

Twenty-four-hour  service,  which  is  the  standard 
set  by  the  Bell  System,  is  the  exception  in  the  service 
of  Continental  Europe.  An  emergency  may  occur 
at  any  time.  Continuous  and  reliable  service  has 
become  a  part  of  the  social  and  economic  fibre  of 
American  life. 
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Loa  Anceles,  Calif. 

Gakiad  9,347  Dally  Averaca  Ctrculatkai. 

Sworn  Ooremment  Statement,  Six  Montba 
Undins  March  SI,  1923,  106.300  DaUy.  Six 
Montha  Bndlns  Sept.  30,  1922,  14.’>,953 

Dally.  Increaxc  In  Dally  Arerage  Circula¬ 
tion.  20, SIT. 


S.  P.  WESTON 

120  West  42nd  St. 
New  York 

Bryant  3815 


American  Telephone  and  Telegraph  Compamt 

And  Associated  Companies 

BELL  SYSTEM 

One  Policy,  One  System,  Universal  Service 


t^^4, 


REPRESENTATIVES  t, 

H.  W.  Xolonay,  604  Timea  Rldg.,  New  Tork. 
O.  Lacan  Payne  Oo..  401  Tower  Bldg,,  6 
North  Mlehion  Ava.,  Chicago. 

A.  J.  Norrit  HUl,  710  Hearat  Bldg.,  San 
Praneiaoo,  Calif. 
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UNFINISHED  BUSINESS 

The  sale  of  a  Linotype  is  only  the 
beginning  of  our  obligation  of 
service.  It  is  your  machine  but  it 
remains  our  business  to  do  all 
that  we  can  to  make  it  increas¬ 
ingly  useful  to  you. 


•"“'LINOTYPE— 


Mergentbaler  Linotype  Company 


Brooklyn,  New  York 


SAN  FRANCISCO 


CHICAGO 


NEW  ORLEANS 


CANADIAN  LINOTYPE  LIMITED.  TORONTO 
Agencies  in  the  Principal  Cities  of  the  World 


Composed  entirely  on  the  LINOTYPE 
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AUTOPLATE  Pi 


Quicker  Plates,  CheamPU 


When  you  ask  a  press  builder  to  quolou 
ment  insist  that  he  include  in  his  propla 


1^ 


You  should  do  this  because  the  hand  worked  sten 
presses  is  no  longer  suitable  to  the  needs  of  the  day. 
pressroom  from  broken  sheets  in  the  press. 

As  the  AUTOPLATE  way  is  the  only  modern  wi 
makes  them  in  any  other  way — you  should  not  ado| 
newspapers  everywhere  throughout  the  world. 

To  follow  this  suggestion  will  save  you  endless  trouli 


WOOD  NEWSPAPAPER 
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NTING  PLATES 


lotfou  upon  a  press  and  stereotyping  equip- 

-^a  PONY  AUTOPLATE  MACHINE 


Plates  and  Better  Plates 


.X 


yping  apparatus  that  press  builders  supply  with  their 
t  wastes  time,  labor,  and  space,  and  causes  delays  in  the 


bf  making  printing  plates— no  metropolitan  newspaper 
b  practice  that  has  long  been  discarded  by  progressive 


nd  expense. 

hinery  corporation 

New  York  City 
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A  PROFESSION  BY  FIAT 

A  FREE  press  irks  some  people  in  Oklahoma,  it 
would  seem  from  the  repeated  attempts  to  bring 
the  State’s  newspapers  under  the  control  of 
politics.  Now  the  project  is  to  legislate  journalism 
into  a  profession,  giving  the  Secretary  of  State  power 
to  suspend  a  “licensed”  journalist  after  a  conviction 
for  libel. 

It  doesn’t  even  look  innocent.  It  is  a  thinly  dis¬ 
guised  boon  for  the  gentry  who  have  every  reason 
to  fear  an  alert  press,  who  have  found  even  the  drowsy 
journalism  of  the  past  few  years  an  obstacle  to  their 
campaigns  to  defraud  the  Indians,  flout  the  liquor 
laws,  loot  public  mineral  reserves,  debauch  public 
officials  and  commit  any  crime  that  might  for  the 
moment  add  to  their  fortunes. 

These  greedy  spoilers  are  the  real  beneficiaries  under 
the  proposed  act  and  the  honest  people  who  are 
urging  such  a  law  will  find  their  last  state  worse 
than  their  first. 

Journalism  cannot  brook  the  gift  of  professional 
status  from  goveniment,  even  if  government  had  the 
power  to  confer  the  gift.  The  spark  of  professional 
spirit  which  is  now  glowing  in  the  ranks  of  newspaper 
workers  cannot  be  fanned  from  without.  Neither  can 
its  quenching  be  permitted.  Journalism  has  ample 
op|)ortunity  to  attain  professional  status  within  the 
scope  of  the  First  Amendment  to  the  Constitution 
and  any  efforts,  local  or  national,  to  limit  or  ap¬ 
parently  broaden  that  scope  cannot  be  regarded  as 
other  than  hostile. 


“IMMORAL  CONDUCT” 

Dr.  EDDIE  L.  HEWSON,  a  Buffalo  dentist,  is 
fighting  to  prevent  the  State  Board  of  Dental 
Examiners  from  executing  their  recommenda¬ 
tion  that  his  state  license  be  revoked  and  his 
registration  cancelled. 

The  heinous  crime  charged  against  this  man  is  that 
he  advertised  that  he  would  crown  a  tooth  for  $6,  do 
bridge  work  for  $6  per  tooth,  sell  a  rubber  plate 
for  $10. 

The  Board  of  Dental  Examiners  went  on  record 
with  the  opinion  that  advertising  fixed  prices  consti¬ 
tuted  unprofessional  conduct.  It  was  not  denied  that 
Dr.  Hewson  adhered  to  his  advertised  prices.  Dr. 
Hewsou’s  conduct  was  called  “immoral.” 

The  matter  is  now  before  the  Regents  of  the 
University  of  the  State  of  New  York. 

The  stuffy  snobbism  of  professional  institutions 
sometimes  becomes  oppressive  beyond  endurance. 
Dr.  Hewson,  whoever  and  whatever  he  may  be,  if  he 
really  sold  his  si,\  dollar  teeth  as  promised  in  his 
advertisements,  should  carry  his  cause  to  the  last 
court  and  demonstrate  that  there  is  no  constitutional 
provision  upholding  a  mockish  professionalism  which 
forbids  a  dentist  to  name  in  the  public  prints  a  price 
tor  his  work. 

Rather  than  less  advertising,  honest  dentistry  needs 
more  advertising,  not  only  possibly  fixing  prices,  but 
advising  the  public  as  to  the  care  of  teeth,  the  deadly 
dangers  of  neglect,  the  false  economy  in  postponing 
action,  and  removing  from  the  public  mind  an  entirely 
false  and  misleading  preconception  that  dentistry  is 
too  expensive  for  the  average  purse  and  entails 
unendurable  pain. 


RIAL 


BRANCHES  OF  PALM  TREES 

ST,  JOHN,  XII— 12  to  14 

QN  the  next  day  much  people  that  were  come 
to  the  feast,  when  they  heard  that  Jesus 
was  coming  to  Jerusalem, 

Took  branches  of  palm  trees,  and  went  forth 
to  meet  Him,  and  cried.  Hosanna:  Blessed  is 
the  King  of  Israel  that  eometh  in  the  name 
of  the  Lord. 

And  Jesus,  when  he  had  found  a  young  ass, 
sat  thereon;  as  it  is  written. 


SPECIALIZATION 

There  is  nothing  the  newspaper  man  knows 
better,  from  his  intimate  contacts  with  life,  than 
the  fact  that  this  is  a  day  of  specialization. 

In  all  the  professions,  arts,  business,  men  who  are 
really  succeeding  have  cultivated  special  knowledge 
or  skill.  It  is  true,  in  a  measure,  in  the  newspaper 
profession,  yet  the  rank  and  file  of  men  both  “up¬ 
stairs”  and  “down-stairs”  seem  content  with  general 
knowledge. 

The  “all-around”  newspaper  man  is  not  to  be 
sneered  at,  by  any  means.  He  has  been  the  back-bone 
of  journalism.  He  will  continue  to  carry  the  heavy 
load. 

It  is  our  opinion  that  high  and  varied  specialization 
will  be  a  development  of  the  daily  press  of  the  next 
ten  years.  Young  men  and  women  who  prepare  for 
it  will  not  be  disappointed. 

Within  two  weeks  we  have  talked  with  perhaps  a 
dozen  first-class  newspaper  men  in  New  York  who 
were  out  of  jobs  and,  in  instances  desperately  in  need 
of  them.  Most  of  them  could  do  any  ordinary  work 
on  any  newspaper,  and  two  had  been  high  executives 
of  metropolitan  newspapers.  Not  one,  however,  could 
qualify  as  a  specialist  on  any  specific  subject. 

This  may  be  revealing  to  the  professors  of  Schools 
of  Journalism.  Perhaps  it  would  be  better  to  train 
more  young  men  in  specialty  writing,  than  for  general 
newspaper  work. 

A  significant  incident  of  recent  weeks  was  the 
appointment  of  Walter  Lippmann  as  head  editorial 
writer  of  the  New  York  World,  an  enviable  position, 
presumably  carrying  a  high  salary.  He  is  the  work- 


HOW  TO  LOSE  MONEY 

The  truth,  whole  truth,  nothing  but,  is  said  to 
be  the  advertising  policy  of  the  Saturday  Eve¬ 
ning  Post,  and  so  we  cannot  and  do  not  question 
the  veracity  of  statements  found  in  a  one  column  space, 
issue  of  April  5,  1924,  signed  by  Nelson  B.  Shivers, 
of  Philadelphia,  who  offers  cigars  direct  to  the 
snHiker.  Says  lie :  “I  don’t  make  a  penny  on  the 
first  box  of  cigars  sold  to  a  new  customer.  Sup¬ 
pose,  for  instance,  you  and  399  other  men  order  a  box 
of  cigars  from  this  advertisement.  Dividing  400 
into  $1,750  (the  cost  of  this  advertisement)  gives 
$4.37.  In  other  words,  it  costs  me  $4.37  to  sell  you 
a  $1.98  box  of  cigars.” 

Tile  adiertisement  is  headetl  “Try  These  Cigars 
Free.”  That  means  that  Mr.  Shivers  knows  he  can’t 
possibly  get  his  advertising  money  back.  He  assumes 
throughout  that  he  may  sell  only  400  boxes  from  an 
advertisement  costing  $1,750. 

Well,  with  palms  up  and  a  rising  inflection  of  the 
voice,  what’s  the  answer? 
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ing  successor  of  the  late  Frank  Cobb.  There  is  in 
America  no  more  accomplished  writer  on  political 
economy.  He  is  author  of  half  a  dozen  books  which 
are  universally  respected.  He  is  a  clear  thinker 
and  crystal  writer.  He  has  never  worked,  to  our 
knowledge,  for  a  day  as  an  assignment  reporter  or 
news  editor.  He  is  a  journalist  of  the  new  type.  His 
editorials,  particularly  on  international  affairs,  are 
unmatched  for  brilliancy. 

Newspapers  are  under  criticism,  sometimes  justly, 
for  superficiality.  This  will  more  and  more  be  met 
by  the  employment  of  specialists.  There  will  be,  for 
instance,  a  labor  reporter  who  is  capable  of  writing 
news  from  the  viewpoint  of  an  economist.  There 
will  be  more  political  reporters  selected  for  the  work, 
not  because  they  know  individuals  but  for  what  they 
know  of  history,  science  of  government,  law  and 
social  and  economic  conditions. 

The  day  will  come  when  a  city  editor,  employing 
a  new  man,  will  ask:  “What  is  your  specialty?  We 
need  a  man  who  can  write  intelligently  and  authorita¬ 
tively  on  agriculture,  or  religion,  or  transportation,  or 
specified  industry,  or  aesthetics;  you  will  have  gen¬ 
eral  assignments,  but  we  shall  expect  you  to  develop 
your  specialty  in  our  columns.” 

If  every  general-minded  man  employed  on  every 
newspaper  in  this  country  would  start  today  to  take 
on  a  specialty  as  his  own,  passionately  cultivate  it  as 
a  study,  and  when  ripe  pour  it  out  in  the  columns  of 
his  newspaper,  he  would  find  his  situation  in  life  not 
only  more  secure  but  his  personal  outlook  vastly 
brightened. 

If  every  boy  entering  the  field  felt  a  superior 
knowledge  in  some  one  department  of  news  interest, 
his  chances  of  success  would  obviously  be  improved 
over  his  brother  of  only  general  knowledge. 

Future  specializing  will  by  no  means  be  confined  to 
the  editorial  departments.  It  is  winning  great  success 
even  now  in  advertising  and  in  circulation.  'The 
simple  trick  is  to  know,  from  hard  mental  plugging, 
more  than  the  other  fellow — your  competitor. 


RELIGIOUS  DAILIES 

Neither  business  wisdom  nor  knowledge  of  the 
newspaper  industry  is  apparent  in  the  proposal 
of  New  York  State  Methodists  that  the  denomi. 
nation  establish  daily  newspapers  in  three  large  Ameri¬ 
can  cities.  Laudable  zeal  for  the  cause  of  placing 
Christian  ideals  before  the  nation  will  not  meet  pay¬ 
rolls  or  printing  bills,  which  have  to  be  met  even  in 
the  Lord’s  vineyard.  It  has  been  demonstrated  beyond 
contradiction  that  newspapers  made  by  and  for  a 
limited  group,  will  not  overlap  the  boundaries  of  that 
group — and  it  is  this  outside  circulation  that  is  most 
to  he  desired  by  these  proposed  dailies. 

Many  attempts  have  been  made  to  found  a  religious 
daily,  but  only  two  have  succeeded.  Of  these,  the 
Christian  Science  Monitor  goes  so  far  into  secular 
fields  and  so  little  into  denominational  affairs  that  it  is 
primarily  a  newspaper  of  world  information.  The 
other  is  the  Daily  American  Tribune  of  Des  Moines,  a 
Roman  Catholic  paper.  It  is  well  and  profitably 
managed  by  an  old  newspaper  family.  Its  circulatkM 
is  approximately  20,000,  with  nation-wide  influence 
Its  problem  appears  relatively  uncomplicated. 

With  newspapers  everywhere  giving  more  and  more 
attention  to  things  spiritual,  it  would  seem  wiser  for 
the  churches  to  spend  their  money  in  other  channels 
and  devote  real  effort  to  improve  the  spiritual  character 
of  the  established  daily  press. 


ROTHERMERE  SPEAKS  OUT 

WHEN  a  New  York  Times  man  asked  Lord 
Rothermere  whether  he  was  really  aiming,  as 
,  has  been  suggested,  at  a  “monopoly  of  opinion’ 
in  England,  the  British  publisher  exclaimed: 
“Ridiculous !  I  am  far  too  much  of  a  Briton  to  desire 
such  powers.  If  I  had  them,  I  should  become  a 

rebel  against  myself . I  should  be  bored 

to  death  by  what  you  call  a  monopoly  of  opinion. 
Besides,  I  am  not  a  politician.” 

Intelligent  citizenship  and  sound  business  judging 
we  call  that  and  it  throws  light  on  the  interesting 
fact  that  this  brother  of  the  late  Lord  Northcliffe 
has,  according  to  report,  doubled  or  even  tripled  the 
earnings  of  the  huge  publishing  concern  which  was 
suddenly  thrust  upon  him,  as  he  himself  says,  two 
year.s  ago. 


Editor  &  Publisher  for  April  12,  1924 


25 


PERSONALS 

IK  GEORGE  FENWICK,  managing 
director  of  the  Ounedin  (New  Zeal- 


the  New  York  Sun.  has  resigned  and 
will  sail  for  Europe  in  a  few  weeks. 
James  S.  Metcalfe,  for  years  dramatic 


FOLKS  WORTH  KNOWING 


Daily  Times,  sailed  with  Life  „ow  writing  dramatic 


Fenwick  from  New  York  for  Eng 
",i  on  tlie  S.  S.  Celtic.  April  5. 


criticism  for  the  Wall  Street  Journal.  ~  ' 

Theodore  Church,  formerly  of  Cleve-  S’ 

land.  O..  Joseph  E.  Fleischman  and  Miss  ,  small  army  of 


IN  THE  AGENCY  FIELD 

IZ  UNSMAN  AD  SERVICE,  Reading. 

Pa.,  has  moved  from  528  Washing¬ 
ton  street  to  29  Reed  street. 

James  Goldstein,  formerly  connected 
with  advertising  agencies  in  Chicago  and 


U.V  ...  .  ~  -  -  Fleischman  and  Miss  “"e  of  the  small  army  of  ''no  anverusing  agencies  in  c.iiicago  am 

"'“fir  ^Jurial  virnon  are  new  staff  members,  newspapermen  who.  while  not 


r  ndilK.  tt«  glass-^ttomed  steam  jj^ij  joumai  ’  actively  cngagerl 

icht.  wliiih  formerly  belonged  to  the  c  n  u  '  i  u.  t  newspaper 

„ce  of  Monaco.  Mjs®  Ohvebelle  Hamon  daughter  of  business,  is  sGll 

ni^ Jake  Hamon,  millionaire  Okla-  -i^ca.i  « 

yirs.  niiKilsh»r  r,^  ftn>  homa  oil  man  and  Republican  national  .j.c  ti,»^:na,,ctrv 

Frank  B.  Noyes,  publisher  of  the  with  the  industry 


business,  is  still 


ni.,  ..I _  I,  inv  laic  jasc  namon,  millionaire  UKia-  _  |  „  I  „ 

yirs.  nn’kiuhlr  r,^  ftn>  homa  oil  man  and  Republican  national  .j.c  ti,»^:nj,,ctrv 

li  Frank  B.  i  yes.  ,P,  '  ,  ,  .  -i  committeeman,  has  joined  the  staff  of  i  •  ^ 

^•ashington  Star  ^.led  for  abroad  April  American  as  a 

,  on  tin;  S.  S.  Bclgenland.  great  deal  of  his 


ron.l«S.S.  Bclgenland.  s;;:.aT  feXe  wY^r." 

R.  (^rlton  Wright,  publisher  o  the  Julian  Mason,  managing  editor.  New  building  of  'ins 

olianbia  (S.  C.)  Record,  has  resumed  York  Tribune,  was  a  visitor  last  week  best  love the 

,  editorial  activities  on  the  Record,  Chicago  where  he  formerly  was  newsoaners 
,'n:ch  he  was  lorc^  to  give  up  early  in  managing  editor  of  the  Evening  Post.  Carl  Hunt’s 

’i  to  care  for  other  interests.  ,  ,  yari  nuni  s 

“  ,,  ...  ...  ,  ...  ,  Larry  W oltz  has  returned  to  the  sports  entire  newspaper 

William  H.  L^^s.  ed^itor  and  publisher  of  the  Chicago  Herald  and  Ex-  life  was  spent  in 

i  the  Tea  and  Coffee  Trade  Journal,^  and  aminer.  I  n d  i  a  n  a  o  o  1  is 


lithe  Tea  and  Coffee  Trade  Journal,  and 

!^mllt■r  of  the  National  Advertising 
mir'S'!  Ml.  A.  C.  W.,  is  starting  this 
ith  on  a  tour  of  the  tea  countries  of 
e  vorld. 


IN  THE  BUSINESS  OFFICE 


Indianapolis 
where  after  5 
years  on  the 
old  Sentinel,  Sun 


Plambeck  advertising  service  in  San 
Diego,  Cal. 

Frank  W.  Prescott,  recently  with  the 
Babson  Institute,  has  joined  the  Green- 
leaf  Company,  advertising  counsel,  Bos¬ 
ton,  in  the  service  department. 

St.  Elmo  Lewis,  vice-president.  Camp 
bell-Ewald  Company  for  the  second  con¬ 
secutive  year,  has  been  appointed  to  the 
lecture  staff  of  the  Wharton  School  of 
Finance  and  Commerce,  University  of 
Pennsylvania. 

Frank  Presbrey  of  the  Frank  Pres- 
brey  Company,  New  York,  has  been  ap¬ 
pointed  chairman  of  the  Advertising  Di¬ 
vision  in  the  current  Home  Service  .\p- 
peal  of  the  Salvation  Army  for  a  fund 
of  $512,500  for  its  work  in  Greater  New 


bevorld.  .  T^ONALL  O'NEILL,  for  the  last  live  (now  Times),  and  News,  he  spent  10  York  during  19M 

William  W.  Gibson  of  the  \\  ashington  years  with  the  New  York  Times,  has  years  on  the  reportorial  staff  of  the  In- 

’(ht  arrived  in  New  York  this  week  from  j,,jned  the  business  staff  of  the  New  York  dianapolis  Star.  He  left  the  Star  to  be-  Griffin  n" 

■‘ir.iDp  on  the  liner  George  Washington.  Sun  as  production  manager  mm#*  #*Hitnr  rtf  AHv^rti^incr.  'J>nnn  ana  ii.  u. 


come  editor  of  .\ssociated  Advertising, 


F'.  E.  Garrison,  C.  P.  Huntington,  Fi 
D.  Griffin  and  H.  D.  Parsons,  all  previ¬ 
ously  associated  with  Durant  Motors, 


.....  .  •  rho  ..ffiriai  til..  A  A  T  W  ousiy  associateu  witn  uurant  Motors 

H.  C.  Harvey,  of  the  Des  Moines  (la.)  ,  ,  ,  „  ^ears  with  the  As-  -  joined  the  staff  of  J.  H.  New 

Register  and  Tribune,  has  joined  the  ^  mark,  Inc.,  New  York, 

classilieil  staff  of  the  Cedar  Raoids  fla.l  ^ociation  became  its  manager  more  than  ;  _  _ _ 


IN  THE  EDITORIAL  ROOMS  •Register  anil  1  ribune,  has  joined  the 

classilieil  staff  of  the  Cedar  Rapids  (la.) 
^K.\NR  J.  PRICE,  managing  editor  of  Gazette. 

the  New  York  Morning  Telegraph,  ^  Wickstrom  has  retired  from  the 
wl  Mrs._  Price  celebratM  their  43rd  wed-  circulation  department.  St.  Paul  Pioneer 
fcg  anniversary  April  3.  Price  has  bem  Press  after  40  years'  serviije. 
ennected  with  the  Telegraph  for  20  .  .  ,,  r  ,,  _ _ 


. . . . — r —  '  — '  two  years  ago  Basil  W.  Matthews,  formerly  with  the 

If  ,  ,  •  r  u  Hunt’s  other  duties  include  the  staging  Tracy-Parry  Company  and  the  Joseph 

A.  A.  Wickstrom  has  retired  from  the  q£  twentieth  annual  convention  of  the  Richards  Company,  will  join  Foote  & 
circulation  department,  St.  Paul  Pioneer  q  London,  July  13-18,  next,  Morgan,  Inc.,  New  York  agency,  April 

Press  after  40  years  serviije.  at  which  approximately  6,(KK)  delegates  15. 

Lewis  M.  Nachman  of  the  Syracuse  trom  all  parts  of  the  world  will  be  in  Don  Wright,  formerly  with  the  Charles 
(N.  Y.)  Journal,  has  joined  the  promo-  attendance.  H.  Fuller  Company,  Chicago,  has  joineil 


Roy  K.  Moulton,  column  conductor  on  tjon  department  of  the  VVashington  (D. 
c  New  York  Evening  Mail  be  tore  its  Qj  Po^t. 


terser  with  the  Telegram,  is  conducting 

PhYcago  1l«aw‘  and  TxXnYr, ’^has  ^lARSHALL  ^Ic^ElL,  sports  edUor,  ^‘5“  Vnr N^^X^rnow  ^a" 
Yo  .  joined  the  Brandt  Advertising  Company,  _ ,  Beaumont  (Tex.)  Journal,  to  Miss  sociate<l  with  the  E.  T,  Howard  Com- 

.\Ured  W.  McCann,  food  expert,  for-  Chicago.  Edna  Margaret  Wallace  of  San  Antonio,  pany,  Inc.,  also  of  New  York. 

MMhe*L*ening'*NIaTb^fore  its^wle^to  WITH  THE  ADVERTISERS  Schaeffer  and  Warren  Teskey 

"7‘SZ'  'forffir  Bronx"  F  COCKRELL,  until  recently  man-  ^k"  afprSSn  m"Sr  and 

.d  column  for  the  Bronx  Home  *lFRED  MILLER,  from  New  York  v  “r  ^’’‘'Zn-P  .*u  buyer,  respectively. 

Osar  Pogue,  night  editor,  Cleburne  Boston  News  Bureau,  to  finan-  cZp7n7.^is  noV  wiffi  STfeiety'^fir  har“o‘'oene^‘'a  ‘  p"h  lidffZ^’ 

Tex)  Review,  has  resigned  .to  go  to  department.  New  York  Evening  development.  New  York". 


J.  W.  Egan,  of  the  advertising  staff. 


Don  Wright,  formerly  with  the  Charles 
H.  Fuller  Company,  Chicago,  has  joineil 
the  Porter- Eastman- Byrne  Company. 
Chicago. 

Thomas  Wylie,  vice-president  of  Wylie 
&  Sutton,  Inc.,  New  York,  is  now  as- 


nerly  with  the  old  New  York  (jlobe  and 
ater  the  Evening  Mail  before  its  sale  to 
he  Telegram,  is  now  conducting  a  pure 
'  column  for  the  Bronx  Home 


IICA.;  i-v,  Pn<t 

Dallas  as  salesman  for  a  farm  implement 


irm  His  duties  have  been  taken  over 
)v  Mr.  and  Mrs.  W.  L.  Tisdel. 


Hugh  J.  Schuck,  from  staff.  Los  An¬ 
geles  Record,  to  Japan  Advertiser. 


E.  M.  Paget,  for  the  last  9  years  sales 
manager  of  the  Iliff-Bruff  Chemical 
Company,  Chicago,  has  been  made  vice- 


has  opened  a  Philadelphia  office  with 
Joseph  H.  Potsdamer  in  chargee. 


. . .  ,  \^ITH  XHE  SP^^IALS 

Thomas  W.  O’Neill  of  Tampa,  Fla.,  ^  Donald  H.  Short,  from  associate  editor,  president  and  sales  manager,  Continental 
joined  the  staff  of  the  Hagerstown  New  York  Mail-Telegram  radio  supple-  Chemical  Corporation,  Chicago,  manu-  TJENJAMIN  &  KENTNOR  COM- 
Mi)  Herald.  ment,  to  staff.  New  York  American  radio  facturer  of  Purity  brand  phosphates.  ^  PANY  has  been  appointed  national 

Miss  Marguerite  Montgomery  has  B  Baldwin,  formerly  with  Henri,  ^prewntative  for  the  Camden  (N.  J.) 

Veil  the  society  department.  St.  Paul  R^>y  E.  Dickerson,  from  copy  desk,  Hurst  &  McDonald,  is  now  advertising  Post-Telegram. 

■ -patch-Pioneer  Press,  succeeding  Miss  Milwaukee  (Wis.)  News,  to  telegraph  manager,  Pierce-Arrow  Motor  Car  Com-  American  Press  Association  has  been 


i^uinU'  Defiel.  eilitor.  Great  Falls  (Mont.)  Tribune,  re-  pany,  Buffalo. 

Ernest  J.  Haycox  lias  resigned  from  L-  E.  Spainhower,  who  g^s  to  Robert  N.  King,  advertising  manager 

IV  Portland  Oregonian  staff  to  go  to  Tribune  s  nukeup  deslc  Spainhower  £^^1  jj,  Wilson.  E.  &  W.  collars  and 
Stw  York.  He  is  succeeded  by  .Alex-  succeeds  Gwe  Dye,  who  has  joined  the  shirts,  has  moved  his  office  from  Troy, 
1  er  r.  Rr^tvn  lb.  nf  Associated  Press  at  Denver.  v  V  VnrV 


ler  G.  Brown  from  the  night  desk  of 
'll-  Oregon  Journal. 

Benjamin  D.  Kornfield,  formerly  fea- 


inager.  Pierce- Arrow  Motor  Car  Com-  American  Press  Association  has  been 
.ny,  Buffalo.  appointed  national  representative  for  the 

Robert  N.  King,  advertising  manager  Baton  Rouge  (La.)  News  and  Arctic 
r  Earl  &  Wilson.  E.  &  W.  collars  and  (R-  L)  Times. 

irts,  has  moved  his  office  from  Troy,  Alcorn-Seymour  Company,  Inc.,  has 
.  Y.,  to  New  York.  been  named  national  representative  in 


Associatea  rress  at  uenver.  Y.,  to  New  York.  been  named  national  representative  in 

Myron  Towsend  from  sporting  staff,  H.  A.  Sass  has  succeeded  the  late  A.  J.  wrestern  territory  for  the  New  York 
Oakland  (Cal.)  Tribune,  to  sporting  start,  gaiigy  as  advertising  manager,  the  Mey-  Staats-Zeitung  Herold. 


re  writer  on  the  old  New  York  Globe,  Washington  (D.  C.)  News. 

'  now  editor  and  publisher  of  the  H.  Rolland  Welch,  from  the  suspended 
Proiklyn  Kings  County  Observer,  a  Houston  (Tex.)  Evening  Post,  to  local 


ercord  Company,  Inc.,  Chicago. 


Guy  S.  Osborn,  Inc.,  has  moved  from 


‘  eckly.  staff,  San  Antonio  News. 

Raymond  Francis  Yates  has  been  ap-  John  Mooney,  from  Hammond  (Ind.) 
'f'med  radio  editor  of  the  New  York  Lake  County  'Times,  to  reportorial  staff, 
ferald -Tribune,  succeeding  Jack  Binns,  Cleveland  Plain  Dealer, 
f'lgned.  Pierce  Munsey,  from  editor,  Wood- 

A  C.  Olmstead,  formerly  editor  of  the  wrard  (Okla.)  Press,  to  staff,  Cisco 
aton  (0.)  Register-Herald,  is  now  con-  (Tex.)  News.  He  is  succeeded  by  R.  L. 
iurting  an  advertising  service  in  Phoenix,  Grimes  of  Oklahoma  City. 

Thomas  Langdon,  from  Laurel  (Miss.) 
Ginton  B.  Stanley  has  resigned  from  Leader,  to  Jackson  (Miss.)  Clarion- 
city  staff  of  the  Buffalo  (N.  Y.)  Ledger. 

^5  to  become  a  bond  salesman.  J.  p.  Ferguson,  from  New  York  Tele- 

Ford  0.  Barker,  head  of  the  flying  Rram,  to  rewrite  staff.  New  York  Daily 
'•Jiadron.  Toledo  Blade,  has  resigned.  News. 

Paul  P.  Foster,  formerly  reference  (Jeorge  Straight,  from  Cleveland  (O.) 

''''•arian  on  the  Youth’s  Companion,  is  News,  to  staff,  Toledo  Blade. 

Boston  Herald-  Lee  W.  Martin,  from  Houston  (Tex.) 
IValsh**^’  the  late  Rodney  Post,  to  local  staff,  San  Antonio 

„  ■  Express. 

-it, "5  -ju  ^’■"’er  A.  P.  op-  Bruce  Cross,  from  San  Antonio  News, 

_  '.  the  Jackson  (Miss.)  News,  to  Austin  (Tex.)  American. 

-  joined  the  News  staff  as  state  Frank  O'Connell,  from  sports  writer. 

p  New  York  Telegram  to  copy  desk,  New 

itaff  D  a ’i  formerly  of  the  city  York  Morning  Telegraph, 

i,,,  ,  Y.)  News,  has  pur-  William  T  Duchaine  from  renorter 

'•X'AdvZ?*  I^»"ville  (liu  C^mmercial-Nei^,  To 

Sanf^a  city  editor,  Marinette  (Wis.)  Eagle- 

){  ?'^'®th.  London  correspondent  Star. 

'  month  in  NewT'  '*  spending  John  B.  Main  from  rewrite  desk, 

Panl  Cm  •  Chicago  Evening  /  merican,  to  editor, 

L.  Morns  a  writer  on  music  for  Manufacturers’  News.  CTiicago. 


Frederic  J.  Haskin 
iiwites  you  to  call  on  Kim 
in  Room  1 07,  at  tKe 
Waldorf  Tavern,  during 
tKe  A.  P.  and  A.  N.  P.  A. 
Conventions. 
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the  Tribune  Building,  Chicago,  to  1618 
London  Guarantee  and  Accident  Building. 
360  North  Michigan  avenue. 

Charles  H.  Eddy  Company,  publishers’ 
representative,  Chicago,  has  moved  from 
122  South  Michigan  avenue  to  666 
Wrigley  building,  410  North  Michigan 
avenue. 

Denver  Rocky  Mountain  News  and 
Times  has  appointed  Ralph  W.  Mitchell 
of  Kansas  City,  Mo.,  its  advertising  rep¬ 
resentative  in  tliat  territory. 

SPECIAL  EDITIONS 

/■’l.ARKSBURG  (W.  Va.)  Telegram, 
^  a  Spring  Fashion  edition,  March  27. 

Topeka  (Kan.)  State  Journal,  a  spe¬ 
cial  Scrapbook  Edition,  March  22,  carry¬ 
ing  the  daily  articles  written  by  Frank 
P.  MacLennan,  publisher,  while  a  mem- 
l)er  of  the  party  of  editors  who  watched 
the  naval  maneuvers  in  Southern  waters 
as  guests  of  the  Navy  Department. 

Macon  (Ga.)  News,’  a  42-page  Peach 
Blossom  Festival  edition,  March  27. 

Rockford  (Ill.)  Morning  Star,  2  14- 
page  Rotary  Convention  edition,  April  4. 

Peoria  (Ill.)  Star,  12-page  supplement 
marking  opening  of  Schradzki  Clothing 
('omi)any’s  new  home,  April  2. 

Springfield  (Ill.)  State  Register,  a  12- 
page  Rotary  Convention  edition,  April  1. 

Onawa  (la.)  Sentinel,  a  60-page  His¬ 
torical  Edition. 


Pittsburgh.  Dale  Schilling  succeeds  Con¬ 
nor  at  Des  Moines. 

Edna  Lee  Booker,  Shanghai  corre¬ 
spondent  of  the  International  News 
Service  is  returning  to  her  home  in  Los 
Angeles  on  vacation. 

Carl  Turner  has  left  the  Kansas  City 
bureau  of  the  International  News  Service 
to  become  manager  of  the  Columbus,  O., 
bureau.  He  is  succeeded  in  Kansas  City 
by  A.  E.  Garvin. 

R.  A.  Thornburgh  has  rejoined  the 
Indianapolis  bureau  of  the  International 
News  Service  after  an  illness. 

Hud.son  Hawley,  Paris  correspondent. 
New  York  Sun,  has  resigned  to  join  the 
Associated  Press  Paris  staff,  effective 
April  15. 

NEW  PLANTS  AND  EQUIPMENT 

TT^.^NCOUVER  (B.  C.)  Province,  in 
’  which  William  Southam  &  Sons  of 
Hamilton,  Ont..  now  liave  controlling  in¬ 
terest,  has  purchased  two  large  buildings 
and  will  convert  them  into  modern 
newspaper  offices.  New  presses  will  be 
installed. 

Lawrence  (Kan.)  Journal-World’s  new 
home  will  be  completed  about  the  latter 
part  of  March. 

Monroe  (La.)  News-Star  has  installetl 
a  Duplex  tubular  press,  with  a  capacity 
of  30,0(X)  copies  per  hour. 


Battle  Creek  (Ind.)  Enquirer-News 
has  purchased  a  site  for  a  new  building. 


CHANGES  OF  OWNERSHIP 

OYRON  F.  BROWN  has  purchased 
the  Belding  (Mich.)  Herald 

Edward  Dodson,  publisher  of  the 
Heflin  (Ala.)  Cleburn  News,  has  sold 
his  interest  to  John  B.  Fitzgerald,  former 
city  editor,  Anni.ston  (Ala.)  Star. 

R.  A.  Franklin  of  the  Bastrop, 
(Tex.)  Advertiser,  has  bought  the  Hol¬ 
land  (Tex.)  Progress. 

Logan  (Utah)  Republican,  tri-weekly, 
has  purchased  the  Logan  Daily  Journal 
and  will  publish  as  the  Journal. 

ASSOCIATIONS 

IV/TINNESOTA  Editorial  Associa- 
tion  has  appointed  W.  P.  Kirk¬ 
wood,  editor  of  the  publications  of 
the  department  of  agriculture.  Univer¬ 
sity  of  Minnesota,  field  secretary. 

Washington  (D.  C.)  Ad  Club  is  con¬ 
ducting  a  “What  -  I  -  Think  -  About 
Washington-Week.”  Prizes  of  $500 
are  to  be  given  for  best  letters  on 
"What  I  Think  About  Washington 
.\dvertising.”  Contest  is  to  continue 
through  April  12. 

Oklahoma  Editorial  Association, 
Group  2,  met  at  Cherokee,  Friday, 


April  11.  Walter  Ferguson, 
homa  City,  was  toastmaster  at  tht' 
nual  banquet.  His  mother,  Mrs.  J 
Ferguson,  widow  of  the  late  Ter- 
ial  Governor  Ferguson,  now  edit« 
the  Watonga  (Okla.)  Republican, 
cussed  “Making  a  Newspaper  Pay' 

Lake  Erie  Press  Association  met 
cently  in  Buffalo.  George  J.  t; 
publisher  of  the  Amherst  B« " 
president  of  the  association;  J. 
Shaw,  field  secretary  of  the  New'' 
State  Press  association;  and  • 
Kellogg,  director  of  the  Empire  i 
School  of  Printing,  spoke. 

Mississippi  Press  Association 
hold  its  annual  convention  at  Me: 
May  20-22,  it  was  decided  at  a  t 
ing  of  the  board  of  governors  he: 
Jackson,  April  5. 

Omaha  Press  Club  had  as  ; 
speaker  former  Senator  Gilbert 
Hitchcock,  owner  of  The  0- 
World-Herald,  at  its  .April  4,  ir: 

Cleveland  Graphic  Arts  Club 
cently  re-elected  James  D.  A.  Ca- 
of  Davis  and  Cannon,  prt; 
George  F.  Buchlcr  was  chosen  , 
president  and  Walter  Husted  trei,. 

Spokane  Advertising  Club 
feature  “Pages  from  the  Book  of 
vertising,”  a  pantomime  pageant 
the  fifth  annual  Animated  Ad  R 
be  given  .April  20  and  21. 


Cleveland  (O.)  Times-Commercial,  a 
40-page  Second  Anniversary  edition, 
March  27. 

Sioux  City  (la.)  Tribune,  a  Rotary 
('lub  edition,  April  3. 

Omaha  (Neb.)  World-Herald,  a  12- 
l>age  Building  Show  section,  March  30. 

('hicago  Daily  Journal,  a  12-page 
annual  rotogravure  Spring  Fashion 
Supplement,  April  3. 


ON  THE  MECHANICAL  SIDE 

r  ESLIE  C.  COFFELT,  formerly  with 
^  the  Metals  Refining  Company  in  New 
York  and  Pennsylvania,  has  joined  the 
Linograph  Company  as  western  Ohio 
representative. 

John  McNaughton  has  been  named 
manager  of  the  Ohio-Michigan  division. 
Publishers  Autocaster  Service  Company. 
Inc.  Harry  S.  Keates  is  representing  this 
company  in  Indiana. 

.Arthur  J.  Charon,  superintendent  of 
the  Salt  Lake  City  Tribune  pressroom, 
recently  celebrated  his  25th  year  in  that 
l>osition. 

PRESS  ASSOCIATION  NOTES 
OYRON  L.  ABERNETHY,  A.  P. 

correspondent  at  Topeka,  Kan.,  has 
l)ecii  transferred  to  the  Louisville.  Kv.. 
bureau,  succeeding  H.  M.  Sheppard  who 
has  been  transferred  to  Chicago  to  re- 
t>lace  O.  L.  Scott,  resigned. 

W’alter  T.  Brown  of  the  Oklahoma 
City  bureau  of  the  A.  P.  has  been  trans¬ 
ferred  to  the  Topeka  bureau. 

International  News  Service  has  opened 
a  new  bureau  at  Tallahassee.  Fla.  G.  D. 
Tyson,  formerly  manager  of  the  Atlanta 
bureau,  has  been  put  in  charge. 

Rolland  Krebs  has  been  transferred 
from  the  International  News  Service 
bureau  at  Chicago  to  the  Washington 
bureau.  He  is  succeeded  in  Chicago  by 
C.  W.  Harris,  Pittsburgh  manager. 
James  (3onnor  Jr.  manager  of  the 
Des  Moines  bureau  has  been  sent  to 


Qfhc 

SALT  LAKE  aXY,  UTAH 

— agriculturists  predict  crops  of 
1924  will  be  far  in  excess  of 
1923. 
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-Past  Seven  Years  . 
1920  1921 


1922 


Daily  Star _ Sunday  Star__  Times  . 


The  Chart  Shows  the 

True  Indianapolis  Situation 


I 


1 

i: 


In  some  cities  the  lead  in  advertising  lineage 
seesaws  back  and  forth  between  two  leaders. 
First  one  is  ahead  and  then  the  other  in  total 
lineage  or  in  hotly  contested  classifications. 

But  look  at  the  situation  in  Indianapolis! 
The  News  not  only  holds  a  dominant  leader¬ 
ship  but  it  is  an  increasing  supremacy.  And 
reflect  that  this  chart  covers  seven  years! 
As  far  as  results  go,  it  might  as  well  have 
extended  back  over  the  whole  fifty-four  years 
of  The  News’  existence,  except  that  several 


newspapers  have  come  and  gone  in  Indian¬ 
apolis  during  those  years. 

Temporary  leads  mean  little.  A  consistent 
increasing,  dominant  leadership  like  this 
means  everything. 

If  The  News  had  not  consistently  and  ever¬ 
lastingly  delivered  superior  resets  to  the 
thousands  of  advertisers  who  have  profitably 
used  its  uncommonly  productive  columns, 
this  impressive  leadership  would  never  have 
been  won.  News  advertisers  testify  to  the 
value  of  its  space  in  dollars. 


The  Indianapolis  News 

New  York  Office  Frank  T.  CaiToll,  Advertising  Manager  Chicago  Ofi«* 

Dan  A.  Carroll  J.  E. 

110  E.  42nd  St.  The  Tower  Wl 
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ANNOUNCEMENT 

A  Swiss  stereotyping  apparatus  is  being 
offered  in  the  United  States  which  casts 
Printing  Plates  from  an  overhead  metal 
pot. 

Contrary  to  modern  American  practice 
its  plates  are  trimmed  and  cooled  by  hand, 
and  are  sent  to  press  without  first  having 
been  reduced  to  uniform  thickness  by 
shaving. 

We  are  nevertheless  making  a  similar 
machine  for  those  who  want  it.  It  is  of 
American  design — by  Henry  A.  Wise 
Wood — and  is  faster,  simpler,  and  more 
easily  handled  than  the  Swiss. 

Its  price  is  $5,000  f.o.b.  cars,  Plainfield, 
New  Jersey. 


Wood  Newspaper  Machinery  Corporation 

501  Fifth  Avenue,  New  York  City 
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FLASHES 

FORESHADOWED  EVENTS 

April  12 — Central  New  Y’ork  Press 

1 

1 

Assn.,  meeting,  Syracuse,  New 

WHAT’S  WHAT  IN  THE  FEATURE  FIELD 


Nothing  unusual  appears  in  the  his 
tory  of  Mr.  Harlan  F.  Stone,  except¬ 
ing  that  he  seems  to  know  a  law  book 
when  he  sees  one. — Detroit  Kews. 

Undeveloped  peoples:  Those  that 
never  have  invented  a  new  poison  gas. 
—Baltimore  Sun. 

Frank  Vanderlip  told  New  York  re¬ 
porters  the  other  day  that  he  had 
nothing  to  say,  and  it  is  believed  that 
somebody  has  been  giving  him  some 
advice. — Clri'elatid  Plain  Dealer. 

Bill  Hays  gets  $822  each  and  every 
day  for  worrying  about  the  movie 
actors.  The  extra  800  is  on  account 
itf  Mabel. — R.  H.  L.  in  the  Chicago 
Tribune. 

Congressional  blocs  are  developing 
“not”  holes. — Washington  Post. 

A  Chicago  agitator  for  one  of  our 
more  improbable  candidates  an¬ 
nounces  he  is  devoting  24  hours  a  day 
to  the  cause  of  his  chief.  Sort  of  an 
all-day  sucker. — Detroit  Xeu's. 

There  is  a  movement  afoot  to  elim¬ 
inate  bill  board  advertisements.  If  a 
certain  condensed  milk  company  joins 
it  how  will  New  Yorkers  know  what 
a  cow  looks  like? — .Vete  York  Herald 
T  ribune. 

Even  if  women  do  have  more  sense  | 
than  men,  you  never  see  a  man  wear¬ 
ing  a  shirt  he  can’t  button  himself. — 
.Miami  (Fla.)  Xcivs-Record. 

It  is  safe  to  predict  that  no  French 
statesman  will  discuss  ideas  of  loan 
cancellation  in  connection  with  money 
advanced  by  J.  P.  Morgan  &  Co. — 
Hattiesburg  (Miss.)  American. 

“More  light  on  the  investigation.” 
craves  the  Topeka  Capital.  Boy,  light 
the  scandalabra. — /•'.  P.  .4.  in  the  Con¬ 
ning  Tower,  New  York  World. 

An  Oregon  citizen  who  hurled  a 
platter  and  a  steak  through  the  plate 
glass  front  of  a  fashionable  restaurant 
was  pretty  tough  himself. — Detroit  News. 

Insane'  asylums  are  reported  filled  to 
overflowing.  The  overflow  may  be  ob¬ 
served  daily  driving  motor  trucks  about 
New  York  streets. — H.  /.  Phillips,  New 
York  5m«. 

Adjusted  compensation  for  dollar-a- 
year  men  may  mean  giving  them  a  few 
mf)re  years. — New  York  Telegram  and 
Mail. 

One  of  the  favorite  colors  this  spring 
is  banana.  Thus  may  a  trifling  song 
sway  the  destinies  of  a  nation. — Detroit 
News. 

Has  the  Young  Idea  learned  yet  that 
there  are  three  branches  of  our  Govern¬ 
ment :  Executive,  Judicial  and  Obstruc¬ 
tive? — J.  K.McGuinness.  New  York  Sun. 

If  they  call  a  man  that  takes  a  drink  a 


Y  ork.  J 

April  14 — .Associated  Press  Ed-  t 

itors  of  Ohio,  meeting.  Middle-  ^ 

ton.  O. 

April  15-16 — New  Y'ork  State  Cir¬ 
culation  Managers  Assn.,  spring  j 

meeting.  Rochester,  N.  Y. 

April  17-21 — Associated  Press  Di-  , 

rectors,  meeting.  New  Y’ork.  J 

April  17-18-19 — Florida  State  Press  I 

Assn.,  Cocoa,  Fla. 

April  18--Southeastem  Nebraska 
Press  Club,  meeting.  Falls  City.  t 

Neb.  I 

April  19 — New  York  Tribune  Staff,  * 

dance.  Hotel  .Astor,  New  Y’ork. 

April  21 — A.  N.  P.  .A.  Advertising 
Bureau  Committee.  Paper  Com-  \ 

mittee,  .Agency  Committee,  and 
Board  of  Directors'  Meeting. 

New  York. 

April  22 — .Associated  Press.  Annual 
Meeting,  Waldorf-Astoria,  New  ' 

Y’ork. 

April  22 — Southern  Newspaper 
Publishers  .Assn.,  banquet  of  ' 

Board  of  Directors  and  Commit¬ 
tee  Chairmen,  Hotel  Vanderbilt, 

New  York. 

April  23-23 — -.A.  N.  P.  A.,  annual 
convention,  Waldorf  •  .Astoria. 

New  York. 

.April  24--North  .American  News¬ 
paper  Alliance,  Lotos  Club,  New 
York. 

April  25-26 — .American  Society  of 
Newspaper  Editors,  Ritz-Carlton, 
.Xtlantic  City. 

-April  26 — Pasadena  Press  Club, 
gridiron  dinner,  Pasadena. 

scoftlaw.  what  would  you  call  Secretary 
Fall? — Baton  Rouge  (La.)  News. 

Now  that  Station  KDKA,  Pittsburgh, 
has  managed  to  broadcast  heartlieats  to 
Great  Britain,  international  amity  should 
be  easy. — New  York  World. 

Three  Stations  to  Broadcast  Coolidge 

The  speech  of  President  Coolidge,  given 
at  the  .Associated  Press  luncheon.  Wal- 
dorf-.Astoria,  New  York.  April  22,  will 
be  broadcast  by  stations  WJZ,  New  York, 
and  WGY’,  Schenectady,  operated  by  the 
Radio  Corporation  of  .America,  and 
W’E.AF,  New  Y’ork,  operated  by  the 
.American  Telephone  and  Telegraph  Com¬ 
pany.  Arrangements  are  being  made  to 
relay  the  speech,  making  it  available  to 
other  sections  of  the  country. 

Stock  Exchange  Invites  A.  P.  Editors 

Delegates  to  the  A.  P.  convention  in 
New  York  have  been  invited  by  Jason 
Westerfield,  right  hand  man  of  Seymour 
Cromwell,  president.  New  York  Stock 
Exchange,  to  attend  lunch  at  the  Ex¬ 
change,  .April  21. 


piNLEY  PETER  DUNNE  is  reviv- 
ing  his  “Mr.  Dooley”  for  the  Bell 
Svndicate,  New  Y’ork.  Syndication  starts 
M'av  18. 


NFi.A  Service  announces  the  opening  of 
its  new  southwestern  bureau  at  Houston, 
Tex.  Elmer  Roessner,  former  city  editor 
of  the  San  Francisco  Daily  News  and 
San  Francisco  Bulletin,  has  l)cen  ap¬ 
pointed  manager. 

Jay  Jerome  Williams,  sales  manager  of 
the  Bell  Syndicate,  New  Y'ork,  expects 
to  return  to  New  York  next  week  from  a 
business  trip  to  the  Pacific  Coast. 

Roy  Crane,  cartoonist,  is  drawing  a 
new  comic  strip  for  NE.A  Service,  called 
“Washington  "Tubbs  II.” 

Charles  .A.  Dochez,  news  e<litor.  New 
Y’ork  News  Bureau  Association,  has  been 
elcctecl  a  director  of  the  association. 

Fontaine  Fox.  cartoonist,  is  drawing  a 
color  page  for  Sunday  newspapers  called 
“Toonerville  Folks”  to  start  May  4.  for 
the  Bell  Syndic.ate,  New  Y’ork. 

North  .American  Newspaper  Alliance 
plans  a  dinner  to  be  given  at  the  Lotos 
Club,  New  Y'ork,  April  24.  George  E. 
Miller,  president,  will  preside.  There 
will  be  no  speeches.  Annual  meeting  of 
the  .Alliance  is  set  for  April  24  at  the 
W’aldorf- Astoria. 


Loring  Pickering,  general  maiJ 
North  .American  New.spaper  .Alliimo^ 
returne<l  to  New  Y’ork  from  a  ir^ 
Havana,  Cuba. 

Within  a  month.  King  Feature  S] 
cate  will  start  syndication  to  iiewspl; 
of  the  “Best  Laugh  Stories"  writta 
leading  humorists  of  the  country.  S'- 
were  contributed  in  a  contest  stajs;' 
the  syndicate,  which  offers  5'S,ijii 
prizes.  Readers  will  decide  the  wir, 

Heartt  President  of  Albany  Dd 

.A  trust  mortgage  filed  in  the  c  _ 
clerk’s  office  at  .-Albany,  N.  Y'.,  t.i!l 
the  sale  of  the  .Albany  Times-Un: 
Martin  H.  (Jlynn  to  W.  R.  Hears 
week  listerl  Mr.  Hearst  as  iircsidt 
the  Evening  Union  Company,  hr 
Kane  was  named  secretary. 

Rogers  Plans  N.  Y.  Daily 

Jason  Rogers,  publisher  of  the 
Y’ork  Globe  before  it  was  sold  to  ■ 
Munsey,  plans  publication  of  a  net 
Y’ork  evening  newspairer.  He  is 
ready  yet  to  announce  the  date.  !■; 
is  now  editor  of  “.-Advertisers’  Wo', 
trade  journal,  the  first  of  which 
last  January. 

New  Southern  Daily 

Hattiesburg  (Miss.)  Herald  e 
name  of  a  seven-day  morning  rt  i- 
which  made  its  aiqiearance  last  y 
It  is  owne<l  and  editeri  by  Ben  - 
Dever. 


391,887 


MOST  NEWS 

The  largest  morning  daily  circnlation 
in  Pittsburgh 

epittaburQli  Post 

MORNING  AND  SUNDAY 

Daily  Circulation. .  .118,000 
Sunday  Circulation.. .  .175,000 
Blainlicr  A.  B.  C. 


Average  net  paid 
sale,  daily  and  Sun¬ 
day  editions,  of  The 
New  York  Times  as 
reported  to  the  Post 
Office  Department 
for  the  six  months 
ended  March  31 . . . 


378,174 


Average  net  paid  sale, 
daily  and  Sunday 
editions,  of  The 
New  York  Times 
for  the  month  of 

March  . 391,887 


Used  One  Series 
Wants  Another 


The  Camden.  N.  J.,  Post-Telegram  has 
been  using  Series  No.  4  of  church  advertise¬ 
ments  issued  by  the  Associated  Advertising 
Clubs,  and  now  asks  for  Series  3  to  continue 
the  page  a  Aveek  which  the  paper  has  been 
running  on  behalf  of  all  the  churches  in  and 
around  Camden. 

Business  men  of  the  city  pay  for  the  page. 
The  copy  costs  that  paper  less  than  30  cents 
a  week.  This  gives  exclusive  use  in  the  city, 

Church  advertising  in  your  city  is  worthy 
of  study — and  cultivation.  Often  a  campaign 
can  be  sold  more  easily  if  tested  copy  is  avail¬ 
able.  Series  No.  3  has  been  used  by  papers  io 
all  parts  of  the  United  States  and  Canada  in 
communities  in  which  religious  beliefs  vary. 
These  ads  urge  people  to  attend  the  churdf 
of  their  choice  as  a  benefit  to  the  individual 
and  the  community. 

Proofs  on  request  to  Herbert  H.  Smith,  518 
Witherspoon  Bldg.,  Philadelphia. 

CHURCH  ADVERTISING  DEPARTMENT 

A.  A.  C.  W. 

Dr.  Christian  F.  Reisner,  President,  701  West  177th  St.,  New  Ysd 


Associated  Advertising  fb/jHr 
383  Madison  Ave.  ' 


Clubs  of  the  WorU 
New  York  City 
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radio  firms  using  newspaper  space 

AND  THEIR  AGENCIES 


1X)LL0WING  is  a  list  of  radio  concerns  which  have  been  advertising 
f  papers,  with  their  agency  connections : 


in  news- 


Firm  Name 


Aceno' 


Chicago: 

Bregstone  Radio  Co . •  • . Cruttenden  &  Eger 

Bremer-Tully  Mfg.  Co . Shuman-Haws  Adv.  Co. 

Buell  Manufacturing  Co . Osten  Advertising  Corp. 

Qjicago  Radio  Apparatus  Co. . Cruttenden  &  Eger 

Electrical  Research  Laboratories . Qiarles  H.  Fuller  Co. 

The  Garod  Corporation . Bertram  May  Adv.  Agency 

Grigsby-Grunow- Hinds  Company . Porter-Eastman-Byme  Co. 

Howard  Radio  Products  Co . Shuman-Haws  Advertising  Co. 

Lane  Manufacturing  Co . Direct 

LJierty  Transformer  Co . . Cruttenden  &  Eger 

Mitchell  Blair  Co . Direct 

Ptostiehl  Radio  Service . Direct 

H.  G.  Saal  Co . Sehl  Advertising  Agency 

Stromberg-Carlson  Mfg.  Co . Lyddon  &  Hanford,  New  York 

Telephone  Maintenance  Co . R.  -A.  Mathews  Co. 

Walbert  Manufacturing  Co . Cruttenden  &  Eger 

Walnart  Electrical  Mfg.  Co . Shuman-Haws  Adv.  Co. 

Winkler-Reichman  Co . . N.  W.  Ayer  &  Son 

|.\tchi'"N,  K.\n.; 

Steinite  Laboratories . \\ .  B.  Finney  Adv.  Co. 

|[)tTRniT.  Mich.: 

Jewett  Radio  &  Phonograph  Co . Power,  Alexander  &  Jenkins 

IOr^np  Rapids,  Mich.: 

Michigan  Radio  Company . Shuman-Haws  Advertising  Co. 

IMinnfaii  MS.  Minn.: 

Cutting  &  Washington  Radio  Corp . Reinecke-Ellis  Company 

IKansa?  City: 

Universal  Radio  Sales  Co . . Direct 

|St  Louis  : 

Colin  B.  Kennedy  Co . .\nfengcr-Jacobson  Co. 

CrxciNNATi : 

Crosley  Radio  Corp . Sehl  Advertising  Agency 

I\TXANIi; 

Sterling  Manufacturing  Co . Direct 

Milwaukee  : 

Allen  Bradley  Co.. . H.  Fensholt 

Central  Radio  Laboratories . George  J.  Kirkgasser  Co. 

Cutler-Hammer  Mfg.  Co . George  J.  Kirkgasser  Co. 

llisc  ^Ll.A^•FO^S  : 

Acorn  Radio  Company . Barnard  .Advertising  Agency 

[Airway  Radio  Corporation . . Fred  M.  Randall  Co. 

Leon  i.ambert  Co . Besack- Sands  Advertising  Co. 

j  Long  Distance  Crystal  Co . Henry  B.  Flarsheim  Co. 

Siffl^ex  Radio. . . I>irect 


SNODGRASS  TO  WASHINGTON 

I'niuferred  from  Milwaukee  to  Publish 
Hearst’s  Morning  Herald 

Rhey  T.  Snodg^rass,  former  publisher 
the  Milwaukee  (Wis.)  Wisconsin 
Kews  and  Telegram,  owned  by  W.  R. 

Hearst,  has  been 
appointed  pub¬ 
lisher  of  the 
Washington  (D. 
C.)  Herald  . 

G.  Logan  Payne 
who  has  been 
publisher  of  both 
the  Washington 
Times  and  the 
Herald  since  their 
acquirement  by 
Mr.  Hearst,  will 
devote  his  entire 
attention  to  the 
Times. 

Prior  to  going 
t  o  Milwaukee, 


held  in  New  York  this  week.  Date  of 
the  convention  is  October  14,  15  and  16. 


Coast  Daily  Sued  for  $10,000 

Suit  for  $10,000  has  been  filed  against 
the  Eugene  (Ore.)  Register  by  Fred 
Withrow  who  says  that  the  Register  re¬ 
ferred  to  him  erroneously  as  a  “convicted 
bootlegger.” 


Dallas  News  Opens  Mexico  Bureau 

Dallas  (Tex.)  News  this  week  opened 
a  new  bureau  in  Mexico  City  with  Grorge 
W.  Wythe  in  charge. 


T.  Srodciass 


ft-  Snodgrass  was  connected  with  the 
^'"TPolitan  Magazine  in  New  York 
<  vt  was  New  York  manager 

N'  .W.  Ayer  &  Sons, 
ril*  ®*^°**uced  himself  to  Washington 
T.!^.  ^  "'formal  dinner  to  the  editorial 
he  h"^1  advertising  .staff  of 


_^A.A.A.  to  Meet  in  Chicago 

was  chosen  as  the  site  for  the 
^^^^vention  of  the  American  Asso- 
Advertising  Agencies  at  the 
meeting  of  the  executive  board 


T^OBODY  can 
^  ^  stay  long  in 
Texas  without  real¬ 
izing  that  The  ’ 
Dallas  News  is  con¬ 
siderably  more  than 
a  city  newspaper. 

THE  DALLAS 
MORNING  NEWS 

Supreme  in  Texas 


When  YouThink 
of  the  Altoona  Field 
IFs  the  Mirror 


^OR,  Mr.  Space  Buyer,  the  Altoona 
field  and  the  Mirror  are  synon¬ 
ymous.  One  might  just  as  well  try 
to  separate  the  moon  from  the  stars 
as  to  separate  this  great  industrial  bee-hive 
from  its  favorite  newspaper,  the  Altoona 
Mirror. 

Altoona  is  a  city  of  home  owners,  the 
brains  and  sinew  of  the  greatest  railroad 
shops  in  the  world.  Its  future  is  assured, 
millions  are  being  spent  here  by  the 
Pennsylvania  Railroad  Company  in  an 
expansion  program,  thousands  more  men 
will  be  added  to  its  pay-rolls,  and  now 
Mr.  Manufacturer,  is  the  opportune  time 
to  put  your  product  across  if  you  have 
the  same  confidence  in  the  Mirror  that 
its  readers  have. 

Altoona’s  suburban  field  includes  rich 
agricultural  sections,  much  of  it  under¬ 
laid  with  great  veins  of  bituminous  coal, 
thriving  towns  and  villages,  all  dotted  with 
diversified  industries  that  go  to  make  a 
happy  and  prosperous  people  with  money 
to  spend  on  life’s  comforts. 

To  All  These  the  “Altoona  Mirror” 
Is  the  Source  of  Trade  Information 
BECAUSE 

The  Mirror  goes  into  practically  all 
of  the  homes  in  Altoona  and  vicinity 

Circulation  Almost 
27,000  Daily 

A.  B.  C.  STATEMENT— BUSINESS  DIRECT 

The  Mirror  Printing  Co. 

Publishers 
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INTERNATIONAL  PAPER 
SHOWS  BIG  GAINS 


Preudeift  Dodge  Reports  $3,809,540 
Profit  in  1923  Compared  With  a 
Book  Loss  of  $7,572,300 
for  1922 


International  Paper  Company  showed  a 
net  gain  for  the  fiscal  year  1923  ot  $3,- 
809,540.55,  compared  with  a  book  loss  of 
$7,572,390,  in  the  previous  year.  This 
1922  loss  was  due  in  part  to  adjustment 
of  pulpwood  inventories.  The  company 
produced  in  1923,  according  to  the  annual 
report  of  President  P.  T.  Dodge,  537,927 
tons  of  paper,  of  which  352,518  tons  were 
newsprint. 

Growing  proportions  of  the  higher 
grade  papers  in  the  company's  produc¬ 
tion  were  attributed  by  Mr.  D<^ge  to 
the  low  prices  quoted  for  foregin  news¬ 
print,  increasing  cost  of  wood  and 
freights,  and  lack  of  tariff  protection  for 
newsprint  manufactured  in  the  United 
States. 

Total  newsprint  moduction  in  the 
United  States,  Mr.  Dodge  states,  was 
1,485,000  tons  in  1923,  the  International 
share  being  approximately  25  per  cent. 
Canadian  production  in  1923  was  1,263,- 
000  tons,  of  which  more  than  80  per  cent 
entered  the  United  States,  duty  free.  Mr. 
Dodge  again  refers  to  the  Canadian  pro¬ 
hibition  of  exports  of  wood  cut  from 
Crown  Lands  of  several  provinces  in 
which  American  mills  have  large  invest¬ 
ments,  calling  it  a  “gross  injustice.” 

“A  still  greater  danger  menacing  the 
mills  of  our  country  is  the  proposal  now 
under  consideration  in  Canada  to  pro¬ 
hibit  the  export  of  pulpwood  to  the 
United  States  from  privately  owned 
lands,”  he  adds. 

Later  in  the  report  it  is  stated  that 
“owing  to  free  trade  conditions  and  the 
failure  of  the  American  government  to 
protect  the  industry  or  assist  in  obtaining 
a  recc^ition  of  our  equitable  rights  in 
Canadian  wood,  any  future  extension  of 
the  company’s  newsprint  mills  will  prob¬ 
ably  be  in  Canada,  where  the  company 
not  only  possesses  vast  holdings,  but  also 
extensive  water  powers  and  the  riglit  to 
a  large  additional  amount  of  electric 
power  at  a  low  price  under  an  existing 
contract  with  a  Canadian  public  service 
corporation." 

The  Three  Rivers  mill,  in  Quebec,  was 
designed  for  a  normal  production  of  240 
tons  a  day  when  it  opmed  about  a  year 
ago.  It  is  now  producing  310  tons  daily, 
“as  cheaply  as  any  other  mill  in  North 
America."  The  company  controls  2,700 
square  miles  of  timber  limits  behind  this 
mill. 

Consumption  of  wood  in  1923  amounted 
to  692,400  cords,  at  an  average  cost  de¬ 
livered  of  $18.75  per  cord,  compared  with 
$9.86  per  cord  in  1912.  Because  of  the 
volume  of  wood  now  in  hand,  cutting 
operations  will  be  greatly  reduced  during 
1924,  the  report  states. 

Woodland  holdings  of  the  company 
now  comprise  1,639,000  acres  owned  in 
fee  and  control  of  2,875,000  acres  of 
crown  and  leased  lands  in  Canada. 


P'orestry  operations  are  carried  on  care¬ 
fully  and  scientifically,  the  report  de¬ 
clares,  care  being  taken  to  leave  the 
young  timber  which  seeds  the  land  and 
retains  the  snow.  This  protects  the  young 
plants  from  freezing  and  also  prevents  de¬ 
structive  floods.  New  lands  have  been 
obtained  within  the  United  States  since 
the  close  of  the  fiscal  year,  Mr,  Dodge 
reports. 

Federal  reforestation,  carried  on  along 
sane  and  profitable  lines,  is  hampered  by 
“absurdly  inadequate”  appropriations,  the 
report  goes  on,  adding  that  the  annual 
appropriation  of  an  amount  equal  to  the 
cost  of  <Mie  battleship  would  bring  results 
of  vast  national  benefit. 

Gross  revenues  of  the  company  and 
subsidiaries  for  the  year  were  ^,074,- 
577.33.  Depreciation  was  charged  at 
$3,144,737.55,  a  total  for  this  account  of 
$17,000,000  since  1913. 

Interest  on  bonds  totaled  $962,799.23 
and  reserve  for  taxes  was  $157,500, 
leaving  net  revenues  of  $3,809,540.55. 
Dividends  on  preferred  stock  totaled 
$1,500,000.  The  year’s  addition  to  sur¬ 


plus  accemnt  was  $2,309,540.55,  making 
the  total  surplus  $17,112,330.25. 


Oregon  Editor’s  Operation  Falsi 


OBITUARY 


pEORGE  W.  SMITH,  68,  editor 
publisher  of  the  Columbia  (Ill.)  1 


and 

Star, 


died  in  a  St.  Louis  hospital  April  5,  after 
a  long  illness.  He  had  been  engaged  in 
newspaper  work  for  more  titan  50  years. 

(jEorce  W.  Morey,  77,  former  librarian 
of  the  Minneapolis  (Minn.)  Journal,  died 
last  week. 

JuDSON  I.  Wood,  formerly  editor  of 
the  Gardner  (Mass.)  Journal,  died  April 
3. 

Andrew  M.  Blair,  55,  editor  of  the 
Duquesne  (Pa.)  Times-Observer  died  at 
his  home,  April  4. 

George  F.  Rowley,  67,  associated  with 
his  son  F.  P,  Rowley  in  the  publication 
of  the  Turner  (Ore.)  Tribune,  died 
Amil  1. 

Edward  Batcheller  Long,  83,  pub¬ 
lisher  for  more  than  50  years  of  the 
White  Plains  (N.  Y.)  Westchester  News, 
died  March  31  at  his  home. 


Charles  H.  Fisher,  59,  editor  and  pi- 
owner  of  the  Eugene  (Ore.)  D,j 
Guard,  died  in  a  Eugene  hospital  .^prj 
5,  fbllowing  an  oMration  for  appindicrb 
Mr.  Fisher  was  formerly  puliliMier  of  t» 
Salem  (Ore.)  Capital  Journal,  and  priy 
to  that  ownM  and  edited  newspaper) ; 
Roseburg,  Ore.,  and  Boise,  Idaho. 


Duplex  PreM  Opena  Chicago  Ofia 


Duplex  Printing  Press  Company  laj 
opened  a  new  branch  office  on  the  M 
floor  of  the  Temple  Building,  WashiaL 
ton  and  Clark  streets.  Charles  S.  Broiil 
who  has  been  with  the  Duplex  CompJ 
since  1908,  is  manager.  " 


Graaty’s  Eatate  Totala  $60,000 

Charles  H.  Grasty,  editorial  tor* 
spondent  of  the  New  York  Tima  a 
Europe  at  the  time  of  his  death  in  ul 
don,  Jan.  19,  1924,  left  an  estate  of  Jg' 
000,  according  to  the  petition  filed  by  a 
widow  in  Washington,  D.  C.,  last  wca 


i.00  langclee  Ctmts 


The  only  great  morning 
newspaper  in  the  Pacific 
Southwest  whose  owner¬ 
ship,  control,  direction 
and  whole  interests  are  in 
the  territory  which  it 
serves. 
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Study  the  chart  above.  It  proves 
conclusively  that  men  with  goods  or 
service  to  sell  recognize  the  So0tan 
Eurning  Srannrript  as  the  indispen¬ 
sable  ally  of  succes^ul  business. 


What  underlies  this  phenomenal  com¬ 
parative  showing?  DISCRIMINATION! 


Note  the  last  three  years!  When 
business  is  fighting  for  survival,  when 
every  dollar  must  do  double  duty,  see 
how  the  Transcript  volume  holds  up! 


No  longer  do  advertisers  buy  simply 
circulation.  They  insist  on — Buying 
Power.  They  choose  the  paper  whoa 
readers  are  in  that  happy  class  whose 
buying  is  steady,  whose  incomes  put 
them  beyond  the  reaches  of  depression, 
whose  buying  does  not  fail  the  mer¬ 
chant  when  he  needs  it  most. 


Compare  the  rate  of  jgrowth — 
observe  that  advertising  in  the  Soaton 
Surning  Sranarri|it  has  increased  at 
an  emphatically  higher  rate. 


Soafon  llurning  Sranarrlgit  readers 
represent  an  unequalled  concentration 
of  buying  power — and  advertisers  are 
proving  that  they  know  it. 


Charles  H.  Eddy  Co. 
New  York 
Boston 
Chicago 


jSoston  PbenAng  franscript 

Highest  Ratio  of  BUYERS  to  Readers 
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GROWTH  OF  MANUFACTURES 


The  Southern  States  are  now  pass¬ 
ing  through  an  era  of  great  industrial 
development.  For  many  years,  con¬ 
sidered  a  purely  agricultural  section, 
the  South  is  now  developing  its  nat¬ 
ural  resources  and  is  preparing  to 
meet  modern  industrial  conditions  in 
a  most  progressive  spirit. 


The  industrial  future  of  the  South, 
from  a  banking  standpoint,  is  fully  as¬ 
sured  as  far  as  meritorious  and  bona- 
fide  enterprises  are  concerned. 


The  banks  of  the  South  fully  realize 
as  do  the  leaders  in  business  circles 
that  the  future  of  her  industrial 
growth  depends  primarily  upon  en¬ 
couragement  given,  public  service  fa-  - 
cilities  afforded  and  banking  credits 
extended  to  enterprises. 


With  this  viewpoint  before  them 
the  banks  of  the  South  are  fully  alive 
tQ  the  situation. 


Southern  industrial  leaders  and 
bankers  have  drawn  outside  capital 
into  textile  mills,  shoe  factories,  chem¬ 
ical  works,  oil  refineries,  fertilizer 
plants  and  numerous  other  enter¬ 
prises. 


With  this  industrial  growth,  the 
South  is  a  fertile  and  profitable  mar¬ 
ket  for  national  advertisers  to  capture, 
who  will  tell  by  advertising  in  the 
daily  newspapers  what  they  have  and 
where  to  get  it. 


These  dailies  are  home  papers.  Get 
your  product  asked  for  by  name. 
This  list  will  do  it  for  you. 
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XXrV — LONG  BE^CH — Another  California  Wonder 

By  HARRY  R.  DRUMMOND 


I  ONG  BEACH,  Cal.,  2J  miles  from 
^  Sixth  and  Main  streets,  Los  Angeles, 
and  just  across  the  street  from  the  sea¬ 
port  of  Los  Angeles  (which  was  formerly 
San  Pedro)  is  another  of  those  wonder 
cities  of  Southern  California. 

Before  it  was  “improved”  Long  Beach 
had  everything  God  could  give  it.  An 
ideal  location,  a  wonderful  climate,  a 
marvelous  beach,  sunshine,  good  air — all 
the  natural  advantages  Divine  wisdom 
could  place  in  any  one  spot. 

The  natural  advantages  of  Long  Beach 
rival  those  of  Atlantic  City,  Palm  Beach, 
or  even  the  beauties  asscribed  to  the 
kiviera  by  those  who  have  been  there — 
that  is  before  man  took  a  hand  in  things 
and  “improved”  the  place. 

The  original  improvements  were  made 
by  the  old  settlers  who,  back  home, 
drove  to  town  on  Saturdays  and  had  a 
lielluva  time  watching  the  trains  go 

through.  .  .  II 

The  beautiful  beach  has  a  board  walk 
—oil  such  a  board  walk.  Wide  enough 
for  four  people!  There  are  two  fairly 
good  looking  resort  hotels — and  there 
are  “Shoot  the  Chutes."  “Scenic  Railway" 
and  other  fine  10  cent  amusements  w'hich 
make  Long  Beach  a  fair  rival  for  Venice, 
which  is  a  rather  pitiful  imitation  of 
Coney  Island. 

Many  of  the  present  leading  citizens 
of  Long  Beach  realize  this,  and  it  is  said 
that  many  good  people  are  very  devout, 
praying  every  now'  and  then  for  fire  from 
heaven,  or  hell  fire,  or  almost  any  kind 
of  tire  to  happen  along  and  wipe  these 
places  out,  furnishing  an  excuse  for  the 
rdmilding  of  tlie  waterfront  part  of 
Ixjitg  Beach  into  a  thing  of  beauty  and 
a  joy  forever. 

Even  in  Southern  California  people 
sometimes  die  of  old  age,  and  eventually 
the  town  will  fall  into  the  hands  of 
younger  men,  men  of  vision  who  will 
turn  the  (lenny  arcade  into  a  resort  that 
will  give  the  money  spending  tourist 
an  excuse  for  visiting  it. 

In  the  mean  time,  however.  Long 
Beach,  despite  its  old  timers,  has  de¬ 
veloped,  and  is  rapidly  expai^ing  into  a 
business  proposition  that  bids  fair  to 
make  the  resort  idea  one  of  more  or 
less  iiKlifference,  commercially  speaking, 
and  one  which,  eventually  will  be  con¬ 
verted  merely  as  a  matter  of  local  pride. 

Do  not  glean  from  these  remarks  that 
there  is  no  tourist  business  in  Long 
Beach.  There  is  a  lot  of  tourist  business 
—people  of  the  good,  sturdy,  middle  west¬ 
ern  type ;  people  who  have  money  when 
they  arrive,  and  who  still  have  most  of 
that  same  money  when  they  depart ; 
people  who  pride  themselves  on  their 
ability  to  travel  economically  and  firmly 
believe  that  it  is  sinful  to  buy  a  meal  for 
$2.50  when  one  may  l)e  satisfied  for  75 
cents. 

Being  so  close  to  Los  Angeles  helps 
Long  Beach.  Citizens  of  I>os  .\ngeles 
living  in  the  suburbs — such  as  San  Pedro 
and  Wilmington,  are  23  miles  away  from 
the  retail  part  of  Los  Angeles,  and  it 
costs  85  cents  to  go  to  the  store — the 
same  as  it  costs  from  Long  Beach — but 
these  Angelicans  may  go  to  Long  Beach 
in  a  very  few  minutes,  and  for  5  cents, 
so  Long  Beach  gets  quite  a  bit  of  Los 
Angeles  trade. 

In  1920  Long  Beach  produced  55,593 
people  for  Uncle  Sam’s  Census  hounds 
to  count,  and  now — well,  you  know  how 
it  is  in  California.  At  this  time  nearly 
half  way  between  the  last  “official” 
census  and  the  next  "official”  count.  Long 
Beach  being  so  close  to  Los  Angeles, 
admits  that  there  are  not'  many  more 
than  100,000  permanent  residents. 

The  inner  harbor  at  Los  Angeles  has 
been  selected  hy  the  Dollar  Steamship 


Company  and  the  United  Fruit  Company 
for  a  steamship  terminal,  which  is  to 
be  erected  at  the  cost  of  $5,000,000. 

In  addition  to  this  the  Pacific  Steel 
Company  has  already  paid  $1,000,000  for 
property  on  Long  Beach  Harbor,  on 
which  they  propose  erecting  immense 
steel  mills. 

These  two  projects  are  mentioned  to 
indicate  how  Long  Beach  is  progressing, 
commercially. 

At  present  Long  Beach  has  246  manu¬ 
facturing  plants,  employing  7,850  people 
who  draw  $9^,000  every  month  and 
spend  most  of  it  in  Long  Beach. 

These  industries  represent  an  invest¬ 
ment  of  $25,800,000  and  produce  $27,- 
000,000  worth  of  goods  annually. 

During  1923  there  were  32  new  indus¬ 
tries  started. 

East  Long  Beach,  North  Long  Beach, 
V’irginia  City,  together  with  those 
points  of  Los  Angeles  formerly  known 
as  Wilmington  and  San  Pedro  are  all 
included  in  the  trading  territory  of  Long 
Beach  and  collectively  support  1,200 
retail  establishments  —  distributors  of 
merchandise. 

Buffum’s  Department  Store,  the  larg¬ 
est  and  best  in  the  city,  does  some 
S3,(X)0.000  annually.  The  Cash  Store, 
the  .Army  and  Navy  Store,  each  do 
approximately  $1,500,(XX)  and  Marti’s, 
\\  all’s  and  the  EmiKtrium  each  do 
close  to  $1,000,000,  making  more  than 
$8,000,000  collectively. 

There  are  20,000  dwellings  in  Long 
Beach  and  they  are  being  built  rapidly. 
Obviously,  with  the  great  influx  of 
people  who  work  for  their  living  there 
must  be  increased  housing. 

f)ne  of  the  really  pleasing  features  of 
I-ong  Beach  is  the  great  number  of 
tremendously  pretty  homes.  They  are, 
for  the  most  part,  comparatively  new, 
and  especially  those  facing  the  ocean  are 
veritable  dreams  of  homes  —  moilern, 
substantial,  artistic  and  homey. 

Long  Beach  retail  stores,  Buffum’s, 
Marti’s  and  the  Cash  Store,  are  all 
building  new  stores— and  will  practically 
double  the  floor  space  within  the  next 
year.  This  is  an  indication  of  good  busi¬ 
ness,  of  substantial  business — of  growing 
business,  and  one  merchant  told  the 
writer  that,  while  he  is  doubling  his  floor 
space,  the  business  will  have  outgrown 
the  new  plant  by  the  time  it  is 
completed. 

Do  not  get  the  idea  from  this  yarn  that 
all  the  Long  Beachers  are  old  timers. 
They  are  far  from  it,  but  most  of  the 
choicest  real  estate— the  part  that  nature 
intended  for  pure  beauty— for  appoint¬ 
ment,  is  owned  by  the  old  fellows — while 
newer  ones — the  hustlers,  (and  they  are 
legion)  must  wait  their  time  in  patience 
until  they  can  get  hold  of  it. 

Meantime  they  are  making  the  best  of 
their  opportunities,  and  when  the  fire 
does  sweep  the  joke  “resort”  section  that 
will  be  about  all  that  will  have  to  be 
Inbuilt  to  make  Long  Beach  the  .Atlantic 
City  of  the  Pacific  Coast. 


Washington  Post  Offers  Insurance 

W^ashington  (D.  C.)  Post  announced 
-April  6,  the  establishment  of  an  insur¬ 
ance  department  for  subscribers.  Under 
one  group  a  $500  life  jwlicy  is  offered 
for  a  small  fee  in  addition  to  the  price 
of  an  annual  subscription.  A  $2,500  ac¬ 
cident  insurance  is  offered  free  to  daily 
and  Sunday  subscribers  for  a  year.  Ar¬ 
rangements  were  made  between  the  Post 
and  the  Gem  City  Life  Insurance  Com¬ 
pany,  Davton.  O.,  and  the  Inter-Ocean 
(  asnalty  (  ompany  of  Cincinnati. 


Long  Beach 

I  CALIFORNIA. 

I  a  city  of  more  than 

I  125,000 

^.lONG  Beach 

II  .Press. 

wim  a  circulation 
.of  2^,000,  is  the . 
leadu^  paper  in  this 
pros]^rous  field 

141.670,200 

lines  of  advertising 
carried  during 

1923 

the  greater  lineage 
of  any  paper  inLong 
Beach  during  the  year 

these  lineage  figures 
are  talten  from  me 
records. of  DeLisser 
Bros..nationally  Known 
auditors,  32  court  st 
Brooklyn ,  New  Yorh. 

•a  gain  over  1922  of 
3.464,138  lines 

an  average  of  more 
than  one  million  lines 
per  month  ranks  The 
Press  among  die 
leading  newspapers 
of  the  country 

advertising  rate 
.07  per  line 

write  for  interesting 
booklet  Long  Beach 

sent  free  on  rcQuest 

fiepresenta-tives 

Cl.i  arles  E.  Miller 
225  Fifth  Ave.  New  York  City 

_  W.H.StockwcU 
Peoples  Gas  BWg.  Chicago 

_  M.c.Mogensen  fe^co. 


Seatne 

Francisco 


1 


Editor  &  Publisher  for  April  12,  1924 


33 


TIPS  FOR  AD  MANAGERS 


Ayer  A  Son,  300  Chestnut  street, 
hka'idflphi*.  Sending  out  18  inches,  to  run 
*Ttijnes  for  Dethol  Manufacturmg  Company. 
Ilbtm*  yearly  contracts  for  F.  A.  D.  Andrea, 

*  (Fada  Radio). 

Advertising  Ageni^,  Inc.,  350  Madison 
Xew  York.  Making  contracts  for  the 
lidated  Cigar  Corporation, 
tunw*  A  Richardson,  19  West  44th  street, 

IVj,  York.  Making  2,000-line  contracts  for 
»or  Stove  Company. 

Batten  Company,  383  Madison  ave- 
New  York.  Placing  account  for  Per- 
t  "(impany,  440  4th  avenue.  New  York. 

A  Harvey,  Hearst  Bldg.,  Chicago, 
liCi  100  lines  once  a  month  in  April,  May 
ud  June  for  Gage  Brothers  (hats). 

Ca^U-Ewald  Company,  General  Motors 
IbUc  Detroit.  Making  lO.OOD-line  contracts 
*  lieneral  Motors  Corporation. 

Cabs  Agency,  Grand  Central  Terminal. 

York.  Sending  out  18-inch  orders  to  run, 

'  times  for  the  Remington  Typewriter  Chm- 

Chunbers  Agency,  339  Carondelet  street, 
m  Orleans.  Making  3,000-line  contracts  for 
JlcCormick’s  Beauty  Cream. 

Ndsen  Chesman  A  Co.,  500  North  Dearborn 
CTct.  Qiicago.  Sending  out  orders  on 
FjtTtdiie  (Cummer  Products  Ompnny.  Oeye- 
ii  0.)  and  preparing  newspaper  campaign 
Van  Blatz  Brewing  Company,  St.  Louis, 
branch  office.  Sending  out  S2-time 

;:s  for  A.  H.  Lewis  Medicine  Chmpany. 

E.  H.  Clarke  Advertising  Agency,  28  East 
ijtl-'n  Boulevard.  Chicago.  Preparing 
f  lu'rs  on  Humphrey  Heater  Company. 
Citickfield  A  Company,  223  W'est  Jackson 
^v.ird.  Chicago.  .'^ending  out  general 

jtrs  on  Firestone  Tire  and  Ruhlier  Company. 
Preparing  list  on  Scolding  I.ockp  Hairpin 
Cnnpany. 

DnoBus  A  Conopany,  44  Bnxid  street.  New 
York.  Planning  campaign  for  the  Hazeltine 
Capmtion,  Hoboken.  N.  J.,  man-afacturers 
Neutpndyne  radio  receiving  sets. 

Porranoe,  Ssdlivan  A  Co.,  120  West  42nd 
street.  New  York.  Making  contracts  for 

Ckarks  .A  Eaton  Shoe  Industries  (Crawford 
Sboe). 

A  Ca,  Monarlnock  Block,  Chicago. 
'.-uir  accounts  (or  C.  E.  McArthur  &  (o., 
Lammert  &•  Mann  Comp.any^  (hi- 
;  Pressed  Steel  Tank  Company,  Mil 


FcAral  Advertiair4t  ^etscy,  6  East  .tOth 
New  York.  .Making  .3. .500  line  contracts 
•  .Cmerican  Safety  Razor  Company.  L'sually 
.i,'>  up  lists  in  May  (or  Bedling  Brothers 
(*,  902  Broadway,  New  York. 
rwU  Advertising  Service,  129  East  Market 
rrr:.  Indian.ap>lis.  Ind.  Placing  account  for 
Lumber  Mutuals. 

Chaifet  H.  Fuller  Company,  623  fsouth  Wa- 
avenne.  Chicago.  Making  2.000-lme  con- 
1  for  the  Channell  Chemical  Company. 
GarAier  Advertising  Agency,  1627  Locust 
't.  St.  Louis.  Making  .t.'OT-line  contracts 
Sealy  Mattress  Cximpany. 

Crsy  Advertising  Company,  Halls  Bros. 
Kansas  City.  Csing  28  lines  every 
week  for  Florence  Laboratories. 

C.  Green  Agency,  450  4th  avenue. 
York.  Making  1..5oO-1ine  contracts  for 
'  4  Brodhead  Company. 

Huepa  Advertiaoig  Company.  9  East  Huron 
■  ^.Chicagn,  Making  1  POti  line  contracts 
rsige- Detroit  A  Jewett  Motors. 

H.  W.  Kastor  A  Sons,  14  East  J.ackson 
Chicago.  Sending  orders  to  Florida 
on  Lyko  Medicine  Chmpany. 

J.  Roland  Kay  Company,  163  East  Erie 
Chicago^  Placing  account  for  Foster- 
■-r.  Reamer  Company. 

Lrt  A  Thomas,  Wrigley  Bldg.,  400  North 
I  •  ••.!.  avenue,  Chicago.  Sending  out  gen- 
L‘  Pititnolive  Company.  Mak- 

contracts  for  All  Year  (Tub  of 
^  ,,  '  7’  California.  Sending  out  orders  oo 
’.  fr  s  Oats  (Quaker  Oats  Company). 
•••rManus.  Inc..  82  Hancock  avenue.  East. 

Making  10,000.  line  contracts  for 
-r?  .Motor  Car  Corporation. 
ij!*^'*^‘p!>garty- Jordan  _Campany,.  215 


Snider  Preserve  Company,  1018  Wabash  ave¬ 
nue,  Chicago. 

Daniel  E.  Paris,  80  Boylston  street,  Boston, 
Mass.  Placing  account  for  American  Writing 
Paper  Company. 

Irvin  F.  PaschaU,  Inc.,  McCormick  Bldg.. 
Chicaga  Placing  account  for  Mann  A 
Bridges  Mfg.  Company,  Chicago. 

Patterson-Aadrews  Company,  1  Madison 
avenue.  New  York.  Making  5,000-line  yearly 
contracts  for  Lehigh  Portland  Cement  Com¬ 
pany. 

Potts-Tumbsill  Company,  6  North  Michigan 
avenue,  Chicago.  Handling  account  of  Tinker 
Toys. 

E.  P.  Ramhsgtan  Advertising  Agency,  1,280 
Main  steet,  Buffalo,  N.  Y.  Planning  13 
week  campaign  in  New  York  and  Pennsyl¬ 
vania  newspapers  for  the  Jackson  Hotel, 
DansviUe,  N.  Y. 

RuthrauH  A  Rtran,  404  4th  avenue.  New 
York.  Making  contracts  for  (hnical  labora¬ 
tories. 

Smith  A  Ferris,  Pacific  Finance  Bldg.,  Los 
.Angeles.  Making  2,(l00-line  contracts  for 
l*rofessor  J.  H.  Austin. 

Stack  Advertising  Agency,  Heyworth  Bldg., 
Chicago.  Making  3.000-line  extracts  for 
Northern  Pacific  Railroad;  making  2,000- line 
contracts  lor  Swift  A  Cb. 

Sweet  A  Phelpe,  210  East  Ohio  street,  Chi¬ 
cago.  Placing  account  for  the  J.  I.  CJase 
Threshing  Machine  Company. 

Thomas  Advertfsfng  Service,  Graham  Bldg., 
Jacksonville,  Fla.  Sending  out  IS  inches  to 
run  12  times  for  (hlumbus  Brick  A  Tile  Com¬ 
pany. 

Tracy-Parry  Conipaiiy,  LaFayette  Bldg., 
Philaddphia.  Planning  national  campaign  for 
the  Nogar  Qothing  Manufacturing  Chmpany, 
Reading,  Pa. 

Vanderhoof  A  Co.,  Vanderhoof  Bldg.,  Chi¬ 
cago.  Planning  national  campaign  for  the 
Burdick  Chbinet  Company,  Milton,  Wis.,  and 
the  -Acme  International  X-Ray  Company,  of 
Chicago.  Sending  out  orders  for  Allaire, 
Woodward  A  Col 

Wales  Advertising  Company,  141  West  36th 
street.  New  York.  Making  3,000-line  con¬ 
tracts  for  Michelin  Tire  Company. 

C.  C.  Winningham,  10  Peterboro,  AA'est.  De¬ 
troit.  Making  Iti.tilF-line  contracts  for  Hud- 
sim- Essex  Motors. 

Wood-Putnam  A  Wood,  Oliver  Ditson 
Bldg.,  Boston.  Planning  newsraper  campaign 
for  the  Town  Taxi  Company,  Boston,  Mass. 


AWARD  DECLARED  HOAX 


,  ,  ^ivhigjm  avenue.  Chicago.  Issuing 
<*  Premier  Malt  Products  Company. 
H-K.  McCann  Company,  61  Broadway,  New 
f-WO  inohi-s  in  one  year  for 
■  ^  Company  of  New  Jersey. 

Advertising  Company,  5  South 
-.r*“  *3’^uuc,  Chicago.  Making  yearly 
_  f®*'  Chert)  Cola  Company. 

McMullen  Company,  .522  Sth  ave- 
Kuha-'J!!  Making  contracts  for  George 

Company. 

Advertising  Coanpany,  7 

^  ■'ii  i,„  street.  Chicaga  Issuing 

tritedule  on  Drake  Hotel,  Chicago. 
5  metropolitan  papers 

aSru)  Company  (Big 

4th  avenue, 

r"*tfT  rvZ  contracts  for  the 

Drag  A  Chemical  Company. 

•  A  Colhia,  305  Paul  Bldg.,  Utica,  N.  Y. 
Hand  F.kemberg  Company, 

•rll  "'“'"tlacturers  of  “Teco,” 

pancake  mixtures. 

13)  West  32nd 
"  York.  Placing  accounts  for  T.  A. 


Low  Adver¬ 
tising  Cost 

THK  buyiiiK  tide  i' 
always  at  a  IiIkIi 
level  in  the  Milwaukee- 
Wisconsiu  Market  of 
nearly  3.000.000  people 
Milwaukee  is  the  first 
fity  of  America  in  di¬ 
versity  of  industry  — 
and  Wisconsin  is  the. 
world's  richest  dairy- 
iiiK  center. 

J  Th*  Milwaukee 

OUKNAL 

FIRST-  by  Ment 


GREETINGS; 

To  the  Publishers  Attending  the 
Annual  A.  N.  P.  A.  Convention 

A  cordial  invitation  is  extended 
to  visit  our  new  and  enlarged 
offices  in  the 

BOWERY  SAVINGS  BANK  BLDG. 

GEO.  B.  DAVID  CO. 

NEWSPAPER  REPRESENTATIVES 
110  East  42nd  Street  0pp.  Grand  Central  Terminal 


Book  Won  Prise  Which  Never  Existed 
Meelical  Journal  Reports 

A  story  which  went  through  the  press 
on  Jan.  31^  last,  dated  Los  Angeles,  is 
now  alleged  to  have  been  a  hoax.  It 
announced  that  the  “Benjamin  Franklin 
Fund,”  for  a  book  on  mental  and  spiritual 
bealing,  had  been  awarded  in  the  sum  of 
£2.5(10  to  one  Pierson  Worrall  Banning, 
of  Los  .Angeles,  with  a  second  award  of 
£1.000  to  the  late  Charles  P.  Steinmetz 
and  a  minor  award  to  a  Japanese  living  in 
T»)kyo. 

The  story  was  tliat  “Dr.  Franklin  C. 
Wells.  Meelical  Director  of  the  Equitable 
Life  Insurance  Company,”  was  the  judge 
of  the  biH)ks. 

Now  the  Journal  of  the  .American 
Meelical  .AsseKiatietn  brands  the  story  as 
a  hoax.  .All  cemcerneel  with  the  story 
except  Banning  are  dead,  with  the  excep¬ 
tion  of  the  Japanese,  who  canneit  be 
leKateel.  The  medical  journal  declares 
that  the  Benjamin  Franklin  Fund  deaes 
not  exist. 


GUY  S.  OSBORN,  INC. 

NEW  ADDRESS 

1618  London  Guarantee  8C  Accident  Bldg. 

360  North  Michigan  Ave. 

CHICAGO,  ILL. 

Telephone:  State  7847 


Begin  The  Golf  Season  With 

MAX  MARSTON’S 
GOLF  IMPRESSIONS 
AND  EXPERIENCES 

By  the  National  .Amateur  Champ  Himself 

.\  Series  of  24  800-\\'ord  Articles 
For  Release  Every  Week  Day. 

Giving  the  High-Lights  of  his  e.xperiences 
covering  13  years  of  competition  for  the 
National  Championship. 

For  Terms  IFire 

LEDGER  SYNDICATE 


INDEPENDE.NCE  SQUARE 


PHILADELPHIA 


WHAT’S  THE  REASON  ? 

It  isn't  erery  well  established  business  that  triples  its 
clientele  in  three  years*  time. 

But  in  this  month  of  April,  1924,  we  find  ourselves  serving 
three  newspapers  for  every  one  with  which  we  had  service 
ronnerlions  in  .ApriL  1921. 

To  gel  all  the  reasons  for  this  condition  of  affairs,  we 
would  have  to  refer  you  to  all  of  our  rlients,  scattered  over 
twenty-four  stales. 

But  without  going  into  so  many  details,  we  ran  still  give 
you  one  comprehensive  and  convincing  reason:  Our  service  is 
grou-in/i  better  and  stronger  every  year. 

THE  BASIL  L.  SMITH  SYSTEM,  INC. 

International  Claasified  Advertising  Counsellors 

Otia  Building  Philadelphia 


L 


YAKIMA  BUSINESS  MEN 
BACK  TO  DAILIES 


SIMPLIFIED  SPELLING 
GAINING  SLOWLY 


BEAUTY  AND  UTIUTY  MERGED  IN  NEW 
PLANT  OF  NEWCASTLE  (PA.)  NEWS 


Shopping  New*  Brought  No  Return*, 
Wa*  Opinion  of  Majority — Large 
Store*  Contract  for  More 
Space  in  Herald 


Six  months’  experience  with  their  own 
Shotting  News  has  been  plenty  for  mer¬ 
chants  of  Yakima,  Wash.,  whose  adver¬ 
tising  will  henceforth  go  into  the  two 
Yakima  newspapers.  Arrangements 
have  been  made  with  the  publisher  of  the 
Morning  Herald  and  Evening  Republic 
to  continue  the  Shopping  News  for  two 
years,  or  until  the  advertisers  ask  that 
it  be  discontinued,  the  four-page  sheet 
to  be  circulated  on  rural  routes  through 
the  mails  and  to  consist  of  advertisements 
lifted  from,  or  scheduled  for  use,  in  one 
of  the  daily  papers.  The  latter  plant 
will  print  the  Shopping  News. 

Twenty- four  advertisers  contracted  for 
space  in  the  8-page  circular  7  months 
ago.  About  half  of  them  refused  to  re¬ 
new  on  expiration  on  the  ground  that 
they  had  received  no  returns.  This  con¬ 
clusion  was  shared  by  all  advertisers  ex¬ 
cept  the  three  who  had  promoted  the  ven¬ 
ture.  The  publication  had  suspended  for 
a  month  before  its  resumption  on  the 
new  arrangement  last  week. 

Proprietors  of  the  6  dry  goods  stores 
divided  evenly  on  whether  the  Shopping 
News  brought  them  business  commen¬ 
surate  with  the  cost  of  space.  Renewals 
for  the  revamped  News  were  secured  by 
personal  canvass  by  two  of  the  largest 
store  proprietors.  The  latter  obtained  by 
the  settlement  for  themselves  and  two 
other  stores  reduction  of  rates  of  slightly 
less  than  10  per  cent  in  the  morning 
paper,  conditioned  on  taking  out  larger 
contracts  than  they  had  ever  made  be¬ 
fore.  The  larger  advertisers  had  de¬ 
serted  the  morning  paper  in  a  body  last 
year. 

The  newspapers  regard  the  settlement 
as  complete  and  amicable  and  believe  that 
they  have  demonstrated,  at  the  loss  of 
considerable  business  for  a  time,  that 
there  is  no  satisfactory  substitute  for 
newspapers  as  an  advertising  medium. 


ually  adopting  "simpliti^  spell^ 
report  made  at  the  18th  annual  nu. ' 
of  the  Simplitied  Spelling  Board  £irl 
Columbia  University,  New  York, 

1,  indicates. 

The  report  shows  that  556  ncT&,l 
and  magazines  now  use  12  siWi 
words,  the  adoption  of  which 
first  step  in  the  program  of  the 
ization.  ’ , 

The  12  words  are :  tho,  altho,  5 1 
thruout,  thoro,  thoroly,  thorofare,  • 
gram,  prolog,  catalog,  decalo*. 
liedagog. 

That  the  Simplified  Spelling  Bot 
experiencing  difficulty  in  gaining 
of  their  “simpler  words”  is  seen  bfi 


tlKirofare  into  an  allotted  space; 

“They  often  avoid  hand-spacin) 
costs  time." 

At  the  meeting  Tuesday  the 
officers  of  the  Ixiard  were  re 


.«  *  .  ruiiizer,  wruicii  moii  .:>euz  oi  irie 

1  r  .1  u  -ij-  •  i.:i  f  .  New  York  World,  will  be  nublished  next 
The  deirth  of  the  building  is  161  feet  ^  ^  Schuster.  Inc.  Seitz 

One  enters  to  the  busine.ss  office,  back  of  ,  ^  collecting  material  and  doing 

which  ,s  a  huge  vault  for  newspaper  hies  work  on  the  volume  sincf 

A  corridor  leads  to  the  press  room.  2  - _ 

’■  S’”"  ««»•■««■ 

leads  to  a  front  mezzanine  balcony,  where  "Globe  Square,”  New  York  City,  has 
a  waiting  room  and  the  offices  of  Fred  been  changed  by  Mayor  Hylan  to  “Tele- 
L.  Rentz.  general  manager,  and  Jacob  F.  gram  Square.”  The  New  York  Telegram 
Reiitz.  his  assistant,  are  situated.  Up  a  and  Evening  Mail,  Munsey  newspaper, 
fii’-ther  flight  of  stairs  is  the  office  of  city  now  occupies  the  old  (ilobe  plant.  The 
editor,  reportorial  rooms,  telegraph  room  square  runs  from  Greenwich  street  to  the 
and  composing  room.  .\n  archway  from  North  River. 


PEOPLE  IN  this 
ORCLCA  of 
EIGHTEEN 
CPUNTIES  > 


“A  Sale  Landfaif  Field  for  the  Nadi 
AdvertUer** 

Sent  upon  request  to  sales  and  ai? 
Using  managers.  In  this 


MTERnFE 


of  eighteen  counties  there  are 
667,855.00  spent  each  year  for  nectis* 
It’s  93  2-10%  natirt  W 


and  luxuries.  ...  ...  _ 

territory.  Four  hundred  snd 
two  national  advertisers  covered  Ctt' 
Ohio  alone  through  The  Dispstek 
1923. 


Eslitor  Turns  Revivalist 

Howard  S.  Williams,  at  one  time  city 
ixlitor,  Jackson  News  (Miss.),  and  re¬ 
cently  publisher  of  the  Hattiesburg 
(Miss.)  American,  is  now  an  evangelist 
with  an  outfit  including  a  tent,  5,000 
p«>rtable  seats,  a  nursery  tent,  and  a  radio 
outfit  for  broadcasting.  Mr.  Williams  is 
conducting  a  revival  now  at  Moss  Point, 
Miss. 


Standardized  and  interchangeable  typesetting  machines 
for  all  composition,  from  5-point  text  up  to  full  width 
36-point  bold,  and  60-point  bold  condensed,  on  .-lugs  up 
to  42  ems  wide.  See  our  full  page  next  week. 


INTERTYPE  CORPORATION 

General  Offices:  805  Temiiiial  Building,  Brooklyn,  N.  Y* 
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taat  jtcnu  from  LondoB,  EnttUiid,  that  will  (how  how  the  Adnrtiaint  aad  Pahli(hin( 
u^af  Great  Britain  arc  preparing  aad  building  for  the  Great  Adrertiaing  Coaventioa 
SLoodco.  in  July.  IM4. 

By  HERBERT  C.  RIDOUT 

(London  Editor,  Eniioa  k  PvBLUHia)  i 

London  OfBce-^Haatinga  Honac.  10,  Norfolk  Street.  Strand,  W.  C  3 


\\  _  _ _ _  DAIUES  FEATURE  BABIES 

flk.1  I  I  Al  Halifax  Herald  and  Mail  Print  Baby 

IQ  LJlui/Xl/l  Edition  March  31 

— -""'  m  T  '  ~  ~ 7  ';;  While  most  everyone  is  thinking  about 

— rrrl'.  ^  advertising  possibilities  from  a  radio 

supplement,  the  publishers  of  the  Halifax 

^  Herald  and  the  Halifax  Evening  Mail 

tiat  item*  from  London,  England,  that  will  (how  how  the  Adeertiaing  aad  Pnhiiahing  liave  the  quaint  conception  that  their 

£7,f  Great  Britain  are  preparing  and  building  for  the  Great  Adeertiaing  Coaecntioo  readers  and  advertisers  would  like  10 

i.  Londmr.  m  July.  1M4.  RIDOllT  ^  Edition."  and  they  have 

By  tiuiBEJii  u.  Kluuui  produced  an  interesting,  wholesome 

(London  Editor,  Eoiioa  k  PvBLUHia)  i  and  apparently  highly  profltable '  section 

Undon  Ofice^HaaUnga  Honac,  10.  Norfolk  Street.  Strand.  W.  C  J  devoted  to  the  interests  of  the  tiny  new 

_ Citizens  of  Halifax. 

It  is  something  new  in  supplements. 

The  Scottish  Trips: — Arrangements  his  criticisms  of  a  non-advertised  Wem-  Physically,  it  is  a  half-fold,  like  many 
ire  almost  completed  for  the  entertain-  hley  Exhibition.  He  said  the  period  for  of  the  radio  supplements  we  are  seeing, 
iKHt  of  the  200  delegates  to  the  Adver-  advertising  Wembley  was  almost  getting  and  makes  16  pages.  It  is  called  “Baby 
tbinz  Convention  at  Wembley  during  too  late.  The  publicity  could  not  all  be  Edition.”  The  front  page  has  a  big 
their  visit  to  the  West  of  Scotland  in  done  in  this  country.  The  people  at  home  flash-line  in  baby-blue  reading  “BABIES" 
Iniv.  It  wi'*  "®t  be  tlie  fault  of  the  and  abroad  had  got  to  be  told  of  the  Ex-  arid  then  there  is  a  design  in  blocks, 
Qa.4ow  Publicity  Club,  who  are  their  hibition,  and  the  place  in  which  to  tell  one  side  of  each  showing  the  half-tone 
host*,  if  the  delegates  do  not  have  an  them  was  the  modem  newspaper.  9^  ^  pretty  kiddie  and  another  side  show- 

aijoyable  time.  Arriving  in  Glasgow  on  To  Honor  Convention  Delegates: —  iog  the  name  and  address  of  the  young- 

Julv  21  the  visitors  will  be  entertained  The  English-Speaking  Union  announces  ster. 

n  dinner  in  the  Central  Station  Hotel,  that  it  will  make  the  American  and  other  The  section  is  crowded  with  first-class 
the  following  day  there  will  be  a  tripj  to  overseas  delegates  to  the  Convention,  with  matter  about  babies,  their  care,  needs 
the  far-fam^  Trossachs,  and  some  time  their  wives  and  families.  Honorary  Mem-  and  rights,  with  a  few  pictures  of  choice 
win  be  spent  at  Gleneagles,  the  wonder-  bers  of  the  English-Speaking  Union  Halifax  specimens  of  boy  and  girl  life. 
W  golf  course  in  the  center  of  Perth-  while  they  are  in  London.  There’s  plenty  of  advertising,  showing 

shire  where  the  professional  golf  tour-  _ _ _  that  old  industries  need  not  be  forgotten 


naments  are  played  for  the  thousand 
piunds  in  prizes  offered  by  the  Glasgow 
Herald.  On  July  23  a  sail  down  the 


$3,000  FOR  TEA  ESSAYS 


There’s  plenty  of  advertising,  showing 
that  old  industries  need  not  be  forgotten 
for  the  new.  All  kinds  of  ads — milk, 
clothing,  furniture,  photographs,  peram¬ 
bulators,  shoes,  books,  toys,  bread,  drugs. 


Clvde  to  Loch  Long,  Kyles  of  Bute,  and  India  Growers  Holding  Contest  in  Con-  soaps  and  powders,  biscuits,  hosiery,  bath- 


nection  With  Ad  Campaign 


Daily  Fetes  Veteran  Employe 

William  A.  Orr,  68,  of  the  Akron  (O.) 


lisher  of  the  newspaper,  spoke. 


LiyKS  WITH  BRITAIN. 


round  Arran  has  been  arranged,  one  of  nection  With  Ad  Camnaien  equipment,  pianos,  and  such  mater- 

tht  most  beautiful  trips  and  magnificent  .  ial  for  the  health  and  happiness  of  future 

Koiery  Scotland  has  to  offer  to  visitors.  The  India  Tea  Growers  Associa-  citizens. 

while  in  the  evening  a  civic  reception  will  tion,  extensive  newspaper  advertisers,  are  _ 

probably  be  accorded.  The  next  day  will  offering  $3,000  in  prizes  for  the  best  es- 

be  developed  to  a  visit  to  the  Burns  Coun-  says  on  “Why  I  Like  India  Tea.”  The  Daily  Fetes  Veteran  Employe 

try  and  Tumberry.  first  prize  will  be  $1,000,  the  second,  $500  .:o  t.i.  ai  /rv  v 

■The  Edinburgh  party,  also  numbering  and  the  third,  $250.  One  hundred  prizes  vVilliam  A.  Orr,  68,  of  the  Akron  (O.) 
300.  will  arrive  in  that  city  on  the  same  of  $10  each  will  be  awarded  for  the  next  Beacon  Journal  composing  room  force, 
lav.  A  representative  committee  of  100  best  essays,  and  50  prizes  of  $5  each,  was  tendered  a  dinner  April  5.  by  cxecu- 
which  Sir  John  R.  Findlay  (chief  pro-  According  to  the  terms  of  the  contest.  the  daily  celebrating  the  5^h  m- 

rirtor  of  the  Scotsman)  is  chairman,  the  essays  must  not  exceed  50  words  in  ‘’1®  tvITJlLr  i 

jas  been  formed  to  ^ke  arrangements  length  and  must  be  written  on  a  post-  n.it 

for  entertainment  A  provisional  pro-  ^ard.  According  to  the  William  H.  ^  ^  ^ 

pam  has  Wn  dravyn  up  as  follows:  Rankin  Company,  New  York,  which  is  newspaper,  spoke. 

Toes^y.  July  visit  to  Holyrood  ^1-  handling  the  account,  more  than  12,000 
itt  the  Royal  M_ile,_  the  Castle,  and  other  answers  have  already  been  received,  and 

&tLson“s"Hall'  as"‘the  g^sU^Fthe  ’ll  UNKS  W  ITH  BRITAIN. 

M  rieemasOT  s  nail  as  ine  gues«  oi  xne  jjO  a  day.  Judges  in  the  contest,  which 

Edinburgh  Publicity  Club  the  Chamber  ,^1  j  Sir  Charles  RARWORTH  NOTTS 

if  Commerce  and  the  Merchant  Com-  Higham.  William  H.  Rankin,  Hector  DAD  W  UR  111,  HU  110. 

?i^r.3rrb^'''wSS„S“;  .  RUhard  aynon. 

ori  Provost  Sleigh  and  magistrates.  The  Indi^M  Growers  Association  is  „  .  .  «  ,  a 

I  Wednesday  some  of  the  delegates  will  spending  $200,000  this  year  in  the  news-  .\l  Babworth,  near  Retford, 

to  St.  Andrews  and  others  will  visit  PaP««'s  York,  Bost^  ^  Phila-  RICHARD  CLYFTON,  by 

iBorder  country  and  Melrose.  Abbots-  delphia.  They  will  spend  $200,000  a  year  ..  nreachina.  laid  the  fonnda- 

Pd  House  (the  home  of  Sir  Walter  for  5  years,  gradually  spreading  over  the  P 

Btt)  and  I>ryburgh  (where  he  was  entire  country.  The  account  was  brought  turns  of  the  Pilgrim  movement, 

tied).  On  this  tour  the  delegates  will  *0  the  United  States  by  Sir  (Charles  The  interesting  old  village  lies  a 

the  guests  of  the  Scottish  Woollen  Higham,  advertising  man  of  London.  mile  west  of  Retford.  RICHARD 

n*  Maik  Association  and  the  South  -  CLYFTON  was  inducted  to  the 

Amon^the  P^ublicity  C^uU^At  the  Central  N.  Y.  Pres*  MeeU  living  on  llih  July,  1586,  when 

w^ral  meeting  of  the  newlv  formed  Central  New  York  Press  Association  f**  "'**  thirty-three  years  of  age. 

tolicity  Qub  of  Bradford,  March  21,  is  holding  its  annual  meeting  at  Syracuse  By  1608  Clyfton  had  given  up  his 

unimoiis  a^roval  was  accorded  the  University  today.  Speakers  include;  charge  at  Babworth  to  settle  at 

BIS  of  the  club.  H.  C.  Derwent,  Brad-  Rev,  Bernard  C.  Clausen;  (jerritt  S.  p>.tAr 

rd  Daily  Telegraph,  chairman  of  the  Hyde.  Waterville  (N.  Y.)  Times;  and  Scrooby,  where  he  became  Pastor 
^tive  Committee,  presided.  Fay  Parsons.  Cortland  (N.  Y.)  Demo-  Reformed  Church  with 

The  Advertising  Club  of  Ulster  inau-  crat.  President  M.  V.  Atwood  is  in  JOHN  ROBINSON  as  his  assist- 

new  premise  in  the  ^ottish  charge.  ,nt.  CLYFTON  was  educated  at 

tovidcnt  Buildings,  Donegall  Square.  ^  •  .  •  .. 

Hast,  with  a  housewarming  partv  on  . . . —  —  .  ^  Cambridge,  where  he  was  brought 

toch  21.  at  which  Mrs.  S.  G.  Haughton,  into  close  association  with  JOHN 

e  of  the  president,  and  Mrs.  Herbert  THE  ROBINSON,  BREWSTER,  and 

tetainments  Committee,  acted  Bmiu  iaiatl  JS 

h  a  Fleet  Street  Club  luncheon  on  district  in  the  Midlands.  CLYF- 

with  21,  Sir  Charles  Higham  extended  with  its  TON  at  Babworth,  BREWSTER 


“Tlie  African  World” 

AND 

‘Cape-lo-Cairo  fxpress’ 


with  its 

WORLD'S  RECORD 
NET  DAILY  SALE 


^"^ilAad  ovary  Saturday  in 
London 


enables  the  advertiser  to  obtain 
ia  a  single  day.  at  a  single  eoat, 
complete  coverage  of  the  whole 
of  the  British  Isles.  It  is  the 
recognized  medium  (or  natioaal 
advertising  in  England,  Scotland, 
Wales  and  Ireland. 

DAILY  MAIL 

NEW  YORK  OFFKXS 
Z$$  Brvmdwmf 
Tvlephone:  Worth  727i 


BABWORTH,  NOTTS. 

Richard  Clyfton. 

.\l  Babworth,  near  Retford, 
Notts,  RICHARD  CLYFTON,  by 
his  preaching,  laid  the  fonnda- 
tions  of  the  Pilgrim  movement. 
The  interesting  old  village  lies  a 
mile  west  of  Retford.  RICHARD 
CLYFTON  was  inducted  to  the 
living  on  11th  July,  1586,  when 
he  was  thirty-three  years  of  age. 
By  1608  Clyfton  had  given  np  his 
charge  at  Babworth  to  settle  at 
Scrooby,  where  he  became  Pastor 
of  the  Reformed  Chnrch  with 
JOHN  ROBINSON  as  his  assist¬ 
ant.  CLYFTON  was  educated  at 
Cambridge,  where  he  was  brought 
into  close  association  with  JOHN 
ROBINSON,  BREWSTER,  and 
SMYTH.  Snbseqnently  this 
quartet  came  together  in  a  smaU 
district  in  the  Midlands.  CLYF¬ 
TON  at  Babworth,  BREWSTER 
at  Scrooby,  Notts,  and  ROBIN¬ 
SON  and  SMYTH  at  Cainsborongh, 
Lines. 

London  &  North  Eastern 
Railtcay  from  King’s  Cross 
Sttuion,  London. 

h4»kUt  dm»eribim4 

ALL  YOU  OUGHT  TO  SEE  IN  BEITAIN 

H.  J.  KETCHAM 

General  Agent, 

L^md^m  A  Nc»rth  E«tt*ni  Rly.* 

311,  Fifth  Atwiim,  (at  Thirty-SaaMid  Si.), 
N«w  Yark 


National 

Campaign 


Britain’s 

Dominant 

Weekly 


JOHN  BULL  is  a  paper 
with  a  purpose.  Imbued 
with  the  real  Crusading 
spirit,  it  fights  fearlessly  for 
Truth  and  Right  against  the 
forces  of  Ignorance,  Tyranny 
and  Dishonesty  wherever  these 
be  found.  Its  pages  are  a 
forum  from  which  prominent 
public  men  speak  to  the 
people.  Every  week  it  car¬ 
ries  a  wave  of  sane  Optimism 
throughout  the  length  and 
breadth  of  Britain. 

That  is  why  JOHN  BULL 
has  such  a  hold  on  the  British 
Public.  It  is  read  by  the 
man  who  walks  to  save  his 
car-fare  and  the  magnate  who 
goes  to  his  office  in  his  own 
Rolls-Royce;  by  the  parson  in 
the  pulpit  and  the  woman  at 
the  wash-tub. 

To  advertise  m  JOHN 
BULL  is  to  cover  the  whole 
county  and  to  reach  every 
spending  section  of  the  com¬ 
munity. 

Latuat  Cartifiad  Nat  Paid 
Salas  par  issua  (lass  all  Fraa 
Vonchar  and  Ratnm  copiaa) 

830,197 

an  imemmoo  of  aaer  43.000  6t  sis 
momtho. 
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Write  for  AdvertWag 
Rotes  (which  are  besM 
on  a  600,000  Net  Sole) 
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CLASSIFIED  ADVERTISING 

The  New  Public  Service 


XIV.— THE  OTHER  SIDE  OF  THE  FENCE 

By  BASIL  L.  SMITH 


'T'HE  Scotch  poet.  Burns,  voiced  a 
universal  desire  when  he  wished  for 
the  power  “to  see  ourselves  as  others 
see  us.” 

This  most  useful  gift  is  refused,  except 
through  the  aid  of  mirrors,  photographs 
and  the  remarks  of  our  friends.  And 
mirrors,  to  say  nothing  of  friends  and 
photographs,  are  as  liable  to  flatter  us 
as  they  are  to  go  to  the  other  extreme. 

But  if  it  is  hard  for  an  individual  to 
gain  this  right  perspective  of  himself, 
how  much  more  difficult  is  it  for  a  busi¬ 
ness  institution  to  see  its  true  reflection 
in  the  general  consciousness — particu¬ 
larly  when  it  strives  to  render  an  im¬ 
portant  public  service  to  all  the  mem¬ 
bers  of  a  community  1 

How,  in  other  words,  can  a  classified 
advertising  organization  judge  fairly  of 
the  service  it  gives  its  public? 


careful  censorship  and  accurate  index¬ 
ing,  and  we  have  an  instrument  of  pub¬ 
lic  service  as  nearly  perfect  in  its  way 
as  the  system  of  the  telephone  company. 
It  requires  just  as  much  interest,  just  as 
much  study  and  attention  as  the  intricate 
electrical  details  of  the  telephone  com¬ 
pany,  if  it  is  to  function  satisfactorily 
and  give  uniformly  valuable  service.  Any 
lapse  in  mechanical  service  to  the  readers 
of  classified  should  be  as  zealously 
guarded  against  as  a  break  in  the  cir¬ 
cuits  of  telephone  subscribers. 

From  the  other  angle  of  service  on 
the  part  of  personnel,  a  classified  depart¬ 
ment  must  meet  much  more  exacting  de¬ 
mands  than  those  made  on  telephone  op¬ 
erators  and  employees  of  the  business  of¬ 
fice.  The  telephone  operator  takes  your 
number  and  makes  the  connection  that 
you  want.  She  serves  you  in  a  fraction 


JUST  WHO  ARE  THE  PEOPLE  WHO 
BUY  CLASSIFIED  ADS? 


Dealers  in  almost  every  other  known  commodity  or  service 
tiav<>  niarkpt  thormio'lilv  analyzed. 


have  their  market  tlioroughly  analyzed. 

They  know  who  buy  their  products — and  why?  Mr.  Smith 
thinks  that  classified  organizations  should  have  this  same  sort  of 
knowledge  of  the  people  who  buy  classified  ads — from  the  lady 
who  wants  to  recover  her  lost  Pomeranian  to  the  auto  accessory 
dealer  who  advertises  every  day. 

He  covers  this  subject  thoroughly  in  his  article  for  next  week; 
“Who  Buv  Clas.^ified  Ads?” 


This  is  a  rather  large  assignment,  but 
it  can  be  practically  and  satisfactorily 
accomplished  by  the  members  of  a  pro¬ 
gressive  classified  department.  It  re¬ 
quires  thought  and  patience  and  the  de¬ 
sire  to  give  increasingly  better  service 
to  readers  and  advertisers. 

The  simplest  way  in  which  to  under¬ 
stand  anything  is  to  get  far  enough  away 
from  it  to  see  it  as  a  whole,  as  it  really 
is.  This  outside  point  of  view,  this  look 
from  the  other  side  of  the  "fence,  is  im¬ 
portant  in  the  case  of  any  business  be¬ 
cause  it  is  the  point  of  view  held  by  the 
hundreds  or  thousands  of  people  who 
patronize  it. 

Let  us  think,  then,  of  the  classified 
medium  and  department  in  the  terms  of 
some  other  public  utility — ^the  telephone 
company.  Let  us  see  how  we  get  our 
opinions  of  the  telephone  service  and 
whether  other  people  do  not  get  their 
ideas  about  classified  service  in  much  the 


same  way. 

When  we  are  in  a  hurry,  when  we 
want  to  make  an  immediate  business  or 
personal  call,  we  turn  to  the  telephone. 
We  get  our  party  at  once — our  business 
is  transacted.  And  we  call  that  genuine 
service — which  it  is.  Our  personal  con¬ 
tact  with  the  telephone  company  is  lim¬ 
ited  to  those  fre<iuent  moments  when  we 
give  our  numbers  to  the  operators  and 
the  rare  occasions  when  we  call  at  the 
telephone  offices  to  have  our  bills  ad¬ 
justed  or  our  telephones  moved.  We 
never  come  any  closer  than  this  to  that 
intangible  thing — the  system  and  spirit  of 
service  of  the  company — but  from  these 
contacts  we  know  that  it  exists  in  all  its 
strength. 

The  average  member  of  your  com¬ 
munity  comes  in  about  the  same  sort  of 
contact  with  classified  service,  in  propor¬ 
tion  to  the  extent  in  which  it  is  used. 

Instead  of  the  miles  of  wire  and  con¬ 
duits,  the  thousands  of  instruments  and 
the  central  exchanges  of  the  telephone 
company,  the  physical  and  mechanical 
end  of  classified  service  is  represented 
by  the  perfectly  catalogued  medium  in 
the  newspaper.  Add  to  this  full  descrip¬ 
tion  ads,  ordered  for  multiple  insertions. 


of  a  minute  and  passes  on  to  the  next 
subscriber.  Her  work  is  largely  me¬ 
chanical. 

But  the  case  of  the  telephone  ad-taker 
is  far  different.  She  must  be  equally 
courteous  and  accurate,  but  her  position 
demands  much  more  of  her  than  that. 
She  needs  more  than  a  mere  “voice  with 
a  smile.”  She  needs  a  voice  that  can 
keep  its  smile  throughout  the  long  min¬ 
utes  of  selling  full  description  copy  and 
week’s  insertions  to  advertisers  who  do 
not  understand  the  fundamental  service 
value  of  these  things.  She  needs  to  be 
a  diplomat  in  telephone  salesmanship. 
She  has  to  be  tactful  and  helpful  often 
when  she  feels  like  cutting  off  the  con¬ 
nection  with  the  party  on  the  other  end 
of  the  wire.  And  on  top  of  all  this,  she 
has  to  have  a  knowledge  of  classified 
advertising  that  enables  her  to  give  the 
sort  of  service  that  will  bring  results 
for  individual  advertisers  and  plant  the 
seeds  of  good  will  for  her  medium. 

The  work  of  the  ad-takers  at  the  front 
counter  is  not  a  bit  less  difficult.  They 
are  there  to  give  service  that  is  not  as 
yet  understood  by  many  people,  but  a 
service  that,  once  established,  will  give 
certain  dominance  to  their  medium. 

In  the  adjustment  of  complaints  and 
the  settling  of  mistakes  in  bills,  classified 
workers  are  called  on  for  a  high  degree 
of  tact  and  service.  They  know  that 
one  old  customer  is  worth  three  pros¬ 
pective  ones  in  value  to  the  newspaper. 
They  liave  to  remember  that  it  is  just  as 
important  to  keep  good  will  as  to  create 
it. 

There  are  all  sorts  of  other  features 
of  classified  service  that  lend  themselves 
to  comparison  with  the  service  given  by 
other  businesses  and  that  will  come  into 
the  minds  of  classified  workers. 

The  best  rule  is  always  to  remember 
everything  that  you,  as  an  individual, 
know  about  your  work,  and  then  to  put 
yourself  in  the  jtlace  of  the  other  indi¬ 
viduals  to  whom  you  give  service.  Learn 
to  look  at  things  from  both  sides  of  the 
fence  and  you  will  see  them  clearly. 
Service  depends  on  the  right  vision — 
every  time ! 


1 


GET  AT  THE  CENTER 
OF  THINGS 


The  Center  is 

ILLINOIS 


Geographically,  Illinois  is  Central — 

It  is  the  Center  of  Rail  Transportation — 
It  is  the  Center  of  Water  Transportation — 
It  is  the  Center  of  Agriculture — 

It  is  the  Center  of  Farm  Land  Value — 


wai 


It  is  the  Center  of  Grain  Distribution — 


It  is  the  Center  of  Food  Distribution  and 
Manufacture — 


It  is  the  Center  of  Farm  Implement  Manufac¬ 
ture — 


It  is  the  Center  of  Merchandise  and  Manufac¬ 
turing  Distribution  and 


Practically  the  Center  of  Population. 


As  a  tryout  state  Illinois  is  second  to  none. 
Illinois  newspapers  are  to  the  Middle  West  what 
New  York  newspapers  are  to  the  Elast. 


They  cover  a  tremendous  territory  outside  of 
the  state  in  which  they  are  published  and  exert 
a  potential  influence. 


Illinois  newspapers  are  decidedly  the  Best 
Mediums  for  getting  Illinois  Business. 


Rates  for  RaMkr  ! 


Z.SM 

IMH 

ClrciiUtioci 

Unet 

Lkm 

* ’Aurora  Beacon-News . 

.(E) 

16,351 

.06 

.06 

ttCkicago  Herald  Sc  Examiner. 

.(M) 

335,270 

.55 

.85 

tfChicago  Herald  A  Examiner.  . 

.(S) 

932,415 

1.00 

1.00 

Chicago  Daily  Journal . 

.(E) 

117,483 

.26 

.24 

tfChicago  Tribune  . 

.(M) 

567,628 

.80 

.80 

ttChicago  Tribune . . 

.(S) 

877,467 

1.15 

I.IS 

**U  Salle  Tribune . 

.(E) 

3,041 

.025 

.otf 

* ’Moline  Dispatch  . 

.(E) 

10,148 

.045 

.046 

’’Peoria  Star . 

.(E) 

27,083 

.075 

.01 

ttRock  Island  Argus . 

.(E) 

10,405 

.045 

.046 

’’Sterling  Gazette  . 

.(E) 

5,755 

.04 

.04 

**A.  B.  C.  Statement,  Sept.  30,  1923. 
ttGovemment  Statement,  Sept.  30,  1923. 
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•UR  OVN  VOR!^ 

"or  Letters 


By  JAMES  MELVIN  LEE 


ware  Newspapers  Doing  Their 
•^Duty?”  This  question  is  asked  and 
werccl  by  Roger  William  Riis  in  the 
"  ipvt.dent.  This  answer,  however,  is 
i  n-.e\vhat  statistical  and  is  based  upon 
1  IFvsis  of  5  issues  each  of :  The  Boston 
r.ifibe.  New  York  Times,  New  York 
Vorld,  New  York  Evening  Post.  Phila- 
•  Iphia  Public  Ledger,  Philadelphia 
\„rth  American,  Atlanta  Constitution, 
Orleans  Times-Picayune,  St.  Louis 
r-iibc  Democrat,  Kansas  City  Star,  Chi- 
,^0  Tribune,  Minneapolis  Tribune,  St. 
Piul  Pioneer  Press,  Portland  Oregonian, 
Francisco  Chronicle,  Sacramento 
San  Diego  Union,  and  Fort  Worth 
IFur  Telegram. 

iP  By  way  of  comparison  a  few  English, 
and  German  newspapers  are  also 
i  In  putting  his  printer’s  rule 

.*  ir.frdde  newspaper  columns,  Mr.  Riis 
'  f  ind  that  the  .American  newspaper  was 
i  rt  one  long  story  of  crime,  divorce,  mur- 
!  fer.  and  larceny.  A  grouping  of  this 
i  td  of  news  under  the  head  of  "police 
i  t-As'  did  not  locate  enough  such  items 
I  b  reach  10  per  cent,  of  the  material 
i  trlnted.  In  England  he  found  that  this 
I  ^  of  news  occupied  6  per  cent,  of  the 
kice,  and  France  7  per  cent,  and  in 
i  fcnnany  three  per  cent.  An  editorial  in 
I  [.c  New  York  World  in  commenting  on 
observation  remarked  that  yellow 
'  is  evidently  not  so  prevalent 

.  5  has  been  supposed.  In  America,  bus- 
1  news  gets  first  place.  In  England, 
'•  r  ’sr,  news  heads  the  list. 

This  quotation  raises  a  question  of 
■  tuM; 

In  Etijflish  |»ai>cr»  a  c<»nsidcrahle  space  is 
j  I  to  — how  to  raise  flowers,  in 

Tbi«  is  a  piece  of  ci  titentetl  domesticity 
i- r.i  in  the  pre*s  of  nt>  other  nath  n. 

,  »he!i  I  purchasesl  a  little  place  out  on 
1  hic  Island,  I  certainly  found  a  good  deal 
;  ip::i  poultry  in  the  New  York  World; 

fci'i  about  raising  small  fruits  in  the 
!  tan;  and  a  lot  about  gardening  in  the 
I  triiiie  Post.  It  might  be  well,  there¬ 
to  not  to  take  the  figures  compiled  by 
Er  Riis  too  seriously. 

Such  statistical  compilations,  however, 

Iraluable.  Other  analyses,  however, 
to  be  compiled.  Mr.  Riis  is  frank 
sh  to  admit  that  a  similar  test  by 
iher  person  at  another  time  would 
U'jiy  give  different  conclusions.  From 
"■'r<scr  of  such  tests,  however,  deduc- 
would  doubtless  be  logical  and 


'HE  jest  of  the  comic  artist  and  the 
quip  of  the  vaudeville  comedian  have 
ictd  the  country  editor  in  a  false  posi- 
a  before  the  -American  people.  Charles 
Harger,  editor  of  the  Abilene 
Reflector  in  an  article  in  Scrib- 
rs  for  April,  entitled  "The  Changing 
>*tr)  Press,"  presents  quite  a  different 
^  of  the  man  who  sits  in  the  editorial 
of  the  progressive  community 
tidy: 

^  i^cm  country  editor  does  not  take 
‘XllL't  dry*gouds  merchant  or 

in  exchange  for  advertising;  he 
,  W  receive  potatoes  and  sausage  on  sub- 
fr'-  paper  is  anything  more  than 

t-wvDi  tr.:«icinc  repository,  he  dc«s  business 

ilestatrr 

u  New  Haven’* 

Dominant  Paper 
^cuUlion  over  40,000  Average 

every  night  by  More  New 
TWft  »**®°*’'*  bey  any  other 

Kew  Hiven  paper*  COMBINED. 

Hauen  Hegtaier 


on  a  business-like  basis^  with  a  cost  accountii^ 
System  :hat  enables  him  to  receive  for  his 
«>ervices  a  legitimate  and  living  wage.  The 
early  newspaper  was  notably  careless  in 
finances  and  consequently  ever  struggling  with 
its  npense  account  and  often  dependent  on 
political  patrinage  for  its  existence.  The 
modern  publisher  cither  carries  on  bis  buMness 
at  a  fair  profit  or  he  quits.  It  is  possible  that 
b^atise  be  is  absorbed  in  the  financial  side  of 
his  business,  be  is  less  inclined  to  spend  hours 
studying  public  questions  and  evolving  profound 
discussions  oL  their  relatirn  to  party  progress. 
He  finds  satisfaction  in  added  self-res{:^t  and 
personal  freedom  from  party-boss  dictation. 

In  the  opinion  of  Mr.  Harger,  the 
country  press  is  not  without  editori^  in¬ 
fluence  as  the  following  quotation  will 
show: 

Yet  the  country  pa;^r  that  prints  a  well  di* 
gested,  timely  editorial,  discussing  earnestly 
public  matters,  secures  a  reaction.  The  con* 
gressman  reads  it  and  ‘Sits  up  and  takes  no¬ 
tice.**  The  publicity  departments  of  the  cor¬ 
porations  and  utilities  gather  from  it  what  the 
people  of  that  section  are  thinking.  A  half- 
doren  editorials  frr>m  country  papers  in  a 
State  will  have  more  effect  than  all  the  heavy 
utterances  of  a  city  journal. 


'T’HOSE  who  want  to  keep  in  touch 
with  German  books  relating  to  the 
press  will  find  a  detailed  list  of  such 
items  in  Literarisches  Beiblatt,  edited  by 
Dr.  Hans  H.  Bockwitz,  Leipzig,  Ger- 


Radio  Rescue*  Sunday  Edition 

Miss  Agnes  A.  MacLaren,  telegraph 
editor,  Ludington  (Mich.)  Daily  News, 
recently  “made  bricks  without  straw,” 
when,  with  wires  down  in  a  sleet  storm, 
she  went  home  and  using  “Dad's  radio” 
got  enough  news  from  the  air  to  fill  a 
void  in  the  Sunday  edition  of  the  paper. 


|?V***"*  Speefal  itgency 

|y**~**»  Vark-0«tr*<(-CA<cege 


1893  SERVICE  1924 

as  visualized  by 

BENJAMIN  &KENTN0R  CO. 

SERVICE  TO  PUBLISH¬ 
ERS,  as  we  see  it,  means  < 
much  more  than  merely  get¬ 
ting  business.  That,  of 
course,  is  important,  but  the 
caring  for  it,  keeping  it  giving 
satisfaction,  preventing  mis¬ 
takes  that  work  harm,  all 
enter  into  the  service  we 
render. 

There  are  hundreds  of 
ways,  some  of  them  seem¬ 
ingly  unimportant,  others  of 
supreme  importance,  where 
we  find  chances  to  do  things 
for  publishers  which  increase 
revenue  and  make  standing 
with  advertisers  —  standing 
that  counts. 

BENJAMIN  &  KENTNOR  00^ 

Advertising  Representatives  of  News¬ 
papers 

2  West  45th  St.  900  Mailers  Bldg. 
New  York  Chicago 

401  Van  Nuys  Bldg. 

Los  Angeles 


SHOWS  GREAT  GAIN 
IN  PERCENTAGE 
OF  AUTOMOBILES 


West  Virginia  has  1 62, 1 9 1  automo¬ 
biles  and  yet  you  will  rarely  see  a  make 
of  car  that  is  not  advertised  in  West 
Virginia  newspapers. 

West  Virginia  is  now  spending  fifty 
million  dollars  on  additional  improved 
highways. 

Last  year  $2,608,508  was  collected 
from  registration  fees  and  licenses;  also 
$366,490  from  a  gasoline  tax. 

People  who  have  money  to  spend  such 
as  this,  constitute  a  pretty  good  territory 
to  win. 

West  Virginians  respond  so  readily  to 
advertising  of  worthwhile  articles  in 
their  local  daily  newspapers,  that  you 
Mr.  National  Advertiser,  cannot  afford 
to  stay  out  of  this  prosperous  state. 

These  papers  will  deliver  your  adver¬ 
tising  message  and  it’s  up  to  you  to 
deliver  the  goods. 


BhMiieM 

*«T*btra|)ii  ... 
Ckariciloi 


Rate 

for 

Oreo-  S,m 
latiGB  bi*** 

(M)  U,«t  .M 

.(M)  vtjm  M 
..(S)  Mjas  M 


Clarksfaurz 

-Tahgram  . (E)  M,41*  jM 

•n-aUenua  . (S)  U.1M  .MS 

FaimoBt 

-TfaDM  . (M)  ijas  M 

HuntiiiztoB 

ttAdvaitiaw  . (E)  IRSM  JOS 

•niwald-Dtepalcli.  (M)  UJM  J35 
-HmM-Dlipatcii..  (S)  U.«S  M 

Martfasburz 

-Jounal  . (E)  UTS  M 


Parharaburz 

ttNaws  . (M)  Tjzr  JS 

ttNam  . (S)  t.>U  JKS 

-Saatteal  . (E)  7,4W  MS 

Wbaalbiz 

—latelUzancar  . (M)  12,2S1  JSZS 

-NWwa  . (E)  U,1W  MS 

-Nawa  . (S)  U,IM  M! 


-A.  B.  C  SUteaant.  Sept-  tm. 
ttGovenunent  Stetemant,  S«pt.  M,  ltd 
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CAREEROFDR.W.T.  ELLIS  SHOWS  VALUE  - 

OF  SPECIALIZATION  IN  JOURNALISM  PLANNING  AD  DRIVE  SIMPLE  AS  O.  HENRY 

.  .  .  .  .  ....  PLOT— AND  AS  HARD  TO  UVE  UP  TO 

Although  a  Layman,  His  Religious  Writings  Are  Authoritative 

and  Reach  Millions  Through  Syndication—  KENNETH  GROESBECK 

Began  As  Printer’s  Devil  !>«t».»ENT.  t.roes.eck,  Heaik  &  hindle.  Inc. 

By  MARLEN  PEW  ^ 

^HE  way  to  produce  a  successful  ad- 

TN  another  column  of  Editor  &  Pub-  the  scenes  of  the  Bible  story,  it  becomes  vertising  campaign  is  to  find  out 

LIS  HER  this  week  appears  editorial  ad-  at  once  apparent  that  a  column  and  a  whom  you  want  to  sell,  and  say  the  right 

rice  to  young  men  and  women  entering  quarter  a  week  scarcely  affords  room  for  thing  to  them  in 

journalism  to  find  a  special  interest  and  the  material  that  crowds  upon  the  writer  the  right  place, 
pursue  it  through  life,  on  the  theory  that  for  publication.  Dr.  Ellis  has  made  three  This  is  'posi- 
the  newspapers  of  the  future  shall  more  trips  completely  around  the  world,  be-  tively  all  there  is 

and  more  be  written  by  specialists  than  sides  frequent  journeys  into  the  remote  to  any  successful 


^HE  way  to  produce  a  successful  ad- 
vertising  campaign  is  to  find  out 


by  men  of  general  knowledge. 

It  is  the  specialist  who  is  winning  in 
every  department  of  life. 

The  story  of  the  life  of  Dr.  William 
T.  Ellis,  points  a  significant  moral  to  the 
average  generalizing  newspaper  man. 

1  )r.  Ellis,  as  readers  of  this  paper  know, 
is  famous  as  a  religious  editor,  but  few 
are  aware  that  he  is  not  a  clergyman. 
His  writings  upon  religious  subjects  are 
perhaps  more  widely  read  than  those  of 
any  contemporary  in  the  world.  He  be¬ 
gan  newspaper  service  35  years  ago,  a 
boy  of  fifteen,  by  cleaning  galleys,  sweep¬ 
ing  floors  and  doing  other  dirty  work  in 
a  Philadelphia  newspaper  composing 
room  and  has  been  working  at  the  daily 
newspaper  business  ever  since,  except  for 
a  seven-year  excursion  into  religious 
journalism,  with  considerable  magazines 
writing  and  public  speaking  on  the  side. 

It  is  only  the  rare  paper  that  has  an 


it 


Dr.  W.  T.  Ellis 


advertising  cam¬ 
paign,  outside  of 
the  attendant  jobs 
of  merchandising 
and  distribution, 
and  the  formula 
is  as  simple  as  the 
formula  of  an  O. 

Henry  story — and 
as  hard  to  live  up 
to. 

Point  number  K.  E.  Uroesieck 
one — find  out  to 

whom  you  want  to  talk.  If  you  are  a 
wise  advertising  man.  you  will  spend  long 
and  weary  months  answering  this  ques¬ 
tion.  You  won't  guess  at  it  because 
you’re  not  a  typical  person  yourself,  and 
people  who  judge  the  rest  of  the  United 
States  by  their  own  reactions  are  almost 
invariably  wrong. 

In  the  case  of  Girard  cigars  we  have 


11  IS  Ulliy  UIC  Idle  yducr  llldl  lUlS  dii  _  e  .1,  •  11  •  ***  Vjiiaiu  v.iKctis  we  iidve 

expert  upon  religion  on  its  staff;  and  earth,  especially  in  e  formulated  an  imaginary  American  who 

rarer  still  the  one  whose  religious  editor  .,r,  ’  u  u  u  u  .  typical  Girard  smoker.  We  know 

is  primarily  a  newspaper  man,  with  news-  .  ■  ^.bout  how  he  lives,  how 

pajier  traditions  nurtured  in  his  bones.  "ee'y  „  ..  many  cigars  he  smokes  a  day,  whether 

Even  rarer  is  the  paper  tliat  can  afford  ^  he  buys  them  by  the  box.  what  he 

to  send  its  religious  editor,  at  frequent  .  T’crric  i?;«»r  ^  living,  whether  or  not  he  is 


a  raft  floating  down  the  Tigris  River  to¬ 
ward  the  Garden  of  Eden ;  some  on 


intervals,  to  Bible  Lands,  or  to  range  .  j  nf  enme  r>n  iTiarried,  how  many  children  he  has,  what 

over  America  and  Europe,  keeping  in  __  .u-  rtiinf.-..  ranaic*  cnm..  his  other  smoking  habits  are,  what  shape 

touch  with  religious  thought  and  activities.  ",  .r  .l.  dncrJicti  Vnlcra’*  enmo  color  of  cigar  he  prefers,  how  much 

That  is  one  reason  why  there  has  long  f”  he  tesom  of  the  sluggish 

lieen  a  place  in  scores  of  daily  papers  for  h  in  til  to  Buy  it. 

the  weekly  article  upon  the  International  a_,i  Asia  -  snmo  in  ftiA  sLll  tom  There  in  the  nutshell  of  one  paragraph 

Sunday  School  Les^n  written  by  Dr.  H.?rin^  Tar ™  «  ‘he  result  of  several  hundred  ckisely 

Ellis.  Quietly,  persistently,  throughout  heights  of  the  Lebanon  ’  Mountains  and  Pages  of  information  to  find 

V.»arc  llac  Knilt  nn  tllic  .liclinrtiv..  nCIgntS  Ot  tOe  LCDanOn  AlOUntainS,  ann  .  .  or  dloi.lH  emoU^  r-irar/I 


will  get  out  of  the  printed  wordtht- 
sage  you  want  to  put  into  his  mind 
They  tell  a  good  story  about  i 
tionally  advertised  brand  of  raisins, 
whether  or  not  it  is  true  it  is  w,.r 
(x-ating.  They  say  this  company 
many  hundreds  of  thousands  of  ik 
on  the  advertising  slant  that  raisins ! 
tain  iron  and  were  healthful  to  eat,  in 
they  discovered  that  this  appeal 
worth  7  per  cent,  whereas  the 
tastes  good"  was  worth  92  per  ■ 
That's  inexcusable,  of  course,  for  i- 
advertiser,  since  it  is  so  easy  to  a 
mine  the  important  appeal  of  any ; 
uct,  and  when  you  have  one  appeal  c 
is  predominantly  stronger  than  all  cj 
what’s  the  use  of  spending  met* 
other  unimportant  thoughts? 

The  reason  so  many  campaiga 
hashed  up  into  sixteen  different  na 
of  appeal  is  because  the  advertisini 
ager  or  the  advertising  agency  U 
the  presentation  will  create  more : 
impression  if  the  advertisements  n 
different,  and  if  they  show  as  ms;; 
ferent  appeals  as  possible.  This 
natural  human  weakness,  but  i 
scientific  advertising. 

The  third  point  in  the  forinui< 
right  place  to  tell  the  story-- 
simplest  of  the  lot. 

-Advertising  at  its  best  is  a  very  i 
thing.  It  is  a  truism  to  say  it  is 
manship  on  paper,  and  after  d 
salesmanship  is  the  highest  kind  of 
nature  and  mixability.  The  lx 
camiiaign  mixes  with  its  reader  the 
it  sells.  The  more  friendly  and 
straight  forward  and  honest  it 
lietter  it  sells. 


25  years,  he  has  built  up  this  distinctive  Lake  of 

newspaper  feature;  now  with  more  than  =,nrl  ihn  ^'5?”- 


out  who  smokes  or  should  smoke  Girard 


four-score  papers  on  his  list,  and  a  cir 


Galilee;  many  in  Jerusalem,  and  amid  the 
other  scenes  of  Bible  History.”  Thus 


Point  numlier  two — find  out  what  to 


,.-c  .u  '>  tnn  orto  u-  i  otner  scenes  oi  Hioie  History.  i  nus 
cula  ion  o  more  than  2.300,^.  His  only  freshness  of  touch  with  the  living  ‘ 

thwlpgical  training  was  in  his  newspaper  ^  I)?" 

activities  private  riding  and  personal  as  well  as  that  sense  of  ?  a  great  help  to  know  him 

service  to  the  churches  ^^e  mark  of  a  real  news-  v 

.\  preacher  could  make  an  interesting  pa™  man  proach  him  cold  and  jumping  in  the  dark, 

liomily  out  of  the  new  forms  of  religious  ‘  p,,;;.  T  T  n  or,,.  ®  helpful  thing  to  know  the  line  of 

outreach  which  our  press  has  developed.  ^  wasn’t  looking  '  by  the  r^istance  to  his  mind— to  know 

Her.  is  a  layman,  without  theological  Terable  and  co^er^^atilrS^^^^^^^^  Ite  he’s  interested  in.  to  know  what  he 

training  or  ecclesiastical  position,  or  any  Southern  PresbHerian  Church,  Davidson,  "ants  to  hear  you  say. 
kind  of  authorization  or  support  by  any  \  q  ’It  takes  a  pretty  good  salesman,  how- 

‘  •  ••  I  1  •  1  *  •  •  ev'er,  to  say  correctly  what  the  prospect 


religious  organization,  who  has  attained  |  j^is  home  is  in  Swarthmore,  Pa.  His  ™  correcuy  w-nat  tne  prospea 

a  weekly  circulation  for  a  straight-out  pf  E,li  wants  to  hear,  and  it  takes  a  still  better 

study  of  life  from  the  Bible  standpoint  and  a  daughter  of  eleven.  The  older  boy.  salesman  to  put  this  im  ,wper  so  that 

"hich  IS  greater  than  that  of  any  book,  pranklin  C.  Ellis,  is  on  the  staff  of  the  ‘h^  average  typically  educated  American 

nr  tlwn  of  all  the  religious  weeklies  com-  Springfield  Republican.  The  younger. 

^"4  '  o  j  c-  L  t  Mackinnon  Ellis,  will  be  graduated  from 

„ Sunday  School  man,  Dr.  Princeton  next  June,  and  will  take  up  the  A  fX  f\  i\  f\£\  liii  17  KI 
Elhs  originally  set  out  to  wri  e  a  Le«on  pf  medicine.  Although  he  has  not  4 , 5  U  U  •  U  00  MEN 


average  typically  educated  American 


tjiat  would  be  entirely  supplemental  to  (i,,ne  office  work  in  a  newspaper  for  a 
the  dry  and  conventional  Lesson  Helps  number  of  years  past,  Dr.  Ellis  has,  in 
that  the  churches  provide.  Without  a,j,jjtjon  to  his  foreign  correspondence 
abandoning  that  purpose,  he  found  and  religious  articles,  been  reporter,  de- 

his  primary  objective  has  come  to  be  a  partment  editor,  editorial  writer  or 
popular  article  u^n  religion  for  the  cojunin  conductor  on  Philadelphia  papers, 
average  reader.  He  is  constantly  run- 

ning  into  his  readers-from  that  Presi-  CMmnd  at  New  Port 

dent  of  the  United  States  who  said.  You  „  ...  .  .  •  ,  .  .  , 

brought  me  up.”  to  the  Texas  librarian  ,  •  •  Gilland  has  just  been  appointed 

who,  showing  him  her  mother’s  portrait,  manager  of  the  Newspaper  Infor- 


said,  “For  many  years  before  she  died, 
you  were  my  mother’s  only  pastor.”  It 
is  a  not  uncommon  experience  for  Dr. 
Ellis  to  hear  his  Lessons  used  verbatim 
in  the  pulpit — usually  without  credit ;  and 
sometimes  to  the  confusion  of  the 
preacher  when  he  meets  his  auditor.. 
There  are  no  ecclesiastical  lines  in  a 
newspaper;  and  Protestants  of  all  name.s. 
Roman  Catholics  and  Jews  have  reported 
themselves  as  readers  of  these  Bible  Talks 
by  a  layman. 

Dr.  Ellis  points  out  that  the  Bible  is 
a  unique  and  unfailing  spring  of  in¬ 
tellectual  stimulus  and  of  moral  sugges¬ 
tion.  Its  eternal  contemporaneousness  is 
nneanny.  When  to  the  Bible  is  added  a 
newspaper  man’s  contacts  with  the  reali¬ 
ties  of  life,  and  oft-repeated  travels  to 


mation  Service  of  Washington. 


FerSming 

hlernational  News  Service 
n  Spmea  Stm  New  York 


4,500,000  MEN 

live  within  50  miles  of  5th 
Ave.  This  paper  carries 
more  men’s  wear  advertis¬ 
ing  than  any  two  evening 
papers  in  the  City. 

NEW  YORK 
EVENING  JOURNAL 


In 

Orleans 

it’s 

THE 

ITEM 


IN  NEW  ORLEANS  W 
IT’S  THE  STATES 

I^arfeit  aftemoon  city  circaUttn 
Larffctt  afteraooo  circtUatiM  ■  I 
Orleans  trading  territory. 

TotnJ  daUy  ww  SZ.III 
Total  StB^y  orar  77.111 
l«  advertlaing  gi^  1JS,4S  g 
linea. 

Greatewf  record  in  the  Soo^ 
Get  complete  informatioa  m  I 
Orleana  aituatioB  before  deadig 
advertising  campaign. 

Rsyrsaeptad  by 

JOHN  M.BRANHAMC 

Chicago,  Atlanta,  St.  I.wga  Ka 
Qty,  San  Franclaoa 

S.  C  BECKWITH 

•  STECIAl.  AGENCY 

NEW  YORK  cm 


|>TACOMA  ^ 

\trade  territory 
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DrtU  J.  BRB4d  PwA  P«n«' 

MI  pmh  An,  m  s*.  aw 

N«r  TMfc  ettr  CfclMt4* 

m.  j.  BMw.n  AC.. 

S..  Fr«»cl«..  ..d  Lm  AmmArn,  j 


Editor  &  Publisher  for  April  12,  1924 


39 


“OHIO 

FIRST” 


Many  national  advertisers  have 
made  “try  out”  campaigns  in  the 
State  of  Ohio,  and  have  demonstrated 
that  it  was  a  field  for  sure  and  quick 
results. 

Ohio  buyers  are  keen  in  their  percep¬ 
tion  of  values  and  ready  and  willing 
to  buy  at  a  moment’s  notice. 

National  advertisers  often  wonder  at 
the  unusual  response  to  their  cam¬ 
paigns  in  Ohio  first  newspapers — the 
list  printed  below. 

Ohio  merchants  never  wonder  at  it. 
They  know  that  well  directed  sales 
campaigns  backed  by  careful  adver¬ 
tising  in  this  list  of  publications  wdll 
always  get  results. 

Ohio  is  one  of  the  greatest  producing 
states  in  the  Union  and  is  also  one  of 
the  leading  territories  in  buying. 

OHIO  people  are  FIRST  to  buy  and 
last  to  turn  your  product  down  If  it 
has  merit. 

The  purchasing  wealth  of  Ohio  is 
confined  to  no  particular  class.  The 
riches  of  her  cities  are  known  to  the 
world  and  even  her  farmers  occupy  an 
unusual  financial  position.  More 
than  28, (XK)  of  them  are  worth  more 
than  $10,000  each. 

These  Ohio  daily  newspapers  co¬ 
operate  and  the  merchants  who  use 
them  to  sell  your  merchandise  will  co¬ 
operate  with  you  in  merchandising 
your  product. 

HERE  IS  A  REAL  LIST  OF  PRODUCERS 
FIRST  IN  OHIO 


Circu- 

2,500 

10,000 

lation 

linea 

lines 

**Akron  Beacon  Journal  .  .  .  . 

. . . . (E) 

39,177 

.10 

.10 

**Akron  Time*  . . 

. . . . (E) 

24,591 

.06 

.06 

**Akroa  Sunday  Time#. ... 

. . . . <S) 

23,415 

.07 

.07 

ttBellefontaine  Examiner 

(E) 

4,631 

.02 

.02 

tttCincinnati  Enquirer . 

.(MAS) 

76,789 

.17-.35 

.17-.35 

Columbuc,  Ohio  State  Journal .  (M) 

50,147 

.12 

.11 

Columbu*,  Ohio  State  Journal . .  (S) 

33,124 

.12 

.11 

tConneaut  New*  Herald. . . 

....(E) 

3,040 

.0225 

.0225 

ttDoeer  Daily  Reporter.... 

. . . . (E) 

4,771 

.025 

.025 

ttironton  Irontonian . 

. . .  (M) 

3,400 

.0179 

.0179 

Kenton  Democrat . 

....(E) 

2,500 

.014 

.014 

**Lima  Republican-Gaaette .  . 

.(E*S) 

10,545 

.05 

.05 

Lorain  Journal  . 

....(E) 

4,866 

.025 

.018 

ttMiddletown  Journal  . 

. . . .  (E) 

5,279 

.025 

.025 

Circis- 

2,800 

10,000 

lation 

lines 

linss 

ttNewark  American-Tribune  . 

. . . (E) 

7,643 

.028 

.025 

New  Philadelphia  Timas . . . 

. . .  (E) 

6,780 

.028 

.025 

Piqua  Call  and  Press  Diapatcb.  (E) 

6,071 

.03 

.03 

ttPortsmouth  Sun  and  Time*. 

(MAE) 

17,746 

.06 

.06 

ttPortsmoutb  Sun-Times  .  . .  ■ 

. . . (S) 

12,878 

.04 

.04 

**  Springfield  Sun . 

. . .  (M) 

14,022 

.038 

.038 

••Toledo  BUde . 

...(E) 

107,009 

.27 

.28 

••Youngstown  Vindicator  ... 

...(E) 

27366 

.07 

.07 

••Youngstown  Vindicator  .  .  .  . 

. . . . (S) 

26,889 

.07 

.07 

tGoverniMitt  Statement,  April  1,  1923. 
**A.  B.  C.  Statement,  Sept.  30,  1923.' 
ttGoremment  Statement,  Sept.  30,  1923. 
IttGoremment  Statement,  April  1,  1924. 
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Editor  &  Publisher  for  April  12,  1924 


Advtfiuint  «a4  eimtalion  manaters  mr*  always  on  tka  lookout  for  ntw  iitat 
that  will  incTsasr  advortisinf  rteripts  and  win  ntw  circulation.  Your  idta  for 
incrtasinc  advertising  or  circulation  may  not  appeal  to  your  manager,  but  it 
may  be  just  the  thing  that  some  ether  manager  wants.  Editok  &  Puslishii 
will  pay  $1  for  each  idea  frinted  under  this  head.  The  fact  that  the  idea  u 
now  being  used  m  your  city  dots  not  bar  it  from  the  department.  Address 
your  communication  to  the  Doixas  Pcixn  Eoitok.  IVhen  they  appear  clip 
them  and  mail  them  in  and  receive  payment.  Unavailable  ideas  will  not  be 
returned. 


week.— A.  R.  Malsberger,  Reading  Times,  ad  on  the  front  page  calling  attentkm 
Reading,  Pa.  special  Easter  offerings  at  the  loal 

stores.  Then  on  the  classified  page  itr 
a  column  headed  “Easter  Suggestion’ 
Every  retailer  will  be  glad  of  the  oa 
portunity  to  call  special  attention  to  ce- 
tain  articles  and  the  column  should  be 
money  getter  for  both  the  advertiser  n 
the  newspapers. — Fred  E.  Beane,  M» 
chaster  (N.  H.)  Union-Leader. 


BUSINESS  TlCiCLER 


TTS  getting  warm! 
^  Time  to  think  of 
advertising 

Ice-cream  freezers 
Lemons 
Crape- jnice 
Poison  Ivy  cures 
Mosquito  catchers 
Fly-paper 
Wayside  Inns 

Spring  tonics 
Light  Fiction 
Summer  furniture 
Linoleum 

Kerosene  Oil  Ranges 
Knock-down  bungalows 
Garages 

Thermos  bottles 

Lunch  kits 

Men’s  shirts 

Topcoats 

Raincoats 

Binoculars 

Goggles 

Cameras 

Screens 

Storage  for  furs,  rugs  and  draperies 
Safe  deposit  vault  for  silverware 
Conch  hammocks 
Lawn  outfits 
Beach  umbrellas 
Bathing  suits 
Slip  covers 

Wedding  present  for  June  brides 


to  the  fact  that  the  advertisers  are 
splendidly  equipped  for  handling  phone 
trade  and  solicit  such  patronage?  Frank 
H.  Williams,  1920  Spy  Run  Ave.,  Fort 
Wayne,  Ind. 

.\  Builders’  Page  would  likely  go  strong 
during  April  and  May.  Building  con¬ 
tractors,  real  estate  dealers,  electrical 
contractors,  garden  and  lawn  nurseries, 
furniture  dealers,  etc.,  are  prospects. — 
.\.  R.  Malsberger,  Reading  Times,  Read¬ 
ing,  Pa. 


We  secured  a  large  cut  of  a  house  and 
arranged  advertising  spaces  in  the 
windows,  doors,  roof,  yard,  and  other 
places.  It  took  up  a  full  page  and  across 
the  top  was  a  heading,  “The  Home  Beau¬ 
tiful.”  We  called  on  the  lumber  dealer, 
painter,  plumber  and  all  other  tradesmen. 
The  page  was  sold  with  little  trouble  as 
suggested  copy  had  been  prepared  for 
each  prospect. — Donald  O.  Ross,  Wash¬ 
ington,  Iowa. 


Mail  order  houses  continue  to  get  j 
growing  amount  of  business  from  tb 
rural  population,  in  spite  of  the  fact  da 
the  automobile  and  other  modem  cm 


Ottawa  Citizen  in  its  classified  pages 
runs  a  2-col.  x  10  announcement  pointing 
out  that  experienced  advertisers  secure 
quicker  results  at  lower  cost  because  they 
pay  for  6  insertions  at  the  price  of  5  and 
as  soon  as  their  wants  are  filled  they 
advise  the  department  and  obtain  refund 
for  balance  of  prepayment.  The  benefit 
of  this  arrangement  to  the  classified  ad¬ 
vertiser  is  demonstrated  by  a  reprint  of 
about  a  dozen  ads  ordered  for  more  than 
one  insertion.  Agpinst  each  is  printed 
the  number  of  insertions  ordered,  results 
secured,  and  cash  refunded. — J.  L.  Love, 
27  Wellington  Elast,  Toronto. 


A  telephone  canvass  of  poultrymOT  veniences  have  brought  the  farmers  wik- 
should  yield  a  continuous  patronage  _  in  in  easy  reach  of  the  cities.  Theydofljl 
poult^  and  eggs  for  sale  classification,  because  their  advertising  tells  the  famth 
Qassify_  the  various  breeds  of  poultry  exactly  what  he  wants  to  know  abotl 
alphabetically,  like  the  St.  Louis  Post-  the  merchandise  he  can  use,  a  fmB 
Ehspatch  does  the  names  of  automobiles  journal  editor  said  recently.  It  promr 

that  are  advertised  for  sale.  Instead  of  a  good  tip  to  an  Iowa  paper. _ L  1 1 

saying  “For  sale — White  Wyandottes,”  Jelli.son,  Embuque  (la.)  Times  Jouioi* 

say  “White  Wyandottes — .”  The  classi-  _ 

fication,  “Poultry  for  Sales”  or  whatever  fl  ^  I 

classification  you  use  indicates  what  is  "  ■*'  * 
advertised  is  for  sale,  so  why  repeat  it. 

Chicken  fanciers  and  they  are  legion  are 
continually  improving  their  flocks  and 
selling  and  buying,  so  why  not  make  this 
column  a  year  round  affair. — J.  M.  Wil¬ 
liams,  Lock  Box  84,  Danville,  Ill. 


“IS  YOUR  CAR  READY?”  is  a  de¬ 
partment  of  miscellaneous  display  adver¬ 
tisements  appearing  in  the  Boston  Herald. 
A  slightly  higher  rate  is  charged  to 
cover  the  space  occupied  by  the  heading 
and  explanation. — James  M.  Mosely,  39 
E.  Concord  St.,  Boston,  Mass. 


.  -  .  ,  .  The  Evening  Journal  of  Washington, 

-  next  winter  s  coal  in  at  April  Iowa,  carries  a  double  page  truck  once 

pnees  ...  . 

Golf  equipment 

Tell  the  boys  to  wear  linen  trousers, 
white  shoes,  white  cotton  socks,  op» 


A  new  classification,  “Business 
Changes,”  can  be  worked  up  on  the 
classified  pages  of  any  daily.  Go  to 
every  business  place  that  has  changed 
hands,  changed  policy,  just  been  started, 
re-organized  or  that  has  done  anything 
of  a  news  value,  and  get  them  to  tell  of 
this  change  in  five  to  ten  lines  space  and 
run  it  for  _a_  week  under  “Business 
Changes.”  Cities  of  50,000  and  up  should 
provide  a  good  field  for  this  column  or 
classification. — J.  M.  Williams.  I^k  Box 
84,  Danville,  Ill. 

Each  month  there  are  a  number  of 
office  rooms  for  rent  in  most  cities.  So 
toward  the  end  of  each  month  it  would 
a  good  idea  for  the  paper  to  run  a 
little  section  on  its  financial  and  business 
pages  in  which  all  offices  that  were  for 
rent  could  be  advertised.  By  putting  the 
section  on  this  page  the  men  most  interest¬ 
ed  in  offices  would  be  most  likely  to  see 


weave  underwear,  linen  shirts,  with  at¬ 
tached  collars  which  do  not  button 
down,  bow  ties  in  bright  colors,  Norfolk 
coats  for  outings 

Roads  might  advertise  Sunday  outings 

Paper  cups 

Incubators 

Day  old  chicks 

Canoes 

Garden  tools 

Garden  hose. 


is  very  profitable  business  as  all  copy  is 
brought  in  the  office  and  no  promotion 
work  is  needed. — Donald  O.  Ross,  Cedar 
Falls  (Iowa)  Record. 


An  Iowa  newspaper  in  a  small  farm¬ 
ing  community  has  adopted  an  idea  which 
is  bringing  increased  advertising  from 
farmers.  Each  day,  under  the  heading. 
“Dates  Oaimed  for  Sales”  is  a  list  of 
farm  sales  to  be  held  within  two  months. 
When  a  farmer  wants  to  advertise  his 


Material  reduction  in  supply  costs  has  sale,  he  will  naturally  refer  to  this 


been  secured  by  placing  charts  in  each 
department,  showing  the  relative  cost  of 
supplies  in  each  department,  with  monthly 
comparisons,  and  topped  off  across  the 
top  with :  “Let’s  cut  it  down !”  Interest 
of  every  employe  in  bringing  the  lines  to 
a  lower  mark  each  month  has  been 


list. — Donald 
Iowa. 


O.  Ross,  Washington, 


April  is  the  best  month  during  the 
Spring  season  for  clean-up  and  paint-up 
campaigns.  See  your  civic  authorities 

-J  J  1  .  -  arrange  for  “clean-up”  week, — then 

rousrt,  ^d  the  result  shows  dirtinctly. —  scout  after  your  local  paint  and  hard- 

fi^W  Ohio  ^*^*'*'  ware  stores  for  their  ads  on  this  special 

Some  groceries  make  a  specialty  of 
handling  phone  trade.  They  have  special 
telephone  clerks  who  do  almost  nothing 
but  handle  the  trade  of  people  who  call 
up  by  phone.  Why  not  get  up  a  page  of 
ads  of  these  firms  with  an  appropriate 
heading  calling  the  attention  of  the  public 


America’s  Best 
Magazine  Pages 

Daily  and  Sunday 


Newspaper  feature  Setvke 

241  WEST  58TH  STREET 
New  York  City 


READING^  - 

CARPENTER 

IS 

SEEING 
THE  WORLD 


CARPENTER’S 
WORLD  TRAVELS 

Wastilngton  D.  C. 


Million 

Dollar 

Hearst 

Features 


The  World’s  Greatest  Circulation 
Builders 

International 
Feature  Service,  Inc. 

New  York 


FINING 

PRESS 

SYNDICATE 

1161  Arcade  Building,  St.  Louis 

Features  *  Editorials  *  Specials 
Unusual,  Illustrated  Features 
for  Every  Holiday 
Expansion  ^ans  Now  in 
Preparation. 

Standard  in  Every  Respect 


Our  Features: 
Samuel  G.  Blythe 
Irvin  S.  Cobb 
R.  L.  Goldberg 
Ed  Hugh  es 
O.  O.  Meintyr  • 
Penrod  and^Sam 
Will  Rogers 
H.  J.  Tuthill 
Albert  Payson  Terhune 
and  others 


Tlie  McNaaghl  Syndicate,  lie. 

Times  Building,  New  York 


month  of  the  advertisements  of  40 

merchants  who  feature  one  item  at  a  _  ^  _ ^ 

special  price.  This  was  secured  through  it.— Frank  H.  Williams,  1920  Spy  Run 
working  closely  with  the  committee  and  ave.  Fort  Wayne,  Ind. 


Buyers  hunt  and  talk  but  do  most  of 
their  Easter  purchasing  a  week  or  10  days 
before  Easter.  Run  a  small  black-faced 


BEDTIME 

BIBLE 

STORIES 

BY  FLORENCE  VINCENT 
FULL  COLOR  ILLUSTRATIONS 
FROM  WORLD  FAMED  PAINTINGS 
By 

»  TISSOT 

An  elabornto  book  that  will  attract  ■ 
unusual  number  ol  soUciton  arbo  «l 
douUe  past  eamkays  and  records  B  » 
curlay  six  months'  subscaiptkna  hr 
your  newspaper.  The  coat  U  only 
cents  including  book  and  soUdtor’t  am 
ndarinn.  Old  aubscribaca  can  bs  la^ 
plied  without  expensa  to  you.  Wb« 
for  sample  oopy»  optian  and  plan 

KEANE  BROTHERS 
Brokaw  Bldf.,  TImea  Square,  N.  Y. 


CIRCmATM 

BUILDING 

SUPI^ACY 

Prevpn  time  z^nd  time  aa**''' 
by  the  many  thousands  oi 
NEW,  paid-in-advan.ee  sul) 
scribers  we  gain  for  newspapers 
in  all  parts  of  the  countn' 


Writ.  Cara  at  WkUk 
Bmcob 


HOIUSTEH 

CmCUlATlON  ORGANIZATIOK 

300  Merritt  Building  -  los  Angeles  (> 


■V 


OF  NATION^S  MANUFACTURES 


In  the  production  of  brass  and 
hardware,  boots  and  shoes, 
silverware  and  cutlery,  silk 
and  felt  hats,  textiles,  clocks 
and  many  other  lines.  New 
England  far  excels  any  other 
section  of  the  country. 

New  England  manufactures 
more  clocks  than  any  other 
section  of  the  country.  More 
than  one-fourth  of  all  men’s 
felt  hats  are  New  England 
made.  Over  fifty  per  cent  of 
all  the  brass  made  in  the 
United  States  is  produced  in 
New  England. 

Use  these  dailies  intensively  and  win 
this  market  for  yourself 


Despite  competition  in  the 
textile  group  from  other  sec¬ 
tions  of  the  country,  New 
England  produces  over  one- 
third  of  the  total  for  all  the 
United  States. 

Eleven  and  a  half  per  cent  of 
all  products  made  in  the 
United  States  is  manufactured 
in  New  England. 

With  these  tremendous 
resources  New  England 
becomes  a  great  buying 
power.  Every  day  the  families 
of  New  England  spend  mil¬ 
lions  of  dollars. 


aaOOE  ISLAin)— PopnUtion.  604, 1*7 
Olna- 
latlon 

tttllewpoTt  Dmlly  Kewi  . (E)  6,»»4 

Pawtuektt  Timet  . (E)  U,070 

fttProTidence  Bulletin  . (E)  64.0T5 

***PTaTidenoa  Joorntl  . (K)  U.6M 

***FTOTidence  Jounutl  . (8)  61,148 

tttProTidenoe  Tribune  . (E)  <1,170 

••Weeterlr  8ttn  . (E*8)  4.601 

••Wooneocket  OtU  . (E)  11,108 

(A)  ComUnttion  rate  Journal  and  Era.  Bullatla. 

TEBltnwT— <08,488 

••Barra  Tlmee  . (S)  0.718 

ttBennlncton  Banner . (5)  8.001 

••Bnrllncton  Free  Preti  . (K)  18,800 

••Rutland  Herald  . (?I)  10,840 

ttSt.  Johnsburp  Caladonian-Reoord  . (£)  8,610 

.t-uT— For"'"— 1,880,681 

tBridceport  Foat-Telacram  . 40.801 

tBrtd«epart  Poat  . (S)  18.080 

••Hartford  Conrant  . (9)  88,187 

••Hartford  Courant  . (8)  80.180 

ttHartford  Tlmee  . (S)  40,180 

•••Meriden  Record  . (^)  7,818 

tMiddletoarn  Proee  . (a)  7  887 

tttlTew  Haren  Rofieter  . (T-IS)  40.100 

•••Hear  London  Day . (a)  11.841 

tttHorwieh  BuUotin  . (H)  18,404 

••Borwtlli  Hour  . (E)  8,800 

••Stamford  Adroeata  . fE)  8,687 

••Waterbary  Rapublloan  Amarloan . (^lE)  88.887 

••Waterbary  Rapublloan  . (8)  18,880 

t  Ooremmert  Statement.  April  1,  1888. 

••  A.  B.  C.  Statement.  Sept.  80,  1888. 
tt  Ooremmant  Statement,  Sapt,  80,  1888. 

*••  A.  B.  C.  Statement,  April  1,  1884. 
ttt  Ooremmant  Statement,  April  1,  1884. 


KASSACHDSETTS— Population.  8.888.850 
(^rou- 
lation 

••Attleboro  Sun  . (E)  5,844 

tBoiton  Globe  . (MAE)  888.487 

tBoaton  Globe  . (8)  888.418 

••Boeton  Poet  . (M)  868.888 

••Botton  Poat  . (B)  806,788 

••FaU  River  Herald  . (E)  18,871 

••Fitohburp  Sentinel  . (E)  11,191 

••Haverhill  Gaaette  . (E)  15.500 

tftLynn  Item  . (E)  18,517 

ttliowell  Courier-Citiaen  and  Evenins  Leader.  (M8^)  81.696 

•••Mew  Bedford  Standard-Mercury  . (MAE)  88.565 

•••Mow  Bedford  Sunday  Standard  . (S)  87,884 

tMorth  Adama  Tranaoript  . (E)  9.884 

ttPittaBold  Eaole  . (E)  16,007 

•••Salem  Mewa  . (E)  81.180 

Taunton  Gaaette  . (E)  8.868 

tttWoroeeter  Telacram-Oaaette  . (MAE)  84,865 

ttfWoroeater  Sunday  Telegram  . (B)  46,539 


10.000 

linaa 

.0175 

.45 


8,500 

linea 

.0875 

.45 


ttBancor  Daily  Commercial.. 
••PortUnd  Preai  Herald  .... 

••Portland  Ezpreat  . 

••Portland  Telecram  . 

_ (Sunday  Edition  Expreaa) 

ttWaterville  Sentinel  . 


••Concord  Monitor-Patriot  . 

ttKaene  Sentinel  . 

••Mancheater  Union  Leader 
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EDITORS  TO  WITNESS 
ARTILLERY  “BATTLE” 


trade  for  years  as  the  “Perfumers’  Jour¬ 
nal.” 


AKllLLtKY  "BArlLt"  According  to  the  complaint,  Byrne  in 
-  1920  purchased  a  trade  journal  known  as 

Ft.  Siir.  Big  Gun.  Will  Go  Into  Ac-  chang^  the  name 

to  Pertumers  Journal  and  Essential  Oil 
tion  for  N.  E.  A.  Delegate.  Recorder,”  frequently  cutting  down  the 

May  26 — Buffalo  Bar-  title  on  “the  outside  of  the  front  cover 

becue  Planned  to  the  form  ‘Perfumers’  Journal.’  ’’ 

_  This,  says  the  complaint,  has  “misled 

1  c  I-.  •  I  deceived  persons  in  the  trade 

Delegates  to  the  National  Editorial  throughout  the  United  States  into  the 
Association  convention  in  Oklahoma  next  belief  that  the  respondent’s  journal  is  the 
month  will  be  treated  to  the  ’greatest  competing  journal  ’The  American  Per- 
artillery  battle  ever  “tought  in  the  fumer  and  Essential  Oil  Review’  com- 
Umted  Mates.  ,  .  monly  known  to  the  trade  as  the  ’Per- 

Stored  at  Fort  Sill,  the  army  s  artillery  fumers’  Journal’  and  has  caused  persons 
school,  IS  a  vast  quantity  of  ammunition,  to  subscribe  to  and  advertise  in  the  re¬ 
world  war  surplus,  rapidly  deteriorating  spondent’s  journal  ” 
which  must  be  used  at  once  if  it  is  not  to  Mr.  Byrne  is  given  30  days  in  which 
become  useless  even  for  demonstration  to  file  answer. 

purposes.  _ 

The  battle  to  be  staged  May  26,  will  ^======^===== 

include  a  barrage  laid  down  as  on  the  STATEMENT  OF  THE  OWNERSHIP 
front  in  France;  airplane  maneuvers  and  ETC., 

air  attacks  «ri.h  li«  bombs;  infamr,  *”u’i H™  V5ia°Jl 

going  over  the  top  with  machine  guns  and  EDITOR  &  PUBLISHER 

hand  grenades.  published  weekly  at  New  York,  N.  Y.,  for 

Three  regiments  of  artillery,  four  April  1,  1924. 

squadrons  of  airplanes,  infantry  and  all  S*®**  New  York,  County  of  New  York,  ...: 
the  staff  troops  stationed  at  Fort  Sill  w  ill  Before  me,  a  Notary  Public  in  and  for  the 
be  in  actioa  Three  himdred.  guns  of  p^l^'ed 

various  calibers  will  be  in  action  at  the  sworn  according  to  law,  deposes  and  says  that 
same  time.  o'lTDr  Manager  of  EDITOR  & 

Editors  will  witness  the  maneuvers  u;.  2,’ 

c  .  i  •  -j  Knowledge  and  belief,  a  true  state- 

trom  a  nearby  mountainside.  ment  of  the  ownership,  management,  etc.,  of  the 

On  May  25,  the  day  before  the  artillery  aforesaid  publication  for  the  date  shown  in  the 
“show,”  the  visfting  editors  will  be  served  '’I 

a  buffalo  and  elk  meat  barbecue  at  Buffalo  and  Regulations,  to  wit: 

Lodge  in  the  Wichita  Mountain  game  and  l-  That  the  names  and  addresses  of  the  pub- 
forest  preserve.  Cowboys  and  Indians  editor,  managing  editor,  business  man- 

will  kiU  animals  for  the  barbecue  in  a  a|eJ’  circulation  man¬ 

hunt  staged  in  the  presence  of  the  visitors.  Publisher,  James  Wright  Brown, 

Walter  M.  Harrison,  managing  editor,  pi-,  Lane,  Yonkers,  N.  Y. 

Oklahoma  City  Oldahoman  and  Times,  '  “I  wert  g^rstreet.  New  York  City. 

IS  chairman  of  the  Oklahoma  City  enter-  Managing  Ediior,  Arthur  T.  Robb,  Jr., 
tainment  committee  preparing  for  the  „  Last  isth  Str«t,  Brooklyn,  N.  Y. 

convention  during  its  business  sessions  "'‘"Toe  WesfYisth  Stre^YNew  York,  N.  Y. 
there  M&y  22,  23  Rnd  24,  Promotion  Manager,  Fenton  Dowling, 

Meetings  will  be  held  in  the  Huckins  _.  ,  5.'  Vreeland  Avenue,  Rutherford,  N.  J. 

Hotel  Masonic  Temple, .  and  the  senate  %^"'rc.  A.!”l'E^r‘f 
chamber  at  the  state  capital.  The  Okla-  2.  That  the  owners  are: 
homa  Publishing  Company,  publisher  of  EDITOR  &  PUBySHER  CO.,  63 

the  Oklahf.man-Tifnes  will  cerve  Innrli  New  York,  N.  Y.;  James  Wright 

tne  UKlanoi^- i  imes,  will  serve  lunch-  grown.  234  Valentine  Lane,  Yonkers,  N.  Y. 


SUPPUES  & 


For  Newspa 


EQUIPMENT 

per  Making 


Wanted. 

24  or  32  page  Il<»e  or  Goss  Printing  Press 
with  complete  steret>lype  equipment,  state  coo- 
ditiun  and  lowest  price.  High  Point  Enter- 
piise,  High  Point,  N. 


Printers*  Outfitters 

Printi^  Plants  and  business  bought  and  lold. 
American  Typefounders'  products,  printers' 
and  bookbinders’  machinery  ol  every  descrip¬ 
tion.  Conner,  Fendlcr  &  96  Beekmaa 

St.,  New  York  City. 


eon  to  the  editors.  3.  That  the  known  bond  holders,  mortagees. 

and  other  security  holders  owning  or  bolding 
1  per  cent  or  more  of  total  amount  of  bonds, 
TDAnc  irsiiDMAi  Ar'/'i?cirrk  mortgages,  or  other  securities,  are:  None. 

1  KAUt  JDUKINAL  ACCUSeX/  4.  That  the  two  paragraphs  next  above,  giv- 

ing  the  names  of  the  owners,  stockholders  and 
D#  cj.i.  ••  .ri  security  holders,  if  any,  contain  not  only  the 

Org«n  Said  to  Have  Used  list  of  stockholders  and  security  holders  as  they 


TRADE  JOURNAL  ACCUSED 


Rival’s  Nickname 


appear  upon  the  books  of  the  company,  but  also, 
in  cases  where  the  stockholders  or  security 


The  question  of  whether  a  publication  hoMer  appears  upon  the  bwks  of  the  company 
j  f  £  as  trustee  or  in  any  other  fiduciary  relation,  the 

has  the  pRbt  to  take  advantage  of  a  name  of  the  person  or  corporation  for  whom 
popular  nickname  given  a  competing  pub*  such  trustee  is  acting,  is  given;  also  that  the 
lication,  will  be  decided  by  the  Federal  “‘<1  ‘wo  ppajraphs  contain  statements  embrac- 
Trade  Commission  on  May  14.  when  {"hf  ,'&sUce. 

argument  is  heard  on  a  complaint  the  stockholders  and  security  holders  who  do  not 
Commission  has  lodged  against  the  “Per-  appear  upon  the  books  of  the  company  as  triis 
fiim#»r«’  Tnnmol  and  TTscAnti-il  nil  ‘ees.  hold  stock  and  securities  m  a  capacity 

turners  Journal  and  ESSCTtial  U'l  Ne-  of  ^  bona-fide  owner;  and  this 

corder,  ot  which  Joseph  Byrne  of  New  affiant  has  no  reason  to  believe  that  any  other 
York  is  publisher.  person,  association,  or  corporation  has  any  in- 

•n»  compUml,  charging  unfair  meth-  S’.  'i' “t' 

ods  of  competition,  was  filed  by  Louis  S.  him. 

I-evy  of  New  York,  publisher  of  “The  ^  E-  KF.ENEY 

American  Perfumer  and  Essential  Oil  d,^*f''Mj?crl924^“"^ 

Review,”  who  claimed  that  his  publica-  HENRY  F  REAT.ANDER 

tion  has  been  popularly  known  in  the  (My  commission  expires  Mar.  30th,  1924). 


Directory  of  Leading  Features 


ro*  BAILT,  Btm>AT  AJTO  WEEKIT  KBWfPAPIEfl. 


Comic  Strips 


Motor  Service 


“BBiironro  vt  bill”— -hank  a  pete” 

B-col.  Btripfl — bitting  on  all  cylinders. 
Cotambla  Kewipaper  Berrice.  799  B'way,  K.  Y. 


hints  for  the  motorist— by  CLOUGH 
Popular  with  both  antomobillat  and  advertiser. 
The  International  Syndicate.  BALTIMORE. 


Fiction 


Newspaper  House  Organ 


WOBLD'S  FAX0U8  AUTHORS. 
Unexcelled  selection,  serials,  novelette*,  shorts. 
Bervice  for  Authors,  83  W,  4Sd  Bt.,  N.  T. 


the  AD-ROXTTE— a  BIX  YEAR  BU0C1E8B 
Booklets  6c  per  ropy — or  mat*  and  copy. 
The  Intamatioiial  Syndicate.  BALTHfORE. 


RacBo 


TALES 

Lewi,  WUmb  AppUtoa,  Jr. 
IMS  East  PaoUo  Bt..  PhUa.,  Pa. 


nAILT  OB  WEEKLY  RADIO— BY  CHAPMAN 
Chapman  is  the  Baltimore  Sun’*  Radio  writer. 
The  International  Byndloate,  BALTIMORE. 


Full  Page  Mats 


Religious  Features 


8  OOL.  18  EM— ALSO  7  OOL.  PAGES 


Gamera  News,  ruhlon,  restore.  Children’,  Pagae  pobUeatloo.  NoD-OaDtrovsrslal.  Readable.  Timely 


N.  Y.  DAILY  NEWS 


A  -DtlTERENT”  SUNDAY  SCHOOL  LESSON 
The  Standard  Rellgione  Featnrc  ot  Amerlean 
Newepaperdom.  Tweety-fiva  year,  of  continuone 


HALF-TONES 


Best  in  the  World 


Made  by 


POWERS 


NEW  PROCESS 


FOR  SALE 


14-HOE  Presses 


These  presses  range  in  capacity 
from  20  to  64  pages.  If  you 

are  in  the  market  for  a 
2nd  hand  press 
Let  us  know  your  wants. 


THE  GOSS  PRINTING  PRESS  CO. 

153S  So.  Paulina  St. 
Chicago 


Cline-Westinghouse  Double  Motor*Drive 
with  full  automatic  push  button  control. 


USED  BY  THE 


Ottawa  Journal 

Ottawa,  Canada 

We  refer  you  to  them  for  their 
opinion. 


/WEirCTRlCN 


fwgaTwoMoui 


MAIN  OFFICE 
FlKhor  Rnilding 


KASTEUN  OFFICE 
Marbridge  Building 


Ilnifldway  at  74th  St. 
NEW  YORK 


Tha  lataniatioiial  Sy^dioata.  BALTIMORE. 


Tlia  EUU  Sitioa,  Swarthmera.  Pa. 


REBUILT  LINOTYPES 
AND  INTERTYPES 
FOR  SALE 

Write  us  for  information 
and  prices  on  Rebuilt  Lino¬ 
types  and  Intertypes.  These 
are  machines  traded  in  on 
new  and  more  versatile 
Linographs  and  are  sold 
with  our  guarantee.  Be  sure 
to  state  model  wanted  when 
writing. 

THE  UNOGRAPH  COMPANY 

DAVENPORT.  IOWA.  U.  i  A. 


Goal  Sextuple  Presaea  for  Sala. 

We  are  about  to  install  in  the  ~ 
Science  Publishing  Society  plant, 
Mass.,  three  High  Speed  Super- Imposed  i 
Type  Octuple  Presses.  By  reason  of  tin 
st^lation  we  can  offer  to  publishers  tvs 
ceptionally  good  Goss  Straightline  S 
machines.  As  is  generally  known,  tha 
tian  Science  Monitor  is  one  of  the  very 
printed  papers  in  the  United  States,  todg 
ed  exclusively  on  Goss  presses.  Ibex 
desirable  machines  and  offered  for  eariy  4 
ment.  Motor  equipment  available  with 
presses  if  desired.  Full  particulars  upet 
quest.  The  Goss  Printing  Press  Comptny,! 
5^ith  Paulina  St.,  Chicago,  DL 


AS  USUAL 


Our  exhibit  will  be  held  in  tht 


Gold  Room  (110) 
Waldorf  Astoria  Hotel 


A.  N.  P.  A.  Conventioo 


POLLARD-ALLING  MFC.  Ctt 


AddreMing,  Mailing,  Lirting 
Machines 


220-230  W.  19th  St. 


New  York  City 


R.  HOE  &  CO. 


For  On,  HiBMirad  Ymt,  tfa,  LnAg 
Deiicner,  Maaufactum,  of  Not, 
paper  PreuM  uad  Printing  MacUH, 
of  AU  Kinds 


.  Quality  First- 
Progress  Always 


We  always  carry  a  full  line  of  pna 
and  Stereo- room  luppliet,  incMg 
blanket!  of  all  kinds,  knivea  nibboa 
cheek  woods,  matrix  paper,  impiild 
and  domestic  tiiiue,  bruabea,  ckn- 
■call,  counteri,  pap^  roll  trucks,  cfc 
all  at  the  lowest  price,  conai.tent  rid 
Hoe  high  quality. 


504-S20  GRAND  STREET 
NEW  YORK  CITY 


No.  7  Water  Strsot 
Boated,  Maaa. 


IT  IS  unnecessart 
TO  “RACE”  A  GOSS 
PRESS  IN  ORDER  TO 
MAKE  IT  TURN  OUT 
ASMANYPAPERSPER 
HOUR  AS  EXPECTED 


THE  GOSS  PRINTING  PRESS  CO, 
1935  South  Paulina  Street,  Chifag* 


IVibuBe 
Chicago,  OMi 


GOSS 


OTESSES 


i 


The  Market  Place  of  the  Newspaper 


ituations  wanted 

.  MQltD  kr  adYvrtiMiiiuta  wdUr  lUa 
Cuh  «<«i>  •riar.  For 
OM  faiMrtlaa  (adv.  aot  tD 

T*««  free. 


llaBv 

jetiret  permanent  pMition  oa  lire 
nocr.  Experienced  •aicitor-mananr 
J^peraonality  and  education.  Not 
and  will  go  anywhere.  Avail- 
!(?•  Mk  References  as  to  character  and 
**'1)5  to  start.  Address  Box  A-792, 
’  t  PhbHsher. 


‘ilaiiL 

j  1st;  IS  years’  all  round  ex- 
ss  local  and  foreign  advertitmg 
f  on  bodi  large  and  medium  size 
sinscially  successful  record  for  pro¬ 
se*  business;  strong  copy  smter; 
ncmhandising  and  or^nization;  sride 
tucesbip  among  national  advertisers 
Bts  boyers;  age  36;  married;  open  for 
OB  live  paper,  preferahly  in  south 
ESe  !»«**•  Address  Box  A-836,  csue 
gdMilisher. _ 

Manager, 

Uoad,  executive  ability,  references, 
h  Editor  A  ^Wisher. 

Ltbbir  ****** r**' 

r  enpioTed  with  Evening  and  Sunday 
kr  a  ci9  of  500,000  is  desirous  of  making 
Ep  Experience  in  retail,  national  and 
Wed  advertising.  Age  35,  married.  Good 
Ckx  chuge.  A-812.  Editor  ft  Publisher. 


I  ooBoectioo  sritb  daily  paper  where  ex- 
sx,  ahi^  and  hard  srork  are  needed, 
bd  U  years  writing,  selling  and  build- 
jifhy  SM  cbasified  volume.  Capable  of 
tte  tad  tacfaing  solicitors  how  to  write 
■d  copy.  Is  married,  thirty-three  years 
p  ad  not  a  roamer.  Will  accept  straight 
17  a  alary  and  commission.  References 
n|  last  nve  years  proving  the  above 
It  tmiihed.  Address  Box  A-820,  care 
K  k  Pablisber. 


asnitd.  with  initiative.  Proven  ability, 
n  bow  to  create  new  business.  New  York 
'  Bperience.  Wishes  position  in  or  near 
r  York  Qty.  Address  Box  A-S32,  Editor 
Si&ktT. 

has  fai  iiTft  II 

ability  and  sterling  character 

_ .  change.  Long  sncoeaful  ex- 

'  k  aaaagement,  a  resourceful  leader 
pesxla^  under  any  drcumatances. 
strong  in  advertiamg  and  business 
Fyovindal  and  metropolitan 
Now  in  complete  charge  of 
aa  Eastern  paper.  Salary  and  bonus 
preferred.  Age  36,  married.  Will 
A  R.  P.  A.  meeting.  Address  Box  A- 
tm  Ifttor  ft.  Publisher. 


and  Cost  Accountant.  Specialist 
itmf  System,  cost  and  general  busi- 
Banganent  Will  consider  ^ange  about 
!  tnL  Salary  to  start,  ^.OOOi  Best  of 
sets,  ability,  character,  etc.  Address 
A-fil,  E(Gtor  ft  Publtsher. 


,1a  sake  connection  with  some  good 
a  fte  Southwest.  35  years  old  and 
K  years’  experience  in  business  end 
■ctrapulitan  and  prorvincial  dailies, 
jm  paper  M  years  in  city  of  150,0001 
aiAtor,  Qrcnlation  Manager  and  last 
Semtary-Treaaurer  and  Business 
Good  executive  and  can  manage 
aad  economically  a  newspaper  prop- 
top  references.  If  interested  address 
oir*  Editor  ft  Publisher. 


,  >C  Manager,  now  engaged,  fourteen 
?  nmplm.  chari^  of  both  foreign  and 
■WVuul  classified  advertisiM,  con- 
ecrreapondenoe,  on  leading  Caiudian 
Wm  dMly  (dty  of  26,000)  carrying 
over  fifteen  thousand  lines  dia- 
NM  be  open  for  podtion  in  California 
Ms  lat  Could  retain  present  position 
.«»}oys  confidence  a  manager  and 
health  cause  of  change.  Poai- 
yta.  mperience.  courtesy,  service  and 
aWitp,  phu  hard  work  is  necessary 
,where  I  can  settle  permanently 
useful  also  to  the  community 
Uke.  Refereneea  presrat  em- 
Roiea  of  big  buaineaa  men  in  Can- 
me  direct.  Charles  W.  Wilson. 
Manager,  Tlmea-Journal,  Fort 
t&taibrclnada. 


SITUATIONS  WANTED 

City  Orculathm  Man  1 

desires  to  connect  with  a  newspaper  with  v 
about  fifty  thousand  circulation,  that  needs  a  r 
young  ambitious  city  circulator.  Have  had  s 
four  years’  experience  on  Metropolitan  news-  p 
papers.  Let  me  prove  my  ability.  Address  c 
Box  A-828,  Editor  ft  Publisher.  v 

CIsasMiad  Advcrtialng  Manager.  a 

Jyi  years  on  present  paper,  city  of  100,000,  i 
leading  t>aper,  using  Basil  ll  Smith  System,  b 
Age  a,  married,  family,  Christiana.  Will  go  I. 
where  there  are  opportunities.  Prefer  salary  "y 
and  bonus.  State  particulars.  Address  Box 
802,  Editor  ft  Publisher.  ^ 

A  CnmpoalBg  Roam  Foramoa,,  ^ 

good  executive,  getting  maximum  production  ; 
without  frictioo,  expert  makeup,  ad  man,  and  ^ 
operator,  with  experience  on  targe  and  small  ' 
ilailies.  Vninn.  locate  anywhere.  E.  B.  Land-  ) 
fear,  594  Franklin  .Ave.,  Nutley,  New  Jersey.  • 

-  i 

Desk  Man.  I 

28,  married,  with  ten  years’  newspaper  experi-  i 
ence,  news,  feature,  political  and  editorial 
writing;  city  and  telegraph  desks;  under¬ 
stands  makeup;  good  mixer  and  bard  worker 
wants  permanent  position  with  chance  for 
advancement  in  city  of  50.000  un  Prefer 
Ohio  or  Middle  West.  Now  employed,  but 
can  come  around  April  20.  What  have  you? 
.Address  Box  A-825,  care  Editor  &  Publisher. 

A  Different  Kind  of  Editor 

A  progressive-minded  editorial  executive  is 
looking  for  a  similarly -minded  publisher— one 
who  still  has  genuine  faith — democracy,  even 
to  the  extent  Ot  desiring  its  extension  to  in¬ 
dustrial  organization — one  who  believes  that 
people  desire  as  never  before  unbiased  news 
of  the  fundamental  changes  taking  place  in 
economic  and  political  relationships,  lie  pub¬ 
lisher  who  wi^es  a  man  of  ideals  and  prac- 
tical  judgment,  whose  experience  fits  him  for 
an  executive  position  on  any  daily  paper  in 
tune  vrith  the  progress  of  the  times,  will  find 
it  profitable  to  make  inquiries.  A-8b6,  Editor 
ft  Publisher. 

Edhnrial  and  Fsaturs  Writer 
with  several  years  of  newspaper  experience 
desirrs  position  with  a  daily  preferably  in  the 
Middle  West.  University  ^aduate,  29  years 
old,  good  references.  Looking  for  better  op¬ 
portunity.  Address  Box  A-829,  Editor  ft  Pub¬ 
lisher. 

Csncral  or  Business  Manager. 

Thoroughly  trained  and  experienced  provin¬ 
cial  and  metropolitan  newspaper  executive 
immediately  available  for  permanent  connec¬ 
tion,  preferably  in  Eastern  territory  but  will 
go  elsewhere  if  mutualW  satisfactory  amn^- 
ments  can  be  made.  Capable  in  aU  adminis¬ 
trative  duties  and  can  successfully  co-ordin¬ 
ate  and  co-operate,  obtaining  best  results. 
Highest  references.  Address  .A-814,  Editor  ft 
Publisher. 

Middle  West  PuUiMicrs. 

.Advertising  and  Merchandising  man,  now  em¬ 
ployed  Metropolitan  Daily,  seven  years  na¬ 
tional  and  local  advertising.  Thorou^  experi¬ 
ence  in  merchandising  and  promotion  work. 
Capable  executive  in  building  and  promoting 
retail  advertising.  Wishes  to  join  live  and 
progressive  daily.  Age  26.  Salary  and  com¬ 
mission.  Write  A-811.  Editor  ft  Publisher. 

Pooithm  Aa  Advertiaing  Manager  Wanted. 

L'nderstand  business  managing;  thomugbly 
experienced.  Age  24,  married,  have  family. 
Widely  known  in  foreign  field;  capable  of  in¬ 
creasing  business;  well  posted  and  able  to 
create  impelling  advertising  copy.  Have 
selling  ability  and  vision.  Employed  at  pres¬ 
ent  as  business  and  advertising  man.'iger 
afternoon  daily  city  ten  thousand.  V.  D. 
Ringwald.  Box  694.  Gsco,  Texas. 

PubUsher,  General  or  QrcuUtkn  Mzuuiger 
will  cuosider  cuunectiun  for  May  15th.  14 

years’  executive  experience  on  leading  South¬ 
ern  dailies  32  years  of  age,  family.  Address 
A-819,  Editor  ft  Publisher. 

Reaouroaful  Buakmaa  and 
Advai-tiMng  Manager 

^  and  associate,  seeking  greater  opportunity,  will 
,  ooosider  the  up-building  of  a  Daily  or  amall 
I  group  of  papers,  on  a  fee  and  boons  or  profit 
sharing  basis — unquestionable  character,  and 
I  broad  experience.  Past  and  present  accomp- 
t  liahmenta  are  conclusive  proof  of  ability,  ftr- 
r  ticalarly  interested  in  second  or  third  papers,  or 
r  one  desirous  of  dominating  its  field.  Will  be 
at  die  A.  N.  P.  A.  meeting.  Address  Box 
A-714,  Editor  ft  Publisher. 


SITUATIONS  WANTED 

Thoroughly  Equipped  Newspopsr  Man^wr, 
versed  in  all  departments  of  the  business, 
executive,  financial,  mechanical  and  newt; 
strong  editorial  writer;  17  years  in  present 
position  with  rebuilt  afternoon  daily  to  his 
credit;  reliable  in  every  respect  and  earnest 
worker,  desires  new  connection  on  Republi¬ 
can  or  Indepradent  paper,  in  full  charge, 
assistant  or  in  any  bnuacb.  Thoroughly 
familiar  with  New  Jersey  and  IVnnsydvania. 
but  will  consider  offer  from  any  Atlantic  Sea- 
Injard  State.  A-818.  Editor  ft  Publisher, 
Wanted — A  Job. 

•A  man  with  over  IS  years’  newspaper  experi - 
rnce,  working  up  from  advertising  solicitor  to 
advertising  manager  and  publisher  it  open  for 
p»siti<*i.  Will  be  at  A.  N.  P.  A.  convention. 
.Address  Box  A-836,  Editor  ft  Publisher. 

Web  Color  Pwif 

wishes  connection  anywhere.  Write  E.  N. 
Molterbach,  36  Vermont  St,  Brooklyn,  N.  Y. 
Workbig  Foreman  (Newsp^wr  oad  Job), 
h^pert  in  the  production  of  an  up-to-date 
newspaper;  good  executive  and  ayttematizer; 
Irsires  to  locate  permanently.  Bok  A-830, 

Editor  ft  Publisher. _ 

Woman,  '' 

old  enough  to  have  judgment  but  not  too  old 
u>  produce  seeks  positioo  as  classified  adver¬ 
tising  manage  on  daily  paper  in  city  of  75.000 
or  over.  Experienced  on  big  city  dailies. 
Now  employed.  Splendid  production  records. 
Box  -A-B^,  Editor  ft  Pubhaher. 

Yotmg  Woman  RoportM' 

of  the  “go  and  get  it”  specie  wants  per¬ 
manent  position;  preference,  afternoon  daily 
in  southern  state.  Can  dig  news,  handle  any 
news  story,  write  features,  conduct  a  «-olnn»n 
of  interest  to  women  and  one  of  advice  to  toe 
lovelorn  and  can  talk  an  interview  out  of 
anyone  she  meets.  -Address  A-837,  Editor  ft 
Publisher. 


HELP  WANTED 

A  W(MU>  for  mdvwrtfatmwitB  undtr  this 
clsssificotlaB.  CMh  with  onWr. 

Desk  Man. 

Evening  paper  near  New  York  wants  desk 
man  who  has  speed  and  accuracy.  Experience 
un  small  paper  essentia].  Write  full  particulari, 
salary  wanted  and  when  you  can  report  for 
work.  Address  Box  A«817,  Editor  ft  Ihiblisher. 

BUSINESS  OPPORTUNITIES 

f*  A  WORD  for  iilni IhfiTi  tUa 

^  claooiAcalloa.  CaA  wilb  orte. 

Have  $6,M  Cash 

To  purchase  working  interest  in  daily  in  town 
of  about  10,000,  Ohio  or  adjoining  states  pre¬ 
ferred.  Live,  aggressive  young  man  with  tue- 
ceasfnl  record  aa  developer  of  adrertiiing. 
To  handle  advertising  and  butinets  end. 

A-833.  Editor  ft  l^bliaher. _ 

Waatad  Nowapapor  Proporty. 

(Negotiations  abaolutely  oonfidentiaL) 

Men  thoroughly  _  experienced  in  socceatful 
newspaper  publitoing,  well  financed,  estab¬ 
lished  ^utations  and  able  to  meet  every  teat 
of  credit,  take  these  means  of  locating  in  toe 
United  States  a  daily  newspaper  property  of 
toe  following  tfualificationa. 

(1)  Locatra  in  a  dty  of  toe  second  class 

(2)  Evening  and  Sunday  field  prderred. 

(3)  ’Two-toirds  or  more  of  capital  stock 
available  for  sale  at  flat  price,  on  terms  to 
be  agreed  upon. 

(4)  Cash  payment  of  85.000  for  30-day  oy- 
tkia,  to  give  full  opportunity  for  confidential 
expert  investigatiaa  of  all  accounts  and  adler’t 
Haims,  said  $5,000  payment  to  be  forfeited  if 
deal  is  not  ckMcd,  piwiding  initial  claimt  of 
seller  are  verified  by  30-day  inspection. 

(5)  A  motley-making  paper,  or  a  non-prof- 
itable  paper  in  a  good  field  equally  entertain- 
iag. 

(6)  No  broker. 

Send  particulari  in  confidence  to  Editor  ft 
Publisher,  addressed; 

Three  A’s 


to  buy  up  sufficient  pamrs  to  put  thejr 
favorite  at  the  top.  He  declined  their 
proposal.  A  statement  that  the  (lueen 
had  been  privately  selected  wrote  “30" 
on  the  contest. 

Daily’s  Staff  Maroonad  hf  Flood 


— ^Sales — 
Appraisals 

RMVCTkVn 

nmmetvm 

Palmer,  DeWitt 
&  Palmer 


Pastps  Csaw  Maprmmttm 

M.  C.  MOOU  iU  Cl 

•  Bovssty  Bins.  CoUf. 


Suaessful  PerfonuKe 

This  firm  has  a  record  of 
almost  IS  years  of  successful 
performance  in  the  difficult 
work  of 

PURCHASE,  CONSOUDATION, 
SALE  AND  APPRAISAL 
of  newspaper  and  magazine 
properties  throughout  the  U.  S. 

BARWELL  &  CANNON 

Time*  Bldg.  New  York 


WE  CONNECT  THE  WIRES 

WANTED— 

Reporters 
Copy  Readers 
Advertising  Salesmen 


Fernald’s  Exchange. Inc 

Thioo  NarX  BXa«..  Soomarnu).  Mass. 


a  photo  retouching,  layouts,  and 
ait  for  advertiaera.  More  inter- 
1  ».>,*Nartanity  than  in  initial  salary. 
^  «tor  ft  Pabliaher. 


i 


*  years’  experience,  desires  poai- 
JI**  “twijiaper  in  any  Western 
Can  systematize  and  handle 
<*  ctrcniation,  perform  any  mail- 
>«  -*''**  •ittail.  (^portunity  for  per- 
desired  More  toan  salary 
,  .  Xafemicea  furnished.  Address 
Iditor  ft  Publisher. 


Society  Leaders  Stop  Daily’s  Contest 

Flushing.  N.  Y,,  socie^  leaders  stopped 
a  popularity  contest  in  the  Flushing 
Journal,  when  three  poor  girls,  one  a 
negress  were  voted  to  the  lead  last  week. 
First  they  tried  to  buy  up  the  contest, 
according  to  George  Quint,  city  editor, 
but  were  refused.  The  contest  was  to 
select  a  Queen  for  a  society  ball,  in  aid 
of  charity.  Coupons  were  printed  in  the 
newspaper  to  be  used  as  votes.  Quint 
says  he  received  offers  from  rich  people 


Members  of  the  Cumberland  (Md.) 
Times  staff  were  obliged  to  resort  to  ac¬ 
robatic  devices  to  escape  from  the  Times 
building  recently  when  fiood  waters  of 
the  Potomac  surrounded  the  office.  Es¬ 
cape  was  not  effected  until  2  o’clodc  in 
the  morning  after  a  “rescue  crew”  had 
arrived.  A  rope  was  thrown  from  a 
Times  building  window  to  an  adjacent 
building.  The  staff  swung  across  hand 
over  hand.  Because  of  lack  of  "juice” 
the  paper  was  written  by  the  light  of 
candles  and  published  under  great  diffi¬ 
culties. 


Wt  eaa  inezaasc  yoor  haMaaw  yaa 

want  it  iaertaasfi. 

Yoa  hava  liiaagkt  of  prtaa  oHppfaga 
yooraalL  Bat  let  oa  tall  yoa  how  fraaa 
clippfaiga  eaa  ha  made  a  batiaeaa  htdldir 
for  yoa. 

BURRELLE 

1-43  Uhioie  Sl.  N.  Y.  On 


Nova  Scotia  to  Advortiao 

Nova  Scotia  PuUicity  Bureau  has  ^ 
nounced  it  will  spend  $5,000  in  advertising 
the  attractions  of  Nova  Scoda  for  sum¬ 
mer  visitors.  Space  will  be  purchased 
in  the  following  dailies:  Boston  Tran¬ 
script,  Baltimore  Sun,  New  York  Times, 
Washington  Post,  Brook^  Eagle,  Phila¬ 
delphia  Public  Ledger,  Boston  Christian 
Science  Monitor,  Buffalo  Courier,  Ifcn- 
treal  Star,  Toronto  Star.  Efforts  are 
being  made  to  induce  the  New  Bruns¬ 
wick  Tourist  and  Resources  Assodatkm 
to  follow  suit. 

FeaiiMlsr  Yoaagstown  Vindicator  Diaa 

William  F.  Maag.  74,  founder  and 
general  manager  of  the  Youngstown 
(O.)  Vindicator,  died  there,  April  10. 

World  Spoasora  Jeffaraoa  Maiawrial 

New  York  World  is  promoting  the 
move  to  purchase  and  endow  the  horn  of 
Thomas  Jefferson  as  a  “Perpetual  Shrine 
of  Patriotism”  by  sponsoring  the  Thomas 
Jefferson  Boys’  Convention  to  be  held  in 
New  York  during  June.  New  York  boys 
will  be  selected  by  popular  vote  in  an 
election  the  World  is  conducting.  The 
World  is  oo-operativ  with  the  Thomas 
Jefferson  Memorial  Foundation. 


44  Editor  &  Pub  Hike  r 

flUNCHES 

*  Uanapmg  tiittrt  and  city  tditori  arc  aiwnyt  on  tho  lookoni  for  ntmt  and 

ftatnrt  tdrai  that  ra«  bo  mod  locaUj,  Editob  h  Publisbu  will  fay  $1  (or 
each  hunch  fubliehod  nndor  this  head.  Tho  (act  that  tho  hunch  it  now  botng 
worked  jucceesfully  •«  yonr  city  dooe  not  bar  tf  from  thie  department.  Addreee 
your  contributtonj  to  the  Hunch  Editoe.  ITken  they  ofpear,  clip  them  and 
mail  them  t«  and  receive  payment.  Unavailable  hunches  will  not  be  returned. 


interest  on  the  Washington  oil 
”  scandals  and  implications  of  “graft” 
on  the  part  of  public  officials,  would  this 
not  be  a  favorable  time  to  run  a  series 
of  articles  on  various  conscientious,  able 
public  officials  in  your  city,  county  and 
state  who  conspicuously  perform  their 
duties  well  ?  It  could  take  the  form  of 
interviews,  biography  or  comments  by 
others  of  what  these  faithful  public  ser¬ 
vants  are  doing. — James  M.  Mosely,  39 
East  Concord  street,  Boston,  Mass. 


A  boxed  calendar  of  the  social  events  of 
the  coming  week,  listed  by  days,  appears 
at  the  head  of  the  society  column  of  a 
northern  Indiana  newspaper  each  Satur¬ 
day  afternoon. — Yandell  C  Qine,  Colum¬ 
bus,  Indiana. 


Serial  stories  have  become  firmly  es¬ 
tablished  as  one  of  the  most  popular  news¬ 
paper  features.  By  running  the  lines 
over  two  columns  and  putting  rules 
every  six  or  eight  inches  with  marginal 
space  the  reader  can  cut  out  the  stories 
from  day  to  day,  arrange  them  like  the 
pages  of  the  book  and  keep  the  stories 
either  with  a  homemade  cover  or  one 
given  by  the  newsi»per  with  its  compli¬ 
ments. — Frank  Hicks,  University  of 
Iowa,  Iowa  Gty,  Iowa. 


The  Wabash  (Ind.)  Plain  Dealer  has 
done  away  with  the  "personal”  column. 
X'^isitors  and  their  addresses  are  listed 
under  a  box  head  “Visitors."  Wabash 
folk  who  go  to  other  cities  are  listed, 
with  their  destinations,  under  the  heading 
“Travellers.”  The  plan  gets  the  informa¬ 
tion  the  reader  wants  and  not  so  much 
space  is  used. — Yandell  C  Qine,  Colum¬ 
bus,  Indiana. 


This  is  the  season  when  hens  produce 
“over-size”  eggs.  Much  interest  can  be 
aroused  among  poultry  producers  by  pub¬ 
lishing  stories  concerning  the  farmst 
eggs  “grown”  in  your  district.  One 
story  usually  results  in  bringing  in  other 
large  eggs  and  competition  is  likely  to 
become  keen.  A  prize  might  be  offered 
for  the  largest  egg  brought  to  your 
office. — Lowell  C.  Pratt,  Star-News, 
Pasadena,  Cal. 


It  is  about  time  to  start  “where-to-go- 
vacation-time”  stories.  Pick  out  a  jaunt 
that  may  be  taken  each  week  by  car,  boat 
or  utility.  One  would  be  surprised  to 
know  the  many  ideal  spots  available  and 
within  easy  reach  for  picnic  parties  and 
vacation  trips. — L.  J.  Jellison,  Times- 
Journal,  Dubuque,  la. 


Our  exchange  editor  studies  carefully 
the  Letter  Box  columns  of  all  papers 
coming  to  his  desk.  When  he  finds  a 
letter  that  would  apply  as  well  in  Port¬ 
land  as  it  does  in  the  city  where  it  orig¬ 
inated.  he  sends  it  along  to  a  reporter  to 
rewrite,  localize  or  to  add  some  pertinent 
local  angle  that  makes  the  finished  com¬ 
munication  of  real  interest.  We  plan  to 
keep  a  few  of  these  letters  in  type  to  sup¬ 
plement  letters  we  receive  almost  daily 
from  our  readers  and  thus  maintain  the 
department  a  certain  length  and  standard. 
Initials,  nom  de  plumes  or  even  a  manu¬ 
factured  name  can  be  signed  to  such 
letters,  care  being  taken  to  see  that  no 
such  name  really  appears  in  the  local 
directory.  Of  course  we  do  not  copy  a 
letter  verbatim,  but  borrow  only  the  idea, 
elaborate  it  or  condense  it  or  localize  it 
— A.  O.  Elden,  Portland  Evening  Ex¬ 
press. 


A  New  York  reporter  discovered  that 


the  state  income  tax  headquarters  had  re¬ 
ceived  a  soiled  shirt  with  a  tax  blank  ap¬ 
pended,  saying,  “Take  it  It’s  all  I  have 
left.”  Perhaps  the  tax  collector  in  your 
territory  has  some  good  yams  to  tell 
about  curious  returns. — W.  L.  B.,  New 
York. 


THRILLS  AT  HAMBIDGE  DINNER 


Circa*  Savage’*  Roar*  Threaten  Wall* 
of  Newspaper  Club 

The  Newspaper  Club  of  New  York 
permitted  Charles  G.  Hambidge,  Times 
City  Hall  reporter,  to  retire  as  president 
after  two  years’  gallant  service,  last  Sat¬ 
urday  night,  but  not  without  a  degree 
of  excitement  hitherto  unmatched  in 
press  club  history  in  the  “Lil’  ol’  town.” 

The  noise  was  wonderful,  a  genuine 
Bushman  from  the  circus  at  the  Garden 
having  volunteered  to  lead  the  cheering. 
What  that  dusky  lacks  in  size  he  made 
up  for  in  voice,  the  shrillness  would  strip 
paint  from  a  barndoor. 

The  noise  harmoniously  blending  with 
beefsteak  and  everything,  continued  for 
hours  and  hours.  Hambidge.  who  hails 
from  Kinderhook,  the  late  Martin  Van 
Buren’s  home  town,  made  a  speech — 
good  one,  funny  and  earnest  concerning 
the  welfare  of  the  young  men  who  tell 
New  York  the  who,  why,  when,  where, 
how  and  what’s  what. 

There  were  many  short  speeches — 
Louis  Wiley’s  w.k.  wit  turned  on  Ham- 
bidge’s  efforts  in  behalf  of  the  club 
whilst  drawing  his  pay  regularly  at  the 
Times  oflfice.  Among  others  call^  to  the 
speaker’s  mat  by  Toastmaster  Gene 
Fowler  were:  Jack  Binns,  boomed  for 
next  Club  president ;  Hamilton  Peltz, 
who  worked  a  quarter  of  a  century  as  a 
Herald  reporter  and  now  approaches  his 
new  subjects  with  a,  “My  name  is  Peltz, 
of  the  Her-a-1,  I  mean  Times”;  Prof. 
James  Melvin  Lee,  who  writes  those 
nifty  book  reviews  for  Editor  &  Pub¬ 
lisher;  William  P.  Beazell,  assistant 
managing  editor  of  the  World,  and  Bob 
Livingston,  bright  and  gay. 

Gene  Fowler  flashed  this  one  hot  from 
the  wire:  “Bulletin — Frank  A.  Munsey 
announced  tonight  that  he  had  purchased 
the  Newspaper  Qub,  Inc.” 

“Add  Bulletin:  Mr.  Munsey  also  made 
known  that  he  had  purchased  the  Martha 
Washington  Hotel.” 

“Add  all:  Mr.  Munsey  will  consolidate 
these  two  institutions.” 

The  boys  gave  Hambidge  a  parchment 
signed  by  regular  newspaper  names  which, 
if  set  end  to  end,  would  reach  to  the  Bat- 

Your  Paper  IsNo 
Better  Thanlts 
Automobile 
Sectiou 

TheBIG  THINGS  IN  MOTORING 
WRITTEN  IN  A  BIG  WAY 


The  llmaD  Featore  Senrice 
Hohn  Life  BMg.,  WadiiifteB,  D.  C. 
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tery  and  also  a  purse  containing  no  less 
than  200  solid  gold  dollars. 

In  the  background  of  this  demonstra¬ 
tion,  which  at  times  reached  almost 
startling  heights  of  enthusiasm,  stood  the 
calm  and  thoughtful  figure  of  Wells 
Hawks,  who  from  early  Saturday  eve¬ 
ning  until  Sunday  morning,  presented  a 
million  dollars’  worth  of  entertainment, 
liberally  drawing  upon  the  circus,  the 
Opera  and  the  stage. 


Moor*  Abooubc**  Staff 


CELEBRATE  “PUUTZER  DAY” 


Columbia  School  of  Journalism  Stu¬ 
dents  Honor  Birthday  of  Founder 


New  Weekly  at  Hempstead 


RADIO  COMIC 

l»y 

James  Henderson 


A  Two  Column  Panel 


The  Brightest  Radio  Pages 
Get  the 
Radio  Ads 


Write  for  Samples 


The  McClure 
Newspaper  Syndicate 


373  Fourlii  Avenue 
New  York  City 


Home  -  making —  for  some 
persons — is  a  treadmill  of 
dull  routine. 


HELEN  KENDALL 


makes  it  an  art,  a  delight¬ 
fully  interesting  career,  in 
her  daily  series  of  articles. 


‘‘Your  Home  and  You” 


Illustrated,  for  your 
Women’s  Page. 


METROPOLITAN 
NEWSPAPER  SERVICE 
Maximilian  Blser,  Jr.,  General  Manager 
160  NASSAU  ST.  NEW  YORK  CITY 


D.  D.  Moore,  publisher  (d  il 
Worth  (Tcil)  Record,  has  aw| 
a  universal  copy  desk  and  ^ 
changes  in  personnel.  Mawin 
mings  succeeds  Ed  Blake,  reiif^' 
of  the  copy  desk.  R.  M. 
ceeds  Donald  Culpepper,  resip^ 
in  the  “slot”  on  the  day  sideffJ 
Blake,  feature  writer,  has  rcsigRt 
Minton  of  the  Fort  Worth  Star^T^ 
copy  desk  has  joined  the  Recur; 
desk.  Mr.  and  Mrs.  Blake  and  CiS 
left  Fort  Worth  for  Los  Angdeji 
tomobile,  expecting  to  spend  at  ka 
weeks  en  route. 


“Pulitzer  Day”  was  celebrated  this 
week  by  students  of  the  School  of  Jour¬ 
nalism,  Columbia  University,  New  York, 
commemorating  the  birthday  of  Joseph 
Pulitzer,  former  owner  of  The  New 
York  World,  and  founder  of  the  school. 
Mr.  Pulitzer  was  bom  in  Hungary,  April 
10,  1847. 

More  than  200  students  attended  a 
meeting  in  honor  of  the  occasion.  Harold 
S.  Pollard,  editor  of  the  New  York  Eve¬ 
ning  World,  and  formerly  one  of  Mr. 
Pulitzer’s  secretaries,  was  principal 
speaker.  Professor  Charles  P.  Cooper 
presided. 

The  School  of  Journalism  at  Columbia 
was  founded  by  Mr.  Pulitzer,  who,  in 
1903,  set  aside  $1,000,000  to  establish  the 
institution.  It  was  opened  in  September, 
1912. 


Women  Fight  BillbosiA 


Women’s  clubs  in  Toledo  aad  lA 
this  week  laimched  campaign  i 
their  cities  of  unsightly  biUboat4 


Hempstead  (N.  Y.)  Herald,  a  weekly, 
commenced  publication  recently,  under 
the  direction  of  the  Davenport  Press. 
Reuben  Peterson,  Jr.,  recently  of  the  New 
York  Tribune,  is  ^itor;  George  A.  Hast¬ 
ings,  formerly  with  the  Syracuse  (N.  Y.) 
Post  Standard  and  Yonkers  (N.  Y.) 
Statesman,  contributing  editor ;  and 
James  F.  Doyle,  business  manager.  Doyle 
was  at  one  time  advertising  manager  of 
the  Warren  (Pa.)  Tribune. 
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Business  Is  Booming  in  Pittsburgh 

One  of  the  richest  markets  and  the  most  responsive 
field  to  advertising  in  the  world. 

The  Pittsburgh  Press 

during  first  three  months  of  1924 

gained 

165^2  lines  in  advertising 

gained 

10%  in  circulation  over  the  government  state¬ 
ment  of  April  1,  1923  and  approximately  5%  over 
the  statement  of  October  30. 

The  Giant  of  the  Newspaper  World — 
and  still  growing! 

Nearly  SIX  MILLION  LINES  of  paid  advertising 
published  this  year  during  first  three  months. 


FIRST  IN  EVERYTHING 

The  Pittsburgh  Press 

A  Scripps-Howard  Newspaper 

H.  C.  Milholland,  V.-Pres.  &  Adv.  M^r.  T.  R.  Williaiiis»  Bus.  M^r* 


National  Advertising  Representatives 

ALLIED  NEWSPAPERS,  Inc. 

52  Vanderbilt  Avenue,  New  York  5  N.  Wabash  Avenue,  Chicafo 


Cleveland— San  Francisco— Cincinnati 


iwiiiiiiiiuuiiiiiiiniiiHiiiiiiiiuiiiiiiiiiiiiiiiiiiiiiiiiiiii.iiiiiiiniMiiniuiiiiiiiiiniiiiHHll 


2 


Editor  &  Publisher  for  April  19,  1924 
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—how  many  advertisers  are  able 

to  prove  that  their  advertising  is 
completely  successful? 

To  be  able  to  say  merely,  “Our 
business  has  increased  nicely,  so 
the  advertising  must  have  paid” 

— is  that  a  businesslike  answer? 

Through  daily  Newspapers  you 
can  tell  definitely  where  your 
advertising  has  paid,  where  it 
has  not  and  why.  In  the  latter 
places,  if  any,  you  can  correct 
the  trouble  or  withdraw. 

Put  this  up  to  your  banker  or 
your  board  of  directors.  They 
will  not  have  to  know  the  differ¬ 
ence  between  a  line  cut  and  a 
half-tone  to  get  the  point. 

Less  mystery  and  more  profits. 


Invest  in  Newspaper  Advertising 


B.  Katz  Special  Advertising  Agency 

Established  1888 

Publishers’  Representatives 

Chicago  Atlanta 

Kansas  City  New  York  San  Francisco 
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Of  our  regular  series,  now  in  the  sixth 
year,  to  advertise  the  value  of  News¬ 
paper  Advertising. 

E.  Kat::  Special  Advertising  Agency 
5S  ll'csf  AOtli  Street,  New  York  City 


IWRMWNWlWMINIWfriWtWIlHIhHIMnMWtfirWfllNmillittlWIIIHHHIIIIIHIIIinr 


Editor  &  Puhlither  for  April  19,  1924 


3 


TO  THE  A.  N.  P.  A.  CONVENTION,  NEW  YORK,  APRIL  1924 


An 


Invitation  to  Newspaper  Publishers  and  Representatives 
to  Subscribe  Money  for  a  Campaign  to  Advertise 
the  Advantages  of  Newspaper  Advertising 


To  Start  the  ball  a-rolling  the  E.  Katz  Special  Advertising  Agency  will  contribute  $1,000. 
The  primary  object  is  to  increase  national  advertising  in  Newspapers. 


The  Plan 

Wc  propose  that  a  campaign  be  laid  out  to 
indude  advertising  trade  papers,  periodicals 
appealing  to  the  big  executives  (including 
bankers)  not  likely  to  be  reached  otherwise, 
newspapers  in  advertising  centers,  trade 
papers  for  retailers  and  jobbers,  and  direct  by 
nail  advertising,  all  to  coordinate  with  the 
^rsonal  work  of  the  Bureau  of  Advertising 
■jf  the  A.  N.  P.  A.  To  avoid  irrelevant 
:ontroversy  it  is  best  not  to  suggest  names 
)f  periodicals  at  this  time. 

Newspapers  to  Subscribe  $5  per 
Thousand  Circulation 

An  appropriation  of  $100,000  is  reason¬ 
able  but  if  only  $25,000  can  be  collected 
low,  let’s  start  with  that. 

We  propose  that  Newspapers  subscribe  on 
be  basis  of  $5.00  per  thousand  circulation 
br  fraction  thereof,  as  of  March  31st,  1924, 
months  average,  paid,  as  per  P.  O.  state- 
hent.  Thus  if  only  100  newspapers  sub- 
Icribe,  ranging  from  5,000  circulation  to 
00.000  and  more  giving  a  general  average 
f  50,000,  the  fund  will  be  $25,000.  For 
►stance,  a  paper  with  10,000  circulation 
ould  contribute  $50. 

Representatives  to  contribute  any  amourt 
Piey  choose. 

The  handling  of  the  funds,  the  piepara- 
lon  and  execution  of  the  campaign,  to  be 
nder  the  direction  of  the  Bureau  of  Adver- 
Bsing  co-operating  with  a  committee  of  pub- 
■Sshers  and  representatives  appointed  by  the 
j^ureau.  The  final  authority  to  be  the  Di- 
ijetor  of  the  Bureau.  All  mediums  to  be 
|tlected  impartially  on  a  business  basis  with- 
iiout  regard  for  personal  friendship  or  contri¬ 
butions. 

jj  Development 

)!  The  effective  personal  work  of  the  Bureau 
f  Advertising  has  proved  its  value.  The 
ureau  today  has  a  splendid  working  organ- 
itlon  with  offices  in  New  York,  Chicago 
d  San  Francisco.  The  pioneering  for 
ewspapers  deserves  wholehearted  support, 
i-  TIk  Bureau  has  demonstrated  that  “the 
jtiachine  works.”  Further  results  will  be  in 

Eoportion  to  money  contributed  by  pub- 
hers.  The  next  and  logical  step  is  to  give 
Bureau  of  Advertising  the  support  of  a 
jperly  balanced  advertising  campaign. 

The  situation  is  somewhat  like  that  of  a 
iianufacturer  with  his  good  product  already 
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on  the  market,  with  his  personal  sales  or¬ 
ganization  now  functioning  properly  and 
with  distribution  expanding  logically,  and 
so  his  next  step  is  an  advertising  campaign 
that  will  best  coordinate  with  his  sales  or¬ 
ganization. 

The  Bureau  of  Advertising  through  per¬ 
sonal  work  can  reach  only  a  limited  number 
of  prospects  and  cover  a  comparatively  lim¬ 
ited  territory. 

An  advertising  campaign  can  multiply  the 
Bureau’s  splendid  work  many  fold.  Adver¬ 
tising  would  reach  countless  executives,  all 
of  the  principal  trade  centers,  in  fact  it  would 
be  working  everywhere,  all  the  time. 

For  Example 

Newspapers  want  to  convince  the  finan¬ 
cial  men  who  know  nothing  or  little 
about  advertising.  And  pretty  soon  you 
will  find  that  some  bankers,  some  Boards  of 
Directors,  will  no  longer  authorize  money 
for  advertising  in  territory  where  the  Com¬ 
pany  has  no  distribution  or  where  the  Com¬ 
pany  cannot  sell  at  a  profit. 

Newspapers  want  to  convince  the  sales 
managers  who  understand  zone  merchan¬ 
dising  and  show  them  how  best  results 
can  be  obtained  through  zone  advertising. 

Newspapers  want  to  convince  the  ad¬ 
vertising  manager  who  is  buying  color  in 
magazines  merely  for  color’s  sake.  He 
should  first  outline  the  job  he  has  to  do  and 
then  buy  the  form  of  advertising  which  will 
best  attain  the  object. 

Newspapers  want  to  convince  the  na¬ 
tional  advertiser  who  sends  to  his  retailers 
and  jobbers  a  list  of  five  women’s  magazines 
he  is  using  and  makes  this  unqualified  state¬ 
ment:  “This  advertisement  goes  into  five  out 
of  every  eight  homes  in  every  community  in 
the  United  States,  which  includes  practically 
all  of  the  best  homes  in  your  town.”  (sic)  i 

Newspapers  want  to  give  the  retailers 
and  wholesalers  a  better  idea  of  what  ad¬ 
vertising  can  do  and  what  it  can  not,  and 
what  form  of  advertising  can  best  help  them. 

Why,  the  opportunity  for  the  Newspapers 
is  unlimited.  What  to  say,  how,  where  and 
to  whom,  are  obvious  to  the  man  who 
knows  what  Newspaper  advertising  can  do. 
This  is  not  the  place  to  point  out  the  myriad 
advantages  of  Newspaper  advertising — its 
timeliness,  its  complete  coverage,  its  satura¬ 
tion.  its  adaptability,  its  quick  action,  its 
flexibility,  its  low  cost,  its  big  results,  its 
dual  consumer  and  trade  effect — this  is  not 


the  place  to  amplify  those  things.  You 
Newspaper  publishers  know  them.  It  is 
your  daily  business,  your  stock  in  trade. 

Commercial  Research  Possibilities 

And  ultimately  this  little  start  will  surely 
lead  to  the  establishment  of  a  Commerical 
Research  Organization  second  only  to  depart¬ 
ments  of  the  United  States  Government. 
There  is  only  one  really  great  research  de¬ 
partment  in  advertising  circles  today,  and,  to 
his  credit  and  profit,  fostered  by  one  pub¬ 
lisher.  Everyone  knows  that  his  organiza¬ 
tion  can  present  to  most  manufacturers  facts 
about  markets  and  selling  not  only  convinc¬ 
ing,  but  nothing  short  of  amazing. 

Now  if  one  lone  publisher  can  do  that, 
balance  his  opportunity  and  success  against 
the  combinjd  resources  of  the  Newspapers  of 
America! 

Advertising  is  not  on  trial  here.  What 
publisher  will  deny  that  the  same  selling 
force  through  advertising  properly  directed, 
can  do  at  least  as  much  for  Newspapers  as  it 
can  do  for  the  advertisers  in  the  publisher’s 
own  Newspaper.^ 

Appeal  for  Action 

The  question  is,  what  is  an  equitable  sub¬ 
scription  basis  and  who  will  put  up  the 
money? 

Many  will  contribute  and  few  will  im¬ 
mediately  benefit,  and  some  will  gain  who 
give  nothing.  But  if  we  are  in  a  good  busi¬ 
ness,  let’s  show  our  faith  in  it. 

There  is  not  the  slightest  doubt  in  our 
mind  that  such  a  campaign  to  develop  Na¬ 
tional  Newspaper  Advertising  will  be  not 
only  a  paying  investment  in  lineage,  but  also 
a  definite  factor  in  raising  the  standard  and 
understanding  of  advertising  practise. 

Our  check  for  $1,000  has  been  forwarded 
to  Mr.  L.  B.  Palmer  with  the  respectful  sug¬ 
gestion  that  this  plan  be  submitted  at  the 
April,  1924,  session  of  the  A.  N.  P.  A. 
This  contribution  is  contingent  upon  the  col¬ 
lection  of  a  minimum  of  $25,000  to  be  spent 
in  various  forms  of  printed  advertising  to 
start  as  soon  as  possible  in  1924  and  to 
cover  not  more  than  12  months. 

Therefore,  we  urge  that  the  A.  N.  P.  A. 
adopt  in  principle  this  or  a  similar  plan, 
the  details  to  be  worked  out  by  a  committee 
duly  appointed,  and  that  an'  effort  be  made 
to  start  the  subscriptions  in  open  meeting 
at  the  present  session. 


Special  Advertising  Agency 
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*  tOth  Street 

V  YORK 


Harris  Trust  Building 

CHICAGO 


Waldheim  Building 

KANSAS  CITY 


Candler  Annex  Building 

ATLANTA 


Monadnock  Building 

SAN  FRANCISCO 


Selling  Food  Products  in 

Philadelphia 

Do  most  of  the  half  a  million  families  in  and  around  Philadelphia  go  to  the  grocery 
store  or  butcher  shop  and  ask  for  your  Breakfast  Food  or  Meat  Products? 

How  many  of  the  three  million  and  a  half  people  in  the  Philadelphia  district  know 
as  much  about  your  article  as  they  ought  to? 

Are  you  neglecting  to  educate  them  and  leaving  this  third  largest  market  in  America 
to  your  competitors? 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper  “nearly 
everybody”  reads — 


'  NEW  YORK 
814  Park-Lexingtoa  Bldg. 
46th  St.  and  Park  Atc. 

CHICAGO 

Verree  &  Conklin,  Inc. 
28  East  Jaekaoo 
Bonlerard 


Net  paid  circulation  for  six  months  ending  March  31, 
1924 — 512,445  copies  a  day. 

The  circulation  of  The  Philadelphia  Bulletin  is  larger 
than  that  of  any  other  daily  or  Sunday  newspaper  published 
in  Pennsylvania,  and  is  one  of  the  largest  in  the  United 
States. 


DETROIT 
C.  L.  Wearer 
Verree  \  ^onklin,  Inc. 
117  Lafa:ette  Bud. 

SAN  FRANCISCO 
Harry  J.  Wittachen 
Verree  &  Conklin,  Inc. 
681  Maritet  St. 


LONDON 

Mortimer  Brrana 
125  PaU  Mall.  S.  W.  1. 

PARIS 

Ray  A.  Waahbnm 
5  roe  Lamartine  (9) 


(Copyright  1934,  Bulletin  Company) 


